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ONLY ALEMITE HAS THE 
WHEEL BALANCER T0 DO A COMPLETE JOB 
.. RIGHT ON THE CAR' 


a single operator can 
net °18°* a day! 


8 out of 10 cars on the road today need wheel bal- 
ancing! And a single job earns you $4.72. You can easily 
turn out 4 to 8 jobs a day! But that’s not all! 





Sell more tires! You get a wonderful chance to point 
out the need for new tires. You sell more tires— 
make more money on rotating tires. 


Attract new customers! By offering this essential 
service you make new friends fast! When you tell the 
safety story behind wheel balancing, point out how im- 
portant it is—to regular customers — they tell people who 
become new customers! 











Keep ‘em coming back! You're protecting your customers’ invest- 
ment. Tell ’em—tires will wear up to 30% longer when wheels 
are properly balanced with the Alemite Electronic Wheel Balancer! 


Here’s the exclusive e 
rs a4 : The Alemite Electronic Wheel Balancer spins the wheel assembly, 
a ag all of it, on the car, at speeds up to 100 m.p.h. Detects and corrects 
shat calla on slate! = - both up and down and side to side vibrations as small as 2/1000ths 
i of an inch. Thus, wheel, tire, brake drum, rim, hub cap are all 
balanced as a unit — quickly, efficiently, positively! 











On this exclusive “Dual Range” Meter your custo- 
mers can actually see that their car needs wheel 


balancing. Then when the job is done, the meter A free demonstration proves how easy it is! Call your Alemite 
offers visual proof that it has been done properly. representative Topay! He’ll bring an Alemite Electronic Wheel 
A big advantage! 


Balancer to your shop. Prove to you on your own car how easy it 
is to put wheels in balance fast the Alemite way. And he’ll see to it 
that you get the big, complete, hard-selling, sales promotion pack- 
age that makes sure you cash in on this big market — that ties you 
in with Alemite’s big national ad campaign. It’s Free! 





ALEMITE 
SPECIALIZED 
HAND GUNS 


wancrron Al] ALEMITE 


ste Want REG. U. S. PAT. OFF 

RHREAR 

1826 Diversey Parkway, Chicago 14, Illinois 
@ Jobs move out faster with these Spe- 
cialized Hand Guns for steering gears, 
water pumps, universal joints, wet 


@ This rack of tools is a “must” in any 
well-equipped lubrication department. 
Includes: Force feed oiler, Spring 
clutches, etc. Handy, handsome, grey- _Lubriclamp, Swivel adapter, Relief 
enameled rack adds to the shop’s ap- adapter, Extension adapter, Dyn-O-Mite 
pearance — keeps guns always at hand. Gun, and Fitting Replacement Tools. 
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Guardian 


LIGHTING 


The magic of greater illumination is building new, 
important business in station after station. Prove it to 
yourself with Guardian SeRvIcE STATION LIGHTING. 


For remodeling or new instal- 
lation needs check first 
with Guardian — your One 
Sure Source! Write for FREE 
complete Catalog No. 52. 


Guardian Light Company 


OAK PARK, ILLINOIS 


Pdi. 


— 


Mushrooms 


Horizontal Fluorescents 
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Canopy Fluorescents 


Floodlight 


Reflectors 


Bracket Arms 


Standards and Poles 








Sealed Beam 


Spots and Floods 


Vertical 


Fluorescents 





It’s compact, sturdy, light, automatic! Immediate shock 

less closure when gasoline or liquids cover tip of tube. ~ 
Easy finger pull opening. Wide flow range with mini 

mum turbulence and swirl. Fast, accurately controlled 
delivery at all times. 


No overflow, no waste, no hazard. Weight, 5 Ibs. 


FLOW RANGE: standard poppet from 17 GPM min 
to 60 GPM. max. Special hi-speed poppet from 30 GPM 
min. to 70 GPM max 


Automatic shut-off action never fails. Absolutely no 
overflow at top discharge. Permanently packed. Never 
leaks. No parts to oil or adjust. 


Severest tests prove this nozzle has greater durability, 
longer life and an amazing constant flow range control. 
Shut off operates at a trickling 24, GPM to 12 GPM 
high capacity. Fits any meter pump. Weight, 3 Ibs. 


Specify No. 1811 . . . make filling time customer attention time. 


Underwriters’ Laboratories Listed 


OPW CORPORATION 


2735 Colerain Ave. 
Cincinnati 25, Ohio 


Bulletin F-9-N provides a comprehensive 
picture of OPW’‘s complete line of Liquids 
Dispensing Nozzles. Free on your request. 
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Petroleum 


Behind Our Headlines 


If you had some trouble finding the 
cover dateline on your NPN this week, 
please forgive us. 


Our reason for switching the line to 
where you finally located it was sim- 
ply this: We think that the cover can 
be made to work more effectively in 
your behalf if the upper right hand 
corner is used to “flag” another article 
or two that, in our humble judgment, 
merits your special attention. 


In other words, the switch marks 
just one more step in the process by 
which we are seeking constantly to 
increase the value of NPN to you as 
a “working tool” in your business. 


Now that the change has been 
made, though, we will and do promise 
you this: Barring a printing accident 
or an earthquake, the dateline is 
lodged at last in its permanent home. 

© 

Mention of NPN as a “working 
tool” reminds us also to report that 
as of 12 o’clock noon, last Friday, 
gasoline marketers had requested 
39,170 copies of NPN’s Jan. 27 
article, “What Your Dealers Can Do 
About Union Organizing.” Orders 
range all the way from four or five 
reprints to one whopping big one for 
23,000, and still they’re coming in— 
from suppliers and jobbers and retail 
dealer groups! 


—Herbert A. Yocom 
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PAYLOAD 


Fleet of 


i ADVANTAGE 


Transports D-X Gasoline is us Feature of 
for Mid-Continent New WHITE 3000 


Cc. E. JACKSON 

Superintendent of Motor Transport Dept. 
MID-CONTINENT PETROLEUM CORP. 
Tulsa, Oklahoma 








-— sak GASOLINE = 


"WO CONTENT DETROLE Uy 


’ 


. The White 3000 in our 

“WE HAVE always liked the dependability and long life of gasoline transport service 

the White Trucks in our fleet since 1919,” Mr. Jackson says, eee & pee Soe ap to fe 

s : ; fs @ crease our payload 400 gallons 

“but with our White 3000's, there is a “plus’’ feature in states with 45 ft. length limit 

that makes them all the more ideal for our kind of service.” and 600 gallons in states with 

oF , . . . 50 ft. limit. We can now haul 

PAYLOAD~ that’s the plus that is making the White aeGe ie S00es Bs. on te 

3000 the standard of the industry. . . from coast to coast. front axle with safety and with 
Get the full story of extra profitability with Whites ease in steering.” 


from your White Representative . . . without delay! —~{. 5. Jackson 














THE WHITE MOTOR COMPANY 
Cleveland 1, Ohio 


FOR MORE THAN 50 YEARS 
THE GREATEST NAME IN TRUCKS 
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AHEAD OF THE NEWS 


Jobber Questionnaire Lag — National Oil Jobbers 
Council is getting unsatisfactory response to its January 
questionnaire on jobber operating costs. NOJC’s Uniform 
Accounting Committee (headed by Myles Hall of Minne- 
sota) hoped to get operating statements from at least 10 
jobbers in each state. So far, only 25% of the total sought 
have replied. Only one state has responded 100% —North 
Carolina. Several states have sent no replies. NOJC hopes 
the returns will spurt after the March 15 income tax dead- 
line, when jobbers will have completed their tax paper- 
work. The council says many jobbers do not break down 
costs by products, and cannot answer the part of the survey 
asking for a breakdown on gasoline, fuel oil, motor oil and 
TBA. Results of the survey will be presented at NOJC’s 
meeting April 1-3 at Hot Springs, Va. 


Sun Boosts Octane—Sun Oil Co. reportedly will have 
a higher quality gasoline at stations within the next month, 
with an octane rating of 92.5 to 93.5. Sun is not intro- 
ducing a second grade gasoline for the present. 


Fuel Oil ‘Extra’—One Midwest jobber is adding a new 
service for his fuel oil customers in the campaign against 
natural gas competition. He is taking over the heating 
responsibility for vacant homes (while the owner is on 
winter vacation, for example). The jobber’s burner service 
department provides “caretaker service”—making periodic 
inspections while the owner is away. The company carries 
insurance against freeze-ups caused by its own negligence. 


New Dry Battery—Gould-National Batteries is prepar- 
ing to manufacture a dry-charge battery. The company 
will be competing with Firestone and Goodrich, which have 
marketed such a battery successfully for the past two years. 
Dry-charge batteries are brought to a full charge at the 
factory, drained of electrolyte, shipped dry, and then re- 
filled with electrolyte at the time of installation in cars. 


Nod to Toll Roads—The Commerce Department soon 
will make public its study on the economic potential of 
toll roads. The report will say that toll roads are a sound 
solution for correcting deficiencies in rural sections of 
interstate highways. It will also say that traffic experts 
have underestimated the willingness of motorists to use 
toll roads, despite the high cost of travel. (A toll of 1¢ to 
1.5¢ per mile is equivalent to a gasoline tax of 15¢ to 22¢ 
per gal.) 
e 

New Truck Transmission—A truck manufacturer will 
soon introduce models equipped with dual automatic trans- 


missions. The Hydramatic units used will reduce greatly 
the number of manual shifts made by drivers. 


Negative on Additives—Union Oil of California will 
not use additives in its gasoline. Union’s research depart- 
ment added various compounds to the company’s premium 
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gasoline (in amounts recommended by potential additive 
suppliers) and then ran a 12-auto, 10,000-mile test. Com- 
pany President Reese Taylor reports: “In comparison with 
the preformance of ‘7600’ (Union's premium gasoline), 
all the additives tended to impair exhaust valve perform- 
ance under typical driving conditions. Although additives 
appeared to improve spark plug performance to some 
extent in the earlier stages, spark plug condition at the 
end of the test was poorer with treated gasolines. An un- 
expected result was rapid corrosion of chrome-plated rear 
bumpers on cars in which additives were used.” Mr. Taylor 
adds that data from other sources substantiate his com- 
pany’s test results. 
e 


Champlin May Sell—Negotiations are under way for the 
sale of Champlin Refining Co., Enid, Okla., to Chicago 
Corp., a holding company with large oil and gas interests 
and other investments. If agreement is reached, Chicago 
Corp. will buy Champlin’s 20,000 b/d refinery at Enid, 
its products pipe line from Enid to Rock Rapids, Iowa, 
and all of its production in several states. Talks may con- 
tinue for several weeks. 


Multi-Purpose Grease—Continental Oil is introducing 
a “magic red grease” for use in all automatic greasing 
services On a vehicle, except for a few specialized spots. 
The new grease has a lithium base and is transparent red 
in color. Conoco says it “does almost every grease lubri- 
cating job with just one grease gun, and saves up to 10 
minutes on every car lubrication.” The company adds that 
the product combines “all the best qualities of numerous 
calcium and sodium-base greases that it replaces.” 


Tire Promotion Puzzle—Oil marketers and rubber com- 
panies are looking for a new approach to tire advertising 
for the Memorial Day (May 30) selling peak. There is 
dissatisfaction over the decline in effectiveness of last 
September’s Labor Day tire promotion. It featured heavy 
advertising of cut prices on two popular tire sizes. Some 
oil-TBA men believe too much price competition brings 
poor quality tires into the market. The oil and rubber 
companies will have to decide their Memorial Day cam- 
paigns in the next month in order to break advertising by 
mid-May. 


Wage-Hour Pressure—Labor Department wage-hour 
investigators in Texas may be starting a new plan of check- 
ing on wholesale oil marketers. W. E. Syers, secretary of 
Petroleum Marketers Assn. of Texas, believes investigators 
no longer are waiting for complaints from an oil mar- 
keter’s employes. Instead, they now apparently are picking 
“pilot” cases in small Texas towns. Mr. Syers believes that 
if they find one marketer is not complying with the Fair 
Labor Standards Act, they will visit others in town. Wage- 
hour men have maintained they investigate only after 
complaints. 


For more Ahead of the News > 
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Davidson gives you’ Gowitee 


the way you like it... 








from the Rockies 
to the East Coast! 


Surrounded by a dealer organization of 22 stra- 
tegically located offices—Davidson is in a position 
to give immediate and personal attention to your 
service station requirements. 


Factory trained dealers, give you the benefit of 
Davidson's pioneering experience in fabrication and 
erection of porcelain enamel. The Davidson organ- 
ization is at your service for consultation and is 
prepared to offer suggestions for improvements in 
construction details, to give you attractive, eco- 
nomical, durable service stations. 


When you purchase Davidson porcelain enamel— 
you purchase Davidson's complete package of wv- 
divided responsibility—porcelain enamel, its fab- 


lifetime material rication and erection. 
that’s practically Complete information is available on Davidson 


porcelain enamel and their Dealers—it’s yours for 


maintenance-free! the asking. Write for it today. 


6 
Davideon ENAMEL PRODUCTS, INC. 


1103 EAST KIBBY STREET, LIMA, OHIO 
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AHEAD OF THE NEWS 





Tubeless Tire Push—One of the larger major oil com- 
panies is about ready to add a tubeless tire to its TBA line. 
The company sells tires under its own brand. First to take 
on a tubeless tire was Skelly Oil (last October), followed 
by Douglas Oil on the West Coast. 


Big Expansion Plans—Indiana Standard will spend $480 
million this year and next on refining facilities and the 
expansion of crude reserves. The company’s capital ex- 
penditures last year totaled $209 million. Standard now 
has the biggest backlog of development drilling in its 
history, and plans a closer balance between developing 
proven fields and wildcatting. 


More Oil from Rockies—Crude oil from the Rocky 
Mountains will have to make up a great part of any new 
U.S. production when imports begin to moderate, says 
Robert Anderson, Malco Refineries, Roswell, N. Mex. 
He believes imports are supplanting domestic production 
at present. He thinks “the next two or three years will be 
years of adjustment.” And he says oil companies will need 
“the highest type of industrial statesmanship if the oil 
industry is to keep up the high level of activity necessary 
for national defense.” 


Unifining Door Open—tThe new process for purifying 
oil distillates—Unifining—is being made generally available 
to oil refiners. Union Oil Co. of California and Universal 
Oil Products Co. say refiners may now get the benefits of 
combined techniques and patent rights through a simple 
license from either company. 


Atomic Protection—Standard of Indiana is adopting 
several atomic security measures, after studying the prob- 
lem for two years. These include: (1) Microfilming and 
storing of all important records, (2) renting empty ware- 
house space outside Chicago for an emergency office, 
(3) preparing detailed plans for emergency staffing and 
operations. 


NPN Staff 


Northwest Marketing Stress—Carter Oil Co.'s em- 
phasis on Northwest sales is underscored by the company’s 
new move of its marketing headquarters from Denver to 
Billings, Mont. The Esso subsidiary is expanding distribu- 
tion in eastern Washington, Idaho, and western Montana 
through constructon of a products pipe line from Billings 
to Spokane, Wash. Carter also is enlarging its Billings 
refinery from 20,000 b/d to 30,000 b/d. 


Lube Market Fight—Pennsylvania refiners and pro- 
ducers are stepping up their fight to regain lost markets. 
Latest move of the Pennsylvania Grade Crude Oil Assn. 
is approval of $30,000 for research on turning heavy prod- 
ucts (such as cylinder stocks) into more readily marketable 
products. Earlier, the association set aside $250,000 for 
nationwide advertising this year to combat the inroads of 
solvent refined motor oils. And to bolster foreign trade, the 
association is urging the government to press foreign 
countries for freer currency exchange. 


Switch from AT Fluid—One car maker may relax the 
requirement that only qualified AT fluids may be used in 
its automatic transmission. A new company recommenda- 
tion may permit use of any good SAE 30 motor oil. 


Ton-Mile Defeat—The proposal for a weight-distance 
(ton-mile) tax on trucking in Virginia apparently is dying 
a slow death in committee. This is despite the efforts of 
some interests—chiefly the railroads—to push the bill as 
an alternative to a gasoline tax boost (shelved earlier). 


Greek Refinery Bid—The British Anglo-Iranian Oil Co. 
reportedly has the inside track for construction of a 
25,000 b/d refinery in Greece. The company has sub- 
mitted a bid to finance the whole project—relieving the 
Greek government of any need to put up money. 
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1 Reduce fuel oil sludge and sediment. 3 Cut deposit of sludge and sedi- 
Santolene H inhibits the progressive ment on burner parts. The unique 
polymerization of unstable elements surface action of Santolene H 
initially present in the oil. keeps these particles from settling. 


2 Eliminate fogging caused by fuel oil- 4 Inhibit rust and eliminate virtu- 
water emulsions. Santolene H can do ally all entrained rust at the fuel 
this because it has a nonmetallic base. oil burner. 


Santolene: Reg. U. S. Pat. Off. 
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WASHINGTON 


New Imports Policy Becoming a Reality 


It may not be long now before the 
Republican Administration comes up 
with its formal policy on imports. The 
Randall Commission has already act- 
ed, although far from unanimously. 
The next development will be a re- 
port from a special Cabinet committee 
headed by Interior Secretary Douglas 
McKay. 

This committee, appointed last Oc- 
tober, was asked to study the over-all 
minerals situation, including imports. 

After the report is made, the Cabi- 
net as a whole will be asked to con- 
sider it, along with the Randall Com- 
mission report. Then, the Administra- 
tion hopes, a definite policy will be 
decided upon. 

The committee has not decided 
whether to include oil imports spe- 
cifically in its report or to let oil fall 
in a general category. 

A committee staff member said that 
if oil imports are discussed, there is 
little doubt the Committee would take 
the view that “excessive” oil imports 
should be curtailed. In that event, the 
committee would attempt to spell out 
what constitutes “excessive” imports, 
or at least to recommend procedures 
for determining this. 


It’s All History 


Busiest people at Petroleum Admin- 
istration for Defense these dull days 
are the poor secretaries who have been 
saddled with the tiresome chore of 
proofreading the umteenth version of 
the history of PAD. At any rate, the 
history should be completed almost 
any month now. 


A Banker for SBA 


Some eyebrows were lifted here 
over the appointment by the Small 


Business Administration of Curtis F. 


Bryan, a Tulsa oil producer, to the 
agency’s advisory council. It wasn’t 
apparent at first glance how a man 
with rather extensive holdings in oil 
could be construed to be representa- 
tive of small business. The question 
also was raised as to the propriety of 
selecting an oil producer, rather than 
an oil wholesaler, to represent the 
industry, since SBA’s loan program 
seems far more suited to the more 
modest requirements of oil marketing. 

It finally developed, however, that 
Mr. Bryan wasn’t selected on the basis 
of his oil business. In the first place, 
he was personally known by a fellow 
Tulsan, Wendell B. Barnes, head of 
SBA. Also, the agency points out, he 
qualified for the post by virtue of his 


active participation in the banking 
business. In other words, he was 
selected because of his general bank- 
ing experience and not because he 
was supposed to be an expert on the 
oil industry’s financial problems. 


Day of Rest 


It wasn’t done intentionally to save 
us taxpayers some money but we all 
came out a little ahead when the 
usually loquacious Congress sort of 
took things easy on Washington’s 
birthday last month. House and 
Senate proceedings didn’t run enough 
to fill at least 16 pages, so there was 
no separate printing of the Congres- 
sional Record for that day. Let’s not 
get too hopeful, though. These days 
don’t come too often. 


Commerce Has a Beef 


The smoldering quarrel between the 
State Department and the Commerce 
Department over handling of com- 
mercial and economic reporting from 
abroad through the foreign service 
has burst out into open flame. 

Commerce wants more information 
on “the commercial and business and 
economic aspects of the foreign situa- 
tion.” But the rub is that the Foreign 
Service has the final say on the work 
priority for economic and commercial 
attaches. Furthermore, the Foreign 
Service has the power of decision on 
whether Commerce’s requests for in- 
formation shall be transmitted abroad 
and the agency complains that “we 
frequently are refused the transmission 
of these requests for information 
which has been specifically asked us 
by the business community.” 

But the State Department feels 
Commerce is asking for too many re- 
ports and believes that some of the 
information requested “was not im- 
portant or very necessary.” The Com- 
merce comeback is that “we think 
that the Department of Commerce is in 
a far better position to judge whether 
a request is a reasonable request from 
a businessman’s standpoint than is the 
State Department.” 

This fight came out in the open be- 
fore the House Appropriations Com- 
mittee a few days back as Commerce 
moved to beef up its Bureau of For- 
eign and Domestic Commerce in order 
to obtain the foreign information it 
wants. The budget for the coming 
fiscal year would increase the Bureau’s 
appropriations from $1.6 million to 
$2.8 million. 

—NPN Washington Staff 
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TO CUT TRUCKING COSTS 


ifelslel-tathaels 


The ALL N 
TANDEM 


you con AFFORD” 


LOW INITIAL COST 
LOW OPERATING cos 
LOW MAINTENANCE 


Learn how these (and 
features can boost ton 


FOR 

TRAILING OR PUSHER AXLES 
DUAL DRIVE TANDEMS 
TRAILER TANDEM AXLES 


VARIABLE RATE SPRINGS 


Flat-leaf, progressive spring- 
SS ing means empty vehicle 
gets smooth, resilient ride 
Le} 6Maximum payloads get full, 
graduated suspension. Load and body damage 
goes down, ton-mile profits go up. 





AUTOMATIC TRACKING 


Pp -—>- 





TandemTrac automatically 

j j guides wheels around high- 

cp >. way curves, aligns them on 

the straightaway. Unbeliev- 

able tire life, greater fyvel mileage, 
money saved on all hauling jobs. 











mean 


AUTOMATIC LOAD DISTRIBUTION 





60% 40% LIGHT 


On trailing and pusher oxles 
30%, 502 LOADED 


TandemTrac puts 60% of 
the lood on the drive oxle 
for empty - truck traction, 
splits full legal payloads 50-50, avtomatically 
Trailers or dual drives get constant 50-50 
ratio. 











Get the whole story of the first new idea in 
tandem suspensions in 20 yeors. You con't 
afford not to. . . you con offord TandemTrac. 
Write or mail the coupon today. 


TRUCK - ~_utrcaae co., 
1788 Fillmore Ave. Buftal 


rt Gentlemen 
Piease send literature describing the new Tandem- 
Trac Suspension 


NAME TITLE 
FIRMA 
NATURE OF BUSINESS 


ADDRESS 


STATE 


oO 





PETROLEUM INDUSTRY INDICATORS 


NPN PRICE AVERAGES* 
Refinery /Terminal 


(¢ per gal.) 
Mar.5 Feb.5 Mar.2 
1954 1954 1953 


Gasoline 11.90 11.96 11.65 
Kerosine 10.60 10.60 10.22 
Distillate 9.18 9.21 8.75 
Residual 4.07 4.20 3.44 
4 principal 

products 9.08 9.15 8.68 
Lube oil 17.04 17.09 19.10 
Crude at 

well ($ 

per bbl.) 2.82 2.82 2.63 


* Weighted average price, prin- 


On) weeKty PETROLEUM STATISTICS (APD 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Kerosine (thous. bbl.) 
Residual fuel oil (thous. bbl.) .... 
Crude oil—B. of M., (thous. bbl.) .. 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) . 
Foreign crude included (thous. bbl. daily) 
% of refinery capacity operated 
Refinery Output 
Kerosine (thous. bbl.) 
Gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Residual fuel oil (thous. bbl.) 
Crude Supply 
U. S. crude oil production (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) 


mi) MONTHLY MARKET TRENDS 


Petroleum products in secondary storage (thous. bbl.) 
Exports of crude and refined products (thous. bbl.) . . 
Average station gasoline price, ex tax (¢ per gal.) . 
Gasoline consumption (million gal.) . 

Service station building permits (number) 
Passenger cars—domestic shipments (thous.) .... 
Trucks and buses—domestic shipments (thous.) . 
Automotive replacement tire shipments (thous.) ... 
Replacement battery shipments (thous.) 

Oil burner shipments (thous.) 


cipal markets. 


Week 

Ended 
Feb. 27 

1954 


179,170 
69,137 
19,506 
45,941 

264,261 


7,123 
691 
88.3 


24,511 
2,994 
10,818 
8,928 


6,199 
627 


Latest Month 


51,107 (Dec.) 
12,047 (Dec.) 
21.81 (Feb.) 
3,911 (Nov.) 
346 (Dec.) 
434 (Jan.) 
84 (Jan.) 
3,993 (Jan.) 
2,176 (Nov.) 
104 (Oct.) 


Week 
Ended 
Jan. 30 

1954 


170,421 
83,936 
22,093 
46,433 

270,268 


6,948 
611 
86.1 


23,731 
2,682 
10,289 
8,312 


6,159 
768 


Previous Month 


54,481 
11,398 
21.97 
4,289 
334 
372 

80 
2,903 
2,825 
101 


Week 
Ended 
Feb. 28 

1953 


157,612 
68,025 
20,550 
44,432 

274,123 


7,090 
622 
95.7 


23,360 
2,935 
10,796 
9,017 


6,424 
569 


Year Ago 


51,107 
15,529 
20.29 
3,663 
215 
435 
98 
4,794 
2,168 
119 
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SUPPLY ano DEMANDE ry <" y 


para um dese 


Weather Aids Stocks—The high 
stocks of distillate fuels are being 
cut down a bit. What with the com- 
paratively normal weather in Janu- 
ary, the Bureau of Mines says the 
heating oil demand has been kept 
at a high level and “a more than 
normal reduction in total product 
stocks is indicated.” By comparison, 
Standard Oil Co. (N.J.) estimates 
the nation’s use of home heating 
oils last year was 50 million bbl. 
less than what would have been 
expected under normal weather 
conditions. In summing up last 
year’s degree-days, Jersey Standard 
put the total for the nation at 
4,816, compared with the normal | 
5,487. The long-term trend is to- | 
ward milder winters. During the 
first quarter of 1953, the weather, 
as measured by degree days, was 
13.1% warmer than normal. The 
fourth quarter was 14.2% warmer. | 


Gasoline Stocks Hit High—Setting | 
the seventh record in as many 
weeks, primary inventories of 
finished and unfinished gasoline GIVES 
continued to climb in week ended 
Feb. 27. Stocks totaled 179,- ra 
170,000 bbl. up 1,806,000 bbl. 
from the previous week. The 
Bureau of Mines notes that high 
stocks of gasoline and distillate 
fuels are keeping first quarter de- 
mand for domestic crude oil, plus A LL 0 V a R T 7 W 0 a LD 
total crude runs, “well below the 
~ eg tee gp okom gebl iniaagl | All over the world ...in South America, inthe United States and Canada,Oil job- 
gasoline demand of 105.2 million | Mexico, France, Belgium, Greece, Swit- bers are praising the superior perform- 


bbl., a gasoline yield of 44% and | zerland, South Africa,Arabia...aswellas anceof Canfield Premium HDM MotorOil 
total crude runs of 7,040,000 b/d. | 


Oil Imports Drop—A decline of 
163,500 b/d in total U.S. i ts | : Re. 
of crude os oa menteus ate ance all over the world . . . under gruelling heat or killing cold: 
ported by API in week ended Feb. 1. Solvent Refining of SELECTED paraffine base crudes provides 
27, compared with the ee | a cleaner, tougher oil. 
week. East of California imports | cf full r bd pe ddi 
totaled 1.094.900 b/d. while Cali- 2. The addition of carefully controlled quantities of modern addi- 
fornia totals were 30,000 b/d tives prevents oxidation and corrosive acid action. 

, 3. Highest quality detergents keep motors clean, assure uninter- 
pawn ‘ . : - - 
pgp Og ye tne age a rupted action of piston rings, hydraulic valve lifters . . . keeps tight 
been fixed at 325,000 b/d by the clearances open. 
State Corporation Commission, not 4. Canfield Premium HDM Motor Oil provides complete engine 
including condensate. This is no protection in Service MM, MS & DG. 
change from the February allow- 
able. 


Alberta Allowable Cut—The pro- 
vincial allowable for Alberta has 


been slashed a record | 29.6% . Write, wire or phone to-day for the full quality 
“Definitely a short-term situation, 


the Petroleum and Natural Gas and profit story, it’s yours for the asking. 
Conservation Board made a cut 


184,595 b/d in March. The board MU) batt Ome} | Mmerey TV 7.U, bd 
anticipates that it can return to General Offices: Cleveland 27, Ohio 
normal allowables in May. ae 4 fies ai 


re) ole) i ae 








Here's why Canfield Premium HDM provides superior perform- 


To increase your sales and profits, this superior performance is available to you 
under your own brand in bulk, drums or refinery sealed cans. 


slo Pan @ lel ie jersey ty 4“. J Me 
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axles to 


in the new Timken-Detroit indoor 
proving ground...and only 


We jounce, twist and grind them. We abuse, torture and ruin 
them. We duplicate any on-the-job hauling situation... 
then add several special brutal tests of our own. 


‘And for good reasons! We can assure 

you in advance that a Timken-Detroit 
axle can take a harder beating on the 
job it was built for than any other axle 
made! 

We capsuled a multi-thousand acre 
proving ground into one room. Here our 
engineers put 50 years of experience in 
building axles for trucks, buses and 
trailers to work. Here the axles and 





gearing are subjected —indoors—to any 
outdoor hauling condition . . . and sci- 
entifically analyzed. 

It’s research to the “umpteenth” de- 
gree. But you enjoy: longer truck life; 
less maintenance, repairs and down- 
time; lower operating costs. That’s why 
the smart money of truck builders and 
owners rides on Timken-Detroit axles 
and gearing. 


TDA proves axle quality 
and performance in this 


“Torture Chamber” 


Here we simulate actual highway 
conditions . . . test quality and per- 
formance of axles under any haul- 
ing situation, such as duplicating 
the kinetic energy of 80,000 Ibs., 
G.C.W., at 60 m.p.h. All tests are 
repeated hour after hour with an 
automatic cycling control. 


Teeetiaie 


TrVVetead 


Whatever you haul . . . simulated 
service conditions show up elec- 
tronically on a screen like this. For 
instance—a heavily loaded truck on 
a bumpy, twisting road — then on a 
level express highway or long 
grade. What happens to the axle 
and gearing is measured, charted 
with absolute scientific accuracy, 








You're hauling machinery .. . you 
want axles that stand extreme stress 
and strain. You want speed where it 
counts . . . power where necessary . . . 
economical engine operation. You want 
easy, low-cost maintenance .. . scant re- 
pair and downtime .. . long, profitable 
truck life. Your answer is Timken- 
Detroit “Torture-Tested” axles with 
Hypoid gearing. 


You're hauling pipe . . . you want axles 
that can “tote” the load—on highway, 
side roads and open fields . . . can do it 
fast, powerfully, dependably. You want 
axles that absorb punishment . . . are 
easy and cheap to maintain . . . stingy 
on repairs and downtime. You want 
Timken-Detroit “Torture-Tested” axles 
with Hypoid gearing — the best ! 


You're hauling gasoline . . . you want 
axles that can make “knots” on high- 
ways... eat up grades... take stop- 
and-go hauling in easy stride. You want 
engine economy ...low maintenance ex- 
pense .. . little downtime . . . few repairs 
... long truck life. You want something 
special—Timken-Detroit ‘“Torture- 
Tested” axles with Hypoid gearing! 














TWO-SPEED 
DOUBLE-REDUCTION 
FINAL DRIVE 





Timken has it! 





SINGLE-SPEED 
DOUBLE-REDUCTION 
FINAL DRIVE 


SINGLE-SPEED 
FINAL DRIVE 





TIMKEN 
AXLES 


Next truck you buy... 
insist on Timken-Detroit Hypoid gearing 


Hypoid gearing for truck axles was Get 3-for-1 power, too! .. . tailor- 

pioneered by Timken- Detroit. make your truck to the job with a 

pan Accepted A) [W Stancaca Proved in billions of ton-miles of ac- choice of three final drives —single- 

S, ‘iano tual operation. Designed to give the speed; single-speed double-reduction; 

slower gear ratios necessary for mod- and two-speed double-reduction. They 

ern engines without loss of strength. fit into any one of a complete “fam- 

Pinion is bigger, stronger... bearings ily” of 7 basic axle capacities—in the 

are larger . .. more teeth in contact entire range of medium and heavy- 

reducing loading per unit of contact duty requirements. This advanced-re- 

area. Torque transmitting capacity in- lated design incorporates identical 

creased to step up performance and features of construction and inter- 
rugged power. changeability. 


“TORTURE-TESTED” 
to Save Money on the Job 


WORLD’S LARGEST MANUFACTURERS OF 
AXLES FOR TRUCKS, BUSES AND TRAILERS 


Plants at: Detroit, Michigan 
Oshkosh, Wisconsin « Utica, New York « Ashtabula, Kenton and Newark, Ohio « New Castle, Pennsylvania 











UML LL 
dn Diesel Fueling System VALVE SERVICE RATINGS 


SUITABILITY: 


tor instante Ching fot av tnlirded. 


MAINTENANCE COST: 


Zane 


THE INSTALLATION ae W Dystallad. /746 


OPERATING RESULT: 


At North End Yard, The Cincinnati Union Terminal Thuble-fae fring. 
Railroad, using Crane steel valves and fittings through- 

out diesel fuel oil receiving and filling system. Work- 
ing pressure, 40 pounds. AVAILABILITY: 


THE CASE HISTORY iagular Calileg tlre 


Not a single item of equipment was bought for this 
project until the terminal was convinced of its depend- 
ability and low-cost maintenance. Many similar sys- 
tems were studied for the best means of assuring 
utmost economy of operation. The installation was 
made in 1948—with welded piping where practical, 150-Pound Steel Gate—with ex- 







































using Crane materials exclusively—steel fittings, check ceptional performance assured 
valves, and No. 47X 150-Pound steel gates. by Crane quality design—Crane 
Five years later the terminal reports: Operation of pioneering in steel casting—and 


the high adaptability of Crane 


piping system entirely satisfactory; maintenance cost Exelloy trim for oil services. 


to date, zero. Further result: Crane valves have earned Sizes 2 to 24 in. ; screwed, flanged, 
top consideration for proposed extension of system. welding ends. See your Crane 
The terminal knows the value of thrifty buying—as- Catalog or your Crane Repre- 
surance of quality always outweighs price-tag savings. sentative. 





THE BETTER QUALITY...BIGGER VALUE LINE...IN BRASS, STEEL, IRON 
CRANE VALVES \ THRIFTY 
CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Illinois BUYER 





Branches and Wholesalers Serving All Industrial Areas ‘ 


VALVES + FITTINGS + PIPE + PLUMBING + HEATING 
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INTERIM COMMITTEE of oil union representatives is bridg- 
ing the gap between the Philadelphia meeting and the constitu- 
tional convention scheduled for August. Seated, left to right are: 
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D. D. Boyett, J. T. Lambert, D. R. Carey, O. A. Knight and 
R. M. Gordon. Standing are: T. M. McCormick, B. J. Schafer, 
Maynard Sands and Adam Sadowski. 


Campaign on for ‘Big Union’ Ratification 


The rolling drive to Big Union for oil, chemical and related workers 


is headed for its second hurdle. 


It is being carried now to a rank and file that has been hearing 
strong misgivings expressed about the economic outlook and also is 
being told that divided labor is no match for Big Industry. 

A 36-hour, stand-by work week, with take-home pay unchanged, 
to take up any employment slack, is one “need” the union would seek 


to push through. 

Another is improvement of 
wages, based on increased work- 
er productivity. 

There are others, extending from a 
congressional program for preventing 
and counteracting unemployment, to 
improved vacation schedules and re- 
tirement plans. 

The suggestion is that such a pro- 
gram hardly can be realized except 
through union consolidation. 

Immediate goal in the merger cam- 
paign is ratification, by prospective 
member-unions, of the constitution 
proposed for an Oil and Chemical 
Workers International Union. 

It was drawn up in four days last 
month at Philadelphia by representa- 
tives of the Oil Workers International 
Union (CIO), 26 independent and four 
AFL unions. 
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Not all of those unions are sure to 
ratify the document. But enough of 
the smaller groups are expected to 
line up with OWIU to form the con- 
vention scheduled for about Aug. 23, 
and bring the new union into exist- 
ence. 

Program Has Started — The nine- 
man interim committee headed by 
OWIU’s President O. A. (Jack) Knight 
has just gotten the ratification program 
under way, with a June 15 target date 
for receiving an unspecified minimum 
number of approval notices. 

The committee has the welcome 
mat out for scores of unions. Espe- 
cially invited are more than 50 inde- 
pendent oil unions, estimated to 
represent two-thirds of all organized 
workers in the industry. 

But the invitation extends also to 


NEWS 


workers in the growing chemical 
industry, to gas and coke workers and 
others in allied lines. 

Into circulation for study by these 
unions are copies of the Philadelphia 
constitution and a resolution of pro- 
cedure. 

The Union’s Structure—These docu- 
ments envisage a union not only 
among the largest in the country 
eventually, but closely knit and en- 
dowed with wide-scale bargaining 
ability. 

The projected international could 
negotiate “national” contracts or sup- 
plements, subject to ratification by a 
majority of the covered workers vot- 
ing on them, and approval of the 
international’s president. 

It could bargain on behalf of lesser 
groups under the same conditions, 
and insist on bargaining goals of its 
choosing in “matters of national con- 
cern with respect to wages, hours or 
other conditions of employment.” 

Its president would conduct all 
strikes, and it would hold the purse 
strings on strike benefits funds. 

The international would recognize 
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LABOR 


no strike as legal “unless 75% of the 
votes cast (by workers directly in- 
volved) favor strike action.” Voting 
would be by secret ballot. 

The Directing Forces — “Supreme 
body” of the projected international 
would be a representative convention 
to be held each year between June 1 
and Aug. 15. 

From the convention, controls and 
operations then would extend from an 
executive board, representing geo- 
graphical districts, through officers of 
the international to district directors, 
international representatives and or- 
ganizers, to the local unions. 

The officers would take part in 
executive board meetings but have no 
vote. However, the international’s 
president would be the board’s chair- 
man, and the international’s secretary- 
treasurer would be secretary. 

Bargaining—Bargaining functions of 
the international would be exercised 
by a bargaining policy committee com- 
posed of the executive board, the inter- 
national’s officers and its district 
directors. 





NPN Warning Quoted 


A NATIONAL PETROLEUM 
NEwS editorial pointing out the 
potential hazards of industry- 
wide bargaining in petroleum 
has been introduced into the 
Congressional Record by Rep- 
resentative Lucas (D., Tex.). 

The editorial, “Knight Has 
Crippling Power Within His 
Grasp” (NPN, Feb. 24, p. 45), 
analyzed the far-reaching author- 
ity that would be granted O. A. 
(Jack) Knight, president of the 
Oil Workers International Union 
(CIO), through a union merger 
proposed in Philadelphia last 
month. 

With Mr. Knight the possible 
head of the new International 
and potentially the leader of as 
many as a million workers, the 
editorial saw ‘“‘a development for 
fearsome portents, boding no 
good either for the oil industry 
or for the American public.” 

In his address before the 
the house, Representative Lucas 
said “I believe this country is be- 
ing confronted with the danger 
of union control in the petro- 
leum industry patterned after the 
dictator-type power exercised by 
the United Mine Workers’ John 
L. Lewis. I believe the nation 
should be made aware of this 
threat.” 
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The committee could designate bar- 
gaining goals as either voluntary or 
mandatory. 

No local union or bargaining 
group could make a contract or agree- 
ment with any employer in violation 
of any “mandatory” policy unless the 
bargaining policy committee granted 
exemption or allowed the internation- 
al’s president to grant it. 

At the same time, no contract or 
agreement would be legal and bind- 
ing until it had been approved by a 
majority of the covered workers vot- 
ing on it, as well as the president or 
his duly authorized representative. 

“Voluntary” policies would be bar- 
gaining goals for which the inter- 
national, its officers and representa- 
tives, and each local union and 
bargaining group would “strive con- 
scientiously to achieve.” 

The Council Level—Local unions 
might elect to form district councils, 
or company and sub-industry (spe- 
cialized field) councils. Such council’s 
functions would be limited by specific 
rules, however, and their charters 
would be revokable. 

A district council’s primary pur- 
pose would be the exchange of infor- 
mation and conduct of voluntary 
programs between its member locals. 
It could, though, fill an unexpired 
term of an executive board member 
under certain circumstances. 

The proposed constitution’s bar- 
gaining provisions leave the way 
open to bargaining on basic issues as 
it is handled in the steel industry, for 
example—with multi-company man- 
agement groups. 

Even blanket contracts with the in- 
dustry could be negotiated. As a practi- 
cal matter, such bargaining could come 
only well in the future—only when 
the projected union should become 
strong enough to force the major 
companies away from local bargaining. 

But the union can be counted on 
to press in the near future, and hard, 
for company-wide bargaining gener- 
ally on all but strictly local issues. 

Much was made at Philadelphia of 
the argument that plant-by-plant bar- 
gaining is “ridiculous,” also inefficient, 
when one company board of directors 
lays down uniform management policy 
for a string of plants, and “the money 
to run them all comes from one 
pocket.” 

Alone or Together?—The proposed 
constitution says nothing about af- 
filiation or independence for the 
projected union. Presumably this ques- 
tion will be taken up at the convention 
next August, although it could be 
deferred. 

But a place in the CIO house, 


where OWIU now hangs its hat, is 
likely to have strong appeal for the 
consolidating units. 

They are aware that this would 
make their union an international in 
fact as well as name, and would open 
to it CIO’s considerable resources. 

Prestige in CIO would automatically 
come to them, too, for OWIU’s Presi- 
dent Knight is a CIO vice president. 

This could explain in part why 
OWIU, biggest of the unions which 
talked merger at Philadelphia, gives 
every indication of being willing to 
give up its name—one it’s had since 
1937—for a new one. 

Also, why men of OWIU who 
“fought, bled and died” over the years 
since the 1930’s to step up its per 
capita dues figure to $1.45 a month, 
from 60¢, were willing at Philadelphia 
to drop back to $1.35 for the projected 
international. 

And why, in the framing of the 
constitution for an Oil and Chemical 
Workers International, they were will- 
ing to sacrifice arguments over phra- 
seology some of them have been 
making to OWIU membership for 
20 years. 

The projected union’s potential is 
great enough that OWIU has perhaps 
nothing, actually, to lose in becoming 
the biggest, and most sophisticated, 
element in the consolidation if that 
goes independent. 


ASSOCIATIONS 


Distributors Rap 
Truck Load Limits 


A resolution condemning a ten- 
dency of California cities to restrict 
capacity of gasoline loads trucked 
through streets was adopted unani- 
mously at the annual meeting of the 
California Petroleum Distributors 
Assn. in Fresno, Calif., this month. 

At the meeting, attended primarily 
by members of the board of directors, 
the group appointed a committee to 
study petroleum conservation and rec- 
ommend a policy for the association 
regarding conservation legislation. 

Another committee was chosen to 
study the stock loss problem. The 
committee will assist individual dis- 
tributors to prepare data for an appeal 
to his supplier if he feels inequities 
about stock loss settlement. 

A. L. Stannard, Signal Oil distrib- 
utor of Downey, Calif., was re-elected 
president. 

The association, formed in 1951 
and reorganized in 1952, claims about 
200 members. 
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IMPORTS 


Wafra Crude: Competitor of Texas Oil 


The first cargo of Middle East 
crude oil—from the Wafra field 
in Kuwait Neutral Zone—has 
“invaded” the Houston, Tex., 
refinery district. 

How far this importation trend will 
develop, and its possible effects on the 
U.S. oil economy, are being watched 
by oil men everywhere. 

On Feb. 23, the tanker Lifjord 
nosed its way up the Houston ship 
channel. It came from Neutral Zone’s 
Abdullah loading dock in the Persian 
Gulf. Its destination was the refinery 
tank farm of Eastern States Petroleum 
Corp. The cargo aboard was Wafra 
crude. 

Docking of the Lifjord marked the 
first entry of Middle East crude oil in 
the U.S. Gulf refinery market. 

Wafra’s sales history is barely six 
weeks old, but already “Wafra” is a 
byword in the intensely partisan im- 
port question. Wafra oil in Texas al- 
ready has signalled the start of what 
may be an even more bitter than usual 
controversy over foreign oil. And, 
trade reports that Wafra crude is “dis- 
count” crude have unsettled South- 
western oil markets. 

Wafra field is one of the most recent 
discoveries in world markets. The 
Wafra find culminated several years— 
and over $30 million—of prospecting. 
The field was discoverd in the Neutral 
Zone that lies on the western shore of 
the Persian Gulf midway between Ku- 
wait and Saudi Arabia. 

Two companies produce Wafra 
crude, American Independent (Amin- 
oil) and Pacific Western. Up to now, 
efforts to sell the oil in world markets 
have been conducted mainly by Amin- 
oil. 

Wafra’s Record—Wafra’s brief mar- 
keting history looks like this: 

Jan. 12—Wafra offered to US. 
Gulf refineries at $1.50, FOB Kuwait 
Neutral Zone. 

Jan. 15—Gulf refiners counter that 
offerings stipulate delivered Texas 
prices at “so-much-off” West Texas 
sour prices, laid down Houston. 

Jan. 23—Tankship Lifjord loads 
Wafra crude in Middle East—destina- 
tion “secret.” 

Feb. 11—French Creek, another T2 
tanker, loads cargo of Wafra crude— 
destination also “secret,” but charterer 
to elect offloading either on U.S. East 
Coast or U.S. Gulf Coast. 

Feb. 23—Lifjord arrives at Hous- 
ton. 


March 2—French Creek directed to 
report to “Galveston bar for orders.” 


March 3—Purchase contract in the 
“works” that may send 6,000 b/d of 
Wafra crude to Houston over the next 
five years. 


Texans Up in Arms—tThere was 
little doubt in the oil trade that the 
“secret” nature of the Lifjord and 
French Creek charters was to avoid 
early “repercussions” in Texas oil cir- 
cles. When the first cargo actually 
landed, however, immediate and sharp 
comment was forthcoming from Olin 
Culberson, Texas Railroad Commis- 
sioner. Mr. Culberson said, as he 
has said repeatedly, that reduced crude 
oil allowables in the state of Texas 
only served to make room for in- 
creased importations. 

None of the statements from Texas 
producers was directed against East- 
ern States or Aminoil, the buyer and 
seller of the initial Wafra cargo. East- 
ern States, it was said, was taking a 
“realistic” marketing step. It also was 
pointed out that one of the owners of 
Aminoil—J. S. Abercrombie—had, 
with his reputed $20 million interest 
in the Old Ocean (Tex.) field, a 
greater stake in Texas than in foreign 
oil. 

If it came as a trade surprise that 
Aminoil, a seller of crude in the 
Middle East, found a buyer—a large 
independent—in Houston, half way 
around the world, a January statement 
by Ralph K. Davies, Aminoil’s presi- 
dent, provided an important clue. Mr. 
Davies said: “Many refineries up to 
now dependent on major companies 
for oil have expressed interest in this 
independent source.” 

Independent Owners — Aminoil’s 
ownership is largely Independent: 
Phillips Pertoleum, Hancock, Signal, 
Ashland, Sunray, Deep Rock, Globe 
Oil, Lario Oil, and Messrs. Davies and 
Abercrombie. 

Eastern States is a big non-inte- 
grated (it does have pipe line interests) 
Independent refiner. The company’s 
two plants in Houston are capable of 
running about 50,000 b/d. 

Eastern States’ crude requirements, 
therefore, are larger than the Neutral 
Zone now can supply, but the Wafra 
field shows great promise, its owners 
say. Four Neutral Zone wells cur- 
rently produce a total of 15,000 b/d. 
More are being drilled. 

Eastern States, with what reportedly 
is the most efficient Independent plant 
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at the U.S. Gulf, could operate with 
the reportedly “poor quality” Wafra 
crude. Wafra crude is high in sulfur, 
and low (24 degrees API) in gravity. 
Most other Middle East crudes range 
upward from 30 degrees gravity. 

The Logical Buyer—Eastern States, 
furthermore, has a record of fore- 
sighted and courageous marketing. In 
today’s current “octane race,” Eastern 
States has been the first U.S. refiner to 
quote for general sale premium gaso- 
line testing 96 octane number. It also 
was the first U.S. company, according 
to trade reports, to enter the Mexican 
scene after that country expropriated 
oil properties in 1938. Eastern States, 
therefore, was a “logical first” to bring 
“foreign” oil to Houston if market 
conditions—and market conditions 
alone—seemed to warrant it. 

The price of Wafra crude oil laid 
down in Houston has been a source of 
constant speculation. Details are not 
known, but “educated guesses” say 
that the oil landed in Houston at about 
20¢ or 25¢ below the cost of similar 
gravity sour oil from West Texas via 
pipe line. This would put the Wafra 
price, laid down in Houston,at about 
$2.50 per bbl. 

Assuming an ocean freight rate of 
USMC minus 50% from Neutral Zone 
to Houston, or about $1.03 per bbl., 
the Persian Gulf netback price of this 
oil might be in the neighborhood of 
$1.45 per bbl. 

If a long-term contract to move 
Wafra oil to Houston has been closed 
—and this also is “secret”—trade 
sources fear the effect on Southwest- 
ern crude and products markets. 


FUELS 


Indiana Standard Boosts 
Premium ‘Gas’ 


Standard of Indiana is putting on 
the market a new premium grade gaso- 
line which it claims is “so far advanced 
in octane rating that it silences knock- 
ing in all but a few ‘chronic knocker’ 
cars.” It will also contain the com- 
pany’s de-icer additive introduced last 
fall. 

The new Standard White Crown 
will be made with some of the facilities 
formerly used to produce military 
aviation gasoline, says Dwight F. 
Benton, Standard’s sales vice president. 


17 





JOBBER 


ESTATE PLANNING 


NO. 1 


Building Sound Jobberships Today 


GUIDE TO JOBBER CONTINUITY 


The typical jobber-distributor is a good 
businessman, but he has been shown to 
have little idea of the effects of estate 
planning or what will happen to his busi- 
ness when he dies. With inadequate plan- 
ning, his business can be placed in jeop- 
ardy and his family in want. 


In offering the oil jobber a guide to his 
thinking in these matters, NATIONAL PE- 
TROLEUM News has arranged with the 
Provident Trust Co. of Philadelphia for 
a series of articles designed to examine 
some of these estate problems common to 
men in the oil marketing business. Provi- 
dent's experience with many jobbers 
across the country qualifies it as eapert 
on such matters. 


Through a study of typical cases in the 
files of Provident Trust, we'll give exam- 
ples of what may be done in certain in- 
stances to: 

(1) Minimize taxes 

(2) Provide for the care of the jobber’s 
family 

(3) Reduce administrative expenses 

(4) Insure the loyalty of key employes 

(5) Make arrangements for the per- 
petuation or orderly transfer of an oil dis- 
tributing business—when properly ad- 
vised by competent estate planners in the 
legal and accounting fields. 


Any information derived from reading 
these articles, any recommendations re- 
ceived regarding estate plans from any 
source, should always be submitted to an 
attorney for his study and approval be- 
fore any action is taken. 


This first article is on the proper or- 
ganization of the oil jobber’s business. 
Future articles will take up such specific 
estate planning subjects as jointly-held 
property, marital deduction, wills, trusts, 
gifts, insurance, death taxes, key men, 
perpetuation and other important aspects. 








The Starting Point: 


PROPER BUSINESS 


UNDAMENTAL to any discussion of estate planning 

is the big question: Should an oil jobbing business that 
is being run as a proprietorship or partnership be incor- 
porated? If incorporation is indicated, what sort of stock 
and other securities should be authorized and issued, and 
should there be restrictions on transfer? 

On the other hand, if incorporation is rejected in favor 
of continuing the business in its present form—a pro- 
prietorship or partnership—then there is the question of 
whether adequate plans and agreements have been made 
so that the future operation of the business will not be 
jeopardized at the death of an owner or partner. 

Proprietorships—Operating a business as a sole pro- 
prietorship results in all the net profit of the business being 
taxed to the owner at individual income tax rates, even 
though much of the profit is being plowed back into the 
business. 

The question here is: Are the annual net profits retained 
in business taxed at unnecessarily high rates? 

While there is no reliable rule-of-thumb, any growth- 
minded proprietor, with say a wife and two dependents, 
and who is making a net profit in excess of $15,000, would 
do well to look into this question of incorporating. 

In many instances, operating the business as a corpora- 
tion would result in lower income taxes. Any jobber own- 
ing an unincorporated business that is a growth enterprise 
should have his accountant calculate what his income 
taxes would have been during the past several years if 
he had operated as a corporation and paid himself a salary 
commensurate with his average yearly withdrawals. The 
trends his business and profits have developed during the 
past years should enable him to make reasonable projec- 
tions as to future years’ profits. These projections and 
plans for maintenance and growth will be a reasonable 
guide from an income tax standpoint as to the advisability 
of incorporating. 

Even though the income tax comparison, proprietorship 
versus corporation, would result in no signficant difference 
in the amount of taxes to be paid, the owner-manager 
should consider the other advantages of incorporating. 
Certainly this is true of the jobber who wishes to perpetu- 
ate his business or arrange for its orderly transfer at his 
death. 

A corporation is a permanent entity. A proprietorship or 
partnership is not. Permanent entities and perpetuation 
seem to go hand in hand. 

Two typical cases in point, based on actual oil jobber 
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ORGANIZATION 


histories, illustrate proprietorship versus corporation, and 
partnership versus corporation. 


Proprietorship vs. Corporation 


In the early years of running his business, Sam Jones 
saw no advantages to incorporating. He had a large fam- 
ily—a wife and five children. His business was his sole 
source of income. 

He wanted to keep things simple. He figured he was 
making a nice profit in his business that enabled him to 
build it up so that he would have something really worth 
while to leave to his family. Three of his children were 
boys, and he felt at least one or two of them would show 
a liking for the oil business. 

He worked hard and built up a nice income producer. 
His family is now raised, and two of his sons work for 
him. The youngest is in the service and will join his father 
and brothers when he gets out. 

Paying Excess Taxes—lIn a discussion of his estate plans 
a few months ago, the question was raised as to whether 
or not Sam was paying too much in income taxes. An 
analysis of the past five years’ audits and profit and loss 
statements showed an average net yearly profit of $28,000. 

It was determined that Sam was paying anywhere from 
$1,400 to $3,600 more in income taxes than he would 
have had to pay had he operated as a corporation. He 
was only taking out of his business about one-third of the 
annual yearly profits, and what he was plowing back was 
being taxed at unnecessarily high rates. 

Other advantages of running his business as a corpora- 
tion pointed out to Sam were: 

1. How his intention to give part of the business to his 
sons would be made easier by a transfer of stock rather 
than having to write a new partnership agreement every 
time this was done. 

2. How the administration of his estate at his death 
would be greatly simplified and his desire regarding per- 
petuation could be more readily accomplished. 


Partnership vs. Corporation 


In addition to exploring some of the major considera- 
tions of a partnership versus corporation, the case of John 
Doe and Frank Brown demonstrates one of the methods 
by which an active partner purchases the share of an in- 
active partner. 

John Doe is 50 years old. He is married, with three 
children. His wife is 47. He has a daughter age 24, hap- 
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ily married with one child, and a son, age 22, single. This 
son had been working for his father, but is now in military 
service and intends to come back to the business after his 
tour of duty is completed. There is another son, age 14. 

Twenty years ago, John Doe and Frank Brown entered 
into a 50-50 partnership and became distributors for a 
major oil company. In 1948, Frank, who was married 
but had no children, died and left his interest in the busi- 
ness to his wife, Betty. Betty, though unfamiliar with the 
oil business, was persuaded to continue as an inactive part- 
ner under an oral agreement with John. Accordingly, John 
would take a salary of $5,000 a year, and the balance of 
the profits would be allocated equally. There is nothing 
in writing regarding this partnership agreement. 

The business has prospered and had a net worth of 
$280,000 at the end of last year. An analysis of the pre- 
ceding five years’ audits and operating figures indicates 
profits of the business show a steady upward trend. The 
year 1953 was the best, and the net profit after John’s 
salary was $38,000. 

Because of her high income tax liability, Betty took 
$12,000, with John withdrawing $7,000 in addition to his 
salary. 

On an average the partners have been withdrawing one- 
half of the annual net profits. The balance has been plowed 
back and is reflected in the steadily increasing net worth 
of the company. 


Tax Benefits of Incorporation 


Here again an important, and in many cases controlling, 
aspect of the question is the effect incorporation will have 
on income taxes. 

At present, federal corporate income taxes are imposed 
at the rate of 30% on the first $25,000 of net income and 
52% on any excess. These rates are scheduled to go down 
to 25% and 47% respectively on April 1 of this year, 
unless Congress takes action to the contrary. 

Assuming they remain at the higher rates, these points 
are important: 

1. Any corporate income that is paid out as dividends 
is taxed twice—once to the company at the corporate rate 
and again to the shareholder at his individual rate. Incor- 
porating, therefore, can have an adverse effect as to profits 
that are likely to be distributed to the owners as dividends. 

2. Corporate net income subject to tax is figured after 
the usual deductible business expenses, including payment 
of salaries and interest on any money the corporation owes. 
Hence any corporate profits paid by way of salary or in- 
terest are taxed to the one who receives them at his indi- 
vidual rate. They are not taxed to the company. 

3. Any income that is retained by the company itself is 
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taxed only to the corporation. 

In summation, incorporation usually 
results in a tax saving in a growth 
business where the owner puts back 
into the company a good proportion 
of the company’s earnings. On the 
other hand, if most of the earnings are 
to be withdrawn from the business and 
these earnings are in excess of what 
can be legitimately paid out as salaries, 
there is a double taxation as to any 
profits taken out by way of dividends. 
Under these circumstances, incorpora- 
tion may bring an adverse tax effect. 

Plows Back Earnings — Applying 
this reasoning to the John Doe and 
Betty Brown partnership, it is evident 
that incorporation is likely to be profit- 
able tax-wise if the owners follow the 
pattern they have followed in the last 
few years of plowing back a major 
portion of the company’s earnings. 

In the case of John himself, his sal- 
ary as active head of the corporation 
could be fixed at, say, $12,000 a year. 
This $12,000 would be taxed to him 
at his individual rate (just as is his 
present salary and withdrawals from 
profits) so that incorporation would 
have no effect one way or another as 
to this amount. This salary is sufficient 
for John’s current expenses and as far 
as he is concerned, there is no need 
for the company to pay him any divi- 
dends. 

The balance of his share of the com- 
pany’s earnings would, therefore, re- 
main with the company to be used 
for expansion. These accumulated 
earnings would be taxed only at the 
corporate rate, which is lower than 
John’s individual income tax rate. 

But what about Betty Brown, the 
inactive partner? She would not be 
working for the company and, there- 
fore, it would not be legitimate for the 
company to pay her a salary. Does 
this mean that anything she gets from 
corporate earnings must be paid out 
by way of dividends? The answer is 
“no,” if she can be persuaded to ac- 
cept bonds instead of stock for her 
share of the business. 

Fixed Income for Betty—Under the 
facts as given, this would seem a more 
sensible plan for Betty even apart 
from tax consequences. As things are 
now, she is a childless widow relying 
on income from a speculative enter- 
prise she knows little about. Would it 
not be far better for her to have a 
fixed income? 

To achieve this, the $280,000 of 
corporate net assets could be capi- 
talized on the basis of $140,000 of 
debentures to be issued to Betty and 
$140,000 of common stock to be is- 
sued to John. The interest rate of 
these debentures would be determined 
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by negotiations between John and 
Betty. 

Assuming it is fixed at 6%, as long 
as the corporation remains solvent, 
Betty will be assured of a yearly in- 
come of $8,400, while John will have 
control of the business. He will have 
the prospect of getting more in good 
years and less in bad, since any future 
growth or loss in size will be reflected 
in the value of the common stock. 

To further protect Betty, John can 
plan the future operation of the busi- 
ness in such manner that a sinking 
fund is set aside to be used periodically 
in paying off the $140,000 the cor- 
poration owes to Betty. Each time he 
reduces the debt, he will at the same 
time be increasing the value of his 
common stock. 

Concerning Betty’s income tax, her 
$8,400 paid as interest will be de- 
ducted from the corporate net income 
so that this amount will be taxed only 
to Betty and not to the corporation. 
She will receive $8,400 as compared 
with the $12,000 she withdrew last 
year but her net spendable income 
will be more. That is because as a 
partner she was paying taxes on her 
proportionate share of the net profit; 
much of which she never saw. It was 
going back into the business. 

Authorities Review Salaries—Cau- 
tion should be exercised, however, 
where salaries are paid to an owner 
of a closely held corporation. The tax- 


ing authorities will review such sal- — 


aries to determine whether they are 
really salaries or dividends in disguise. 
The federal authorities have been 
fairly liberal in allowing substantial 
salaries for actual services, and in this 
case, it is unlikely any objection would 
be raised to John’s taking a $12,000 
salary or even more as the president 
of a corporation of this size. Likewise, 
the issuance of debentures in lieu of 
stock for part of the capital of a 
newly-formed corporation must be jus- 
tifiable for business reasons, as it 
would be in this case. 

The tax effect of incorporating will 
vary widely from case to case. Local 
taxes, ignored in the above calcula- 
tions, must be considered. The hoped- 
for reduction in corporate and indi- 
vidual income tax rates, as is proposed 
for 1954, should be reckoned with. It 
is important that all the factors and 
figures be reviewed carefully with an 
attorney and accountant in each par- 
ticular case to determine what the tax 
effect will be. 


Should a Partner Die 


If John were to die with his business 
in its present form, the partnership 
would automatically be dissolved. Un- 


less his legal representative or heirs 
could make some new agreement with 
Betty for continuation, the business 
would have to be liquidated. More- 
over, because a partnership is not a 
permanent entity in the sense that a 
corporation is, new arrangements 
would have to be made with custom- 
ers, suppliers and banks, even if the 
business were to be continued by 
agreement for only a short time pend- 
ing a profitable sale. 

If the business is in the form of a 
corporation, the death of a sharehold- 
er has no direct effect on the com- 
pany’s legal existence. The public 
would still be dealing with the com- 
pany, a deathless legal personality, and 
all contracts would continue in full 
force and effect. 

The estate of the deceased owner 
would have shares of the corporation 
instead of an undivided interest in 
countless items of property comprising 
the business. The administration of 
the estate would be greatly simplified. 

Perpetuation of Business—lIf the 
business is to be continued for the 
benefit of John’s family after his death, 
it is even more convenient to have the 
company incorporated. It is probably 
legally possible for a trustee of a de- 
ceased partner’s estate to in turn be- 
come a partner. But the law on the 
subject is unsettled, and there is doubt 
as to the exact nature of the trustee’s 
liability. No such legal complications, 
however, are raised when an owner 
dies leaving stock of a corporation. 

If Betty were to die with the busi- 
ness in the form of a partnership, a 
more difficult situation presents itself. 
Betty has no children, and her heirs- 
at-law are people who live some dis- 
tance away and are not interested in 
the continuation of an oil business. 
Unless John could raise the cash to 
buy out her interest, he would be 
faced with a serious problem. 

This could be remedied to some ex- 
tent if Betty and John were to sit down 
now and have an attorney prepare an 
adequate partnership agreement. But 
if the business has been incorporated 
and Betty given bonds as her interest 
in the company, these problems would 
not arise. 


Other Incorporation Benefits 


A jobber in the position of John, 
with one or possibly two sons who are 
likely to work up in the business, will 
often want to give his sons interests 
in the business as their responsibilities 
increase. In a business run as a part- 
nership, this means a new agreement 
has to be drawn each time an interest 
is transferred. In a corporation, how- 
ever, stock or stock options in the 
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form of gifts or bonuses to sons and 
other key employes can be made un- 
der whatever program the principal 
shareholder wishes to initiate. 

Limited Liability—Another advan- 
tage of incorporating is the limited 
liability a corporation offers its share- 
holders. Jury verdicts of personal in- 
jury claims have been alarmingly high 
in recent years, and in some cases 
would exceed the insurance carried by 
the average jobber. 

One answer is more insurance. But 
there will always be some risk of a 
claim that the insurance will not cover, 
in which event the entire property of 
John Doe—his home and other prop- 
erty as well as his business—would be 
in jeopardy if the business is in the 
form of a partnership. Incorporation 
will at least limit this liability to the 
assets of the company. 

Flexibility—Finally, a corporation 
offers much more flexibility in the 
manner in which various interests can 
be set up. This is illustrated by the 
case of John Doe and his inactive 
partner. As indicated, it would be far 
more logical for Betty to have the 
security of corporate debentures rather 
than a direct share in the business, 
while John Doe would undoubtedly be 
happy to have unrestricted control of 
the corporation and the full benefit of 
the rewards of good management 
through his ownership of the common 
stock. 

Countless other situations arise 
where, through the use of a wide 
variety of corporate issues, divergent 
interests of owners can be realistically 
reflected in the type of security they 
own. 

For example, if the business is to be 
continued by John’s sons after his 
death, he might well wish to protect 
the interests of his widow and daugh- 
ter now, or through proper provisions 
in his will for the setting up of de- 
ferred stock or debentures for their 
benefit so that their income would not 
be at the mercy of the managing sons. 
From the sons’ standpoint, they might 
well prefer that their shares be in com- 
mon stock since the fruits of their ef- 
forts would then be reflected in the 
increasing value of the common 
shares, 


If Incorporation is Rejected—If due 
to an adverse tax picture or other con- 
siderations, John and Betty were to 
decide not to incorporate the business, 
it is still important that they get their 
business properly organized. The pres- 
ent set-up of nothing but an informal 
oral agreement is the kind of thing 
that could cause embarrassment and 
disputes even among the most friendly 
parties. 


John and Betty should consult their 
attorney immediately to draw up a 
formal partnership agreement. This 
should cover various matters and 
should have carefully drawn provi- 
sions as to what will happen at the 
death of either partner. 

As things stand now, the death of 
Betty could seriously hinder John. He 
may or may not be able to buy out 
her estate’s interest in the business. In 
many cases the managing partner in 
situations of this sort has little or no 
liquid assets outside the business, so 
that liquidation would be almost in- 
evitable. 

The death of a partner should be 
provided for now before the occasion 
arises. In John’s case it would be well 
for him to reach an agreement with 
Betty for the purchase of her share at 
her death at a price that could be fixed 
or governed by a formula and provid- 
ing for payment in installments over a 
period of years. In this way the busi- 
ness could be continued with John as 
sole owner after Betty’s death, with a 
minimum of complications. 

The possibility of John’s dying be- 
fore Betty should be provided for in 
the agreement. Until John’s sons get a 
little older, it is impossible to predict 


OIIC School Plan 


This week, after three years of 
trial and error, the oil industry’s 
program of education for junior 
and senior high school students 
moved into its final, permanent 
phase. 

The period of experimenting 
was over. The testing stage was 
ended. The program had been 
polished and most of its “bugs” 
ironed out. 

In the words of Adm. H. B. Miller, 
executive director of the Oil Industry 
Information Committee, it now was 
“full steam ahead” in the drive eventu- 
ally to carry the oil industry’s message 
to 10,000,000 students in the nation’s 
secondary schools—public, private and 
parochial. 

To accomplish the job, hundreds 
more oil men and women from all seg- 
ments and departments of the indus- 
try must become volunteer committee- 
men to help introduce the program to 
tke educators who have not yet been 
contacted. 

Last week in Chicago, 100 oil indus- 
try committeemen from all parts of 
the country—men who directed the 
program at the national, state, county 
and local levels during its early, trying 
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whether the business should be con- 
tinued or sold. 

In any event, adequate provision 
should be made for its continuation 
pending a profitable sale. This should 
be discussed with Betty. It should be 
pointed out to her that she has just as 
much at stake as John’s family. 

Her agreement should be secured, 
providing for at least a temporary con- 
tinuation of the business so that, if 
needed, adequate managerial help can 
be obtained. 


Estates Talk Slated 


The steps that oil jobbers should 
take to protect and preserve their 
estates and businesses will be discussed 
at the Denver meeting of the Division 
of Marketing of the American Petro- 
leum Institute on May 17-18-19. High 
point of this discussion will be a talk 
titled “One’s Financial Future,” by 
Henry M. Tibbetts, assistant vice pres- 
ident of the Harris Trust and Saving 
Bank, Chicago. 

Other topics of interest to marketers 
are promised in addition, and every 
marketer in the country is invited to 
attend the sessions whether or not he 
is a member of API. 


on Its Way 


days—met to take stock of their 
achievements or failures. 

By the time they scattered home- 
ward, they were able to indulge in a 
proud smile or two, to give each other 
a pat on the back. For, from some of 
the nation’s leading educators and 
from a private research agency, had 
come word that the program was 
sound and acceptable, that it was on 
the right track. 

Two-fold Success—Particularly grat- 
ifying to the oil men turned part-time 
educators were the proven facts that: 

The great mass of school teachers 
who have been exposed to the indus- 
try’s material like it, want it and use 
it. 

Among those students who have 
used them, the booklets have accom- 
plished the objective of improving 
students’ opinions and factual knowl- 
edge of the oil industry. 

The school program—regarded by 
most oil men as the most important 
phase of the OIIC program—was 
launched on an experimental basis in 
1950. 

During that first year, the school 
materials, including such booklets as 
Petroleum in Our Modern Society, 
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The Conservation of Petroleum, Petro- 
leum in Our Age of Science, The 
Chemistry of Petroleum, and The 
Physics of Petroleum, were placed in 
24 “pilot” counties throughout the na- 
tion, two for each of the 12 OIIC 
districts. 

The following year, the program 
was extended to a total of 72 counties 
and last year to a total of about 300. 

The OIIC estimates that currently 
there are some 10,000,000 students 
attending the nation’s secondary 


schools. During the 1952-53 school 
year, the program reached an estimated 
750,000 of them. It is hoped and ex- 
pected that this figure will swell to 
1,300,000 this year and 2,000,000 to 
3,000,000 in 1955. 

The Goal Is Set—When, if ever, 
will the saturation point be reached? 
The OIIC is reluctant to predict. But, 
now that the experimental phase has 
passed, the 10,000,000 figure may be 
approached within four or five years 
if the program moves ahead with the 
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First choice of marketers 
who count costs because... 


FASTER DELIVERIES 
AND INSTANT PRIMING 


You speed deliveries with a Black- 
mer pump because of the instant 
priming characteristic and the 
steady rate of flow. 


QUIET OPERATION 


The exclusive cam bore design, 
sliding composition vanes, over- 
sized pressure control valve, and 
rugged ball bearings at both ends 
of the rotor reduce vibration and 
pump noises to a minimum and 
provide exceptional smoothness 
and quietness of operation. 
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outlasts your trucks 


Available in sizes from 
144” thru 3”, capacities 
thru 200 GPM 
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EASE OF INSTALLATION 
AND MAINTENANCE 


Blackmer pumps are designed to 
be adaptable to all practical pip- 
ing applications using either 
Blackmer ell or flange fittings. 20 
different piping combinations are 
possible. These Pumps are con- 
veniently and economically main- 
tained. All parts subject to wear 
are quickly and economically re- 


placed. 


DURABILITY 

Fifty years pump building experi- 
ence stands behind every Black- 
mer pump. These units have a 
proven record of long life in serv- 
ice. Even under severe conditions 
of temperature and vicosity. 
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INDUSTRIAL HAND AND TRUCK PUMPS, STRAINERS, PRESSURE CONTROL VALVES 
BLACKMER PUMP COMPANY, GRAND RAPIDS 9, MICHIGAN 


DIVISION SALES OFFICES 
NEW YORK « ATLANTA « CHICAGO « GRAND RAPIDS « DALLAS « WASHINGTON « SAN FRANCISCO 


See Yellow pages for your local sales representative 
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anticipated speed and intensity. 

“We'll never, of course, be able to 
reach every student,” observed Frank- 
lyn Waltman of Sun Oil Co., chairman 
of the Chicago conference. “To talk 
about 10,000,000 students is some- 
thing in the future, a goal toward 
which we're striving. Anyway, by the 
time we hit 10,000,000, the school 
population probably will be 12,000,- 


‘000 or 14,000,000.” 


Proof that the program is well along 
the road to success came at the Chi- 
cago meeting from two outside sources. 

One was Dr. Kenneth E. Ober- 
holtzer, superintendent of the Denver 
public schools and past president of 
the American Association of School 
Administrators. The other was Joseph 
C. Bevis of the Opinion Research 
Corp. of Princeton, N. J. 

Dr. Oberholtzer had _ carefully 
studied the oil industry’s materials 
before and after they were placed in 
Denver’s schools. He was impressed 
by the fact that the booklets were 
factual, well written, devoid of any 
company advertising and made no 
obvious effort to propagandize the 
students. 

Further, Dr. Oberholtzer had a firm, 
deep-seated and long standing convic- 
tion that it was essential for the preser- 
vation of a free business economy in 
America that industry and education 
become better acquainted and work 
more closely together. By and large, 
he says, most educators feel the same 
way and welcome industry’s co-oper- 
ation. 

A Fine Example—tThe oil industry’s 
program, he decided, was an admir- 
able example of how this could, and 
would be, carried out. 

To assure himself, as well as the oil 
industry, that he was not alone among 
educators in this thinking, Dr. Ober- 
holtzer, before addressing the Chicago 
conference, conducted his own private 
survey among school superintendents 
in cities of 200,000 population or 
more as to their reaction to the pro- 
gram. 

He asked the educators this ques- 
tion: “How good are the materials for 
school use?” He quoted the following 
random replies: 

“Near top of the list.” “Much above 
average.” “Have found very valuable 
as supplemental material.” “Very use- 
ful.” “Very good.” “Well received.” 
“Well written.” 

Then he asked the educators where 
the program was weak. Most of the 
answers to this question concerned in- 
dividual details of the program, and, 
as was natural, brought forth differ- 
ences of opinion. Replies included: 

“Sentences too long.” “Picture cap- 


NATIONAL PETROLEUM NEWS * March 10, 1954 





No dirt, no scale, no grease... 
No product contamination! 


wu you use USS Drums you 
are assured that your product 
will not become contaminated by 
scale, dirt, or grease because these 
materials have been completely re- 
moved from the drum. As a result, 
you can make substantial savings as 
customer claims caused by product 
contamination disappear. This is 
better for you . . . and better for your 
customers. 

In addition, the physically and 
chemically clean surface of a USS 
Drum is protected by a tightly ad- 
herent phosphate coating which re- 
tards rust and corrosion. Therefore, 
USS Drums give you maximum 


Here’s the inside story on sure product pro- 
tection. When the inside of an ordinary drum is wiped 
with a clean cloth, it will pick up grease, dirt, scale 
and rust. But when the inside of the U.S. Steel Drum 
is wiped, the cloth is still perfectly clean! 


product protection plus an attrac- 
tive long-lasting finish. 

So for the protection of the prod- 
ucts you ship . . . and for long-lasting 
drums... be sure you get scale-free, 
rust-inhibited USS Drums the next 
time you order. 


U.S. Steel Products fabricates 
stainless, galvanized, tinned, 
painted, and decorated drums and 
pails furnished in capacities from 
2% to 110 gallons with a variety of 
fittings and openings to fit your par- 
ticular requirements. 


WRITE FOR FREE BROCHURE 


For further information on this quality 
drum and the new process that puts a stop 
to product contamination write to our New 
York office for the free brochure “USS 
Steel Drums—100% Scale-Free, Rust-In- 
hibited.” 


“It's Better ta Ship iw Steel" 


UNITED STATES STEEL PRODUCTS 


DIVISION 


UNITED STATES STEEL CORPORATION 


Los Angeles and Alameda, Colif. 


30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Port Arthur, Texas Chicago, Ill. 
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tions are difficult to read.” “No per- 
sonal style in writing—purely encyclo- 
pedic.” “Sheer bulk of material 
overwhelming.” “Insufficient effort to 
acquaint schools with their avail- 
ability.” 

Getting to the Students—Proof that 
the primary purpose of the school pro- 
gram—improving the students’ factual 
knowledge and opinions of the indus- 
try—was being achieved was given by 
Joe Bevis. 

Under his direction, Opinion Re- 


search conducted two student surveys, 
one at the opening of the 1952-53 
school year before the students had 
been exposed to the booklets, the other 
at the end of the school year, after 
they had studied the material. A total 
of 15,354 matched questionnaires was 
obtained. 

“On the whole,” Mr. Bevis reported, 
“exposure to the booklets appears to 
result in a gain in knowledge of the oil 
industry and a more favorable attitude 
toward it. These changes are evident 





NEW JOYCE X-MASTER FRAME LIFT 


offers complete under-car X-cessibility! 


Frame Contacts are also accurate wheel 
guides for faster car spotting. A simple 
slide construction, actuated by a spring, 
assures automatic Wheel Guide adjust- 
ment to conform to treads of all stand- 
ard cars. . . no tire pinching, 


WRITE FOR COMPLETE 
INFORMATION, TODAY! 





Greatest X-cessibility to all lubrication and 

under-car service points, because X-frame 

coincides with part of car frame that 

requires no service. 

Easy to use... 

over 90°/, of automobiles .. . 
orking height, full 66” lift rise. 

Removes body weight from wheel 

suspensions to allow free flow of 

lubricants for best lubrication . . . 

ideal for tire work. 

Quick car spotting . . . Frame Contact Pads 

also spring actuated Wheel Guides, 

accurately guide wheels to wheel locator. 

A universal lift . . . ideal for lubrication, 

service and repair work. Available in 

eight models . . . full or semi-hydraulic 

... Gir or electrically operated. 





X-MASTER LIFT 
HAS EVERY 
DESIRABLE 
FEATURE! 


. one setting accommodates 
efficient 
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whether the results are analyzed for all 
students taken together, by individual 
classes, or by changes in the attitudes 
of individual students.” 

After studying the booklets for a 
year, the number of students giving 
correct answers to factual questions 
about the oil industry increased 7%. 
On opinion questions, the increase av- 
eraged 5%. 

In comparison, a survey of students 
who did not see the material, showed 
an average gain of only 1% on the 
factual questions and an average de- 
crease of 0.5% on the opinion ques- 
tions. 

Teachers Like Them—A survey of 
teachers, based on 75 personal inter- 
views, verified Dr. Oberholtzer’s con- 
clusions that the booklets are well 
regarded by the teachers who used 
them. 

Two-thirds of the teachers rated the 
booklets “good,” Mr. Bevis said. Sub- 
stantial majorities felt that the booklets 
are about the right length, the vocabu- 
lary level is satisfactory, there is ade- 
quate pictorial material, and the 
information is objectively presented. 

More than six of every seven teach- 
ers said they found the material help- 
ful to them in their teaching. 
Two-thirds said the booklets are as 
good or better than similar material 
issued by other industries. Only one 
teacher in five felt that the booklets 
were biased, and even some of these 
commented that they approved of the 
bias. 

Help Is Needed—As the OIIC 
school men turn their energies and 
talents to the big task of spreading 
petroleum’s message into every sec- 
ondary school in the land, one prob- 
lem—manpower—stands out above all 
others. 

In every participating school, the 
program first was introduced by an oil 
man, or a committee of oil men, who 
sold its merits to the board of educa- 
tion, the superintendent, the principal 
and the teachers. 

Thousands of additional schools 
must be contacted in the same way— 
by volunteer oil men imbued with a 
determination that the nation’s youth 
be given an opportunity during their 
formative years to understand the im- 
portance of industry, and particularly 
oil, in perpetuating the nation’s herit- 
age of freedom. 

The work thus far has been carried 
on by some 2,000 workers, most of 
them marketers. At least 5,000 will be 
needed in the next year or two to get 
the job done. This means that many 
additional oil men—and women— 
from all segments of the industry will 
be called upon to participate. 
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NOW... Avondale has combined 
into ONE fine building product 
the durable beauty of architectural 
porcelain enamel and the structur- 
al strength of load-bearing walls, 
load-span decking, and curtain 
walls. 


These fine materials offer architectural uses un- 
limited. 


Present your problem to Avoncraft Engineers. 
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A Division of Avondale Marine Ways, Inc. § 
P. 0. Box 1030 - New Orleans 8, U. S. A. it --cauect all 
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STATIONS 


NEW SERVICE STATION at Sarnia, Ont., employs lighting that accents the pylon, salesroom and lube bays 


New Stations Are White Rose ‘Showcases 


Canadian Oil Companies, Ltd., has adopted a “new look” for 
its new service stations in 49 outlets now being constructed. 


The new stations are designed to be a showcase for services and 


products, 


They are aimed at making product identification synonymous 


with the station, and they wil 
permit improved station house- 
keeping by making it easier to 
keep them clean. 


New stations have opened already in 
Windsor and Sarnia, Ont., and by next 
autumn Canadian Oil plans to have all 
49 new outlets in operation. The sta- 
tion-building program is a part of the 
company’s over-all plant to make every 
one-time customer a regular, and to 
cash in on the tourist trade from the 
U. S. by making it easy for tourists to 
accept the invitation to “Stop at the 
sign of the White Rose.” 

Also involved is a change in product 
insignia. The basic elements—the 
white rose and the words “White 
Rose,” still appear but in a wedge- 
shaped insignia instead of the old cir- 
cular one. The old colors of red, yel- 
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low, white and green are still used, but 
have been modified in shade and their 
emphasis changed. 

The change in symbol is being ap- 
plied across the board—to stations, 
advertising and product labels. 

Visibility Accented—Glass is used 
extensively throughout the new sta- 
tions. Sales rooms are virtually glassed 
on three sides. Two of the sides look 
out onto the driveways while a third is 
between the lube bays and the sales 
room. Lube bay doors and a walk-in 
entrance to that part of the station 
are mostly of glass. To the back of the 
lube bay in each new station is a three- 
section glass window. 

Company officials say the extra lube 
bay window provides added natural 
light to the work area. 

From the outside, customers can see 












WHITE ROSE CURB SIGN has been 
revamped and color emphasis changed 
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ROOMY LUBE BAYS in new Canadian Oil stations are 
well-lighted and easier to keep clean. Window wall separates 


all merchandise displays and the en- 
closed service areas. 

In addition to the glass between 
sales and lube areas, there is also a 
window between the sales room and 
the small workshop off the lube bay, 
and another window between the store 
room and the sales room. This window 
arrangement eliminates all blind spots 
for the operator and his attendants. 
From almost any spot within the sta- 
tion, the operator has a full view of 
driveways and pump islands. This en- 
ables station personnel to give motor- 
ists quicker attention and cuts the 
chances of any customer being kept 
waiting. 

The rear wall of the salesroom is of 
peg-board construction, permitting a 
variety of arrangement of the movable 
metal shelves used in the stations. 

Night lighting of stations has been 
planned to reduce glare, yet present a 
well-lighted attractive appearance to 
the motorist. 

Built-in Workshop — All stations 
have a storeroom 6 ft. by 12 ft. 6 in. 
The workshop area off the lube bay is 
equipped with work bench and other 
equipment needed to handle the types 
of service offered at each station. To 
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salesroom from lube bays, yet allows the attendant to see 
all areas of the station from inside the building 





SERVICE CORNER located just off lube bays and behind sales room contains work 
bench, tire-changing equipment and other facilities. Window connects with sales room 
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STATIONS 


the rear of the bay are tire racks, 
storage cabinets and other facilities. 
Overhead reels are used in all new 
Canadian Oil stations. 

Canadian Oil is experimenting with 
a new approach in restrooms decora- 
tion—at least new to the company. 
One wall is wallpapered. Company 
officials say that in the new stations 
thus far opened, the wallpaper seems 
to have had the effect of encouraging 
restroom users to co-operate in keep- 
ing the restrooms clean. 

The company adds, however, that 
it is too early to tell if this neatness 
will continue. 

The ladies’ restroom is equipped 
with a dressing table with built-in wash 
bowl. Above ‘that is a wall-to-wall 
mirror. The wallpaper on the opposite 
wall is reflected fp. the*mirror, giving 
the illusion of a room completely wall- 
papered. 

Each ladies’ restroom is equipped 
with electric outlets so that mothers 
can plug in electric bottle warmers to 
heat milk for their infants. 


The standard design for the new 
Canadian Oil stations calls for two 
bays and one lift. However, in the 
Windsor station there are three bays 
and two lifts. Stations are of steel and 
smooth stucco construction with 
painted exteriors. The cement footing 
and walk around the station is green 
—the color being mixed in the cement. 

The roof over the salesroom and 
restrooms has an overhang that pro- 
vides shelter for customers entering 
the station. 

The Pylon—To encourage product 
identity with the station, 24 ft. pylons 
are built into each new station. Cana- 
dian Oil feels that the pylon makes 
the station, the street or highway. 

The pylon is constructed of two 
steel beams, between which are three 
rows of square steel plaques extending 
up the pylon in a checkerboard pat- 
tern. On each side of these steel 
plaques is a white rose—the company 
insignia. 

Extensive use of glass and painted 
surfaces, plus the green cement, all 
contribute to easier housekeeping. For 
the most part, the station can be kept 
clean by occasionally hosing with 
water, 

Most of the new stations have from 
4,000 to 6,000-gal. storage, in 2,000- 
gal. tanks. Overhead reels in the lube 
bays are supplied from 100 Ib. drums. 

Canadian Oil estimates each station, 
exclusive of land and equipment, costs 
$30,000 to $35,000. 

Addition of the pylon costs an esti- 
mated $1,000—which is included in 
the above total costs. 
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RESTROOM contains combination dressing table and basin, with electric outlet 
over the table. Wall-to-wall mirror and wall paper serve to brighten the room 





OFFICE AREA built into the sales room features a desk and compartments for 
order blanks, lube forms, etc. From here attendant has full view of the driveway 
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* For 25 Years 


The Symbol 





This year completes ELCO’s first quarter century 
as a supplier of “SCL” Concentrate to the petro- 
leum industry. “SCL” Concentrate is an extreme 
pressure additive used to produce “SCL” lubri- 
cants which give “extra” protection to all types 
of enclosed gear units—hypoid—spiral bevel— 
helical, etc. 


“SCL” lubricants are used and recommended by 
a majority of the leading axle, automotive, bear- 
ing, and gear manufacturers. 


For truck fleets, buses, passenger cars and taxi- 
cab fleets, for farm machinery, railroad drives, 


a 








earth moving equipment, general industrial gear- 
ing and miscellaneous applications, “SCL” has 
25 YEARS OF PROVEN PERFORMANCE. 


“SCL” lubricants provide maximum protection, 
are anti-foaming, non-corrosive and rust inhibiting. 


“SCL” Concentrate is also used to impart extreme 
pressure characteristics to calcium, sodium and 
lithium greases. 


Why not use Elco “SCL” Concentrate with your 
base stocks to solve your extreme pressure lubri- 
cation problems? Write, wire or phone. 


of Safe, Dependable Lubrication 





JENNINGS ROAD & 
DENISON AVENUE 





“ELCO is celebrating its 25th year of service to the Oil Industry 
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TRENDS 


Oil Found in Nevada's Great Basin 


Prospectors, scratching in the 
bleak, extensive Intermountain 
frontier in Nevada, have found 
oil. If commercial production is 
successful, Nevada will become 
the 29th state to yield oil. 

The importance and scope of Shell 
Oil’s discovery in mid-February can 
not yet be appraised. However, the 
significance is this: The 70,000 square- 
mile Great Basin, one of the largest 
sedimentary provinces in the country, 
has oil in it. 

Authority for that estimate is 
Samuel F. Bowlby, Shell vice president 
in charge of the Pacific Coast area, 
under whose jurisdiction the explora- 
tion is taking place. “There is only 
that one significance so far,” said Mr. 


| Bowlby. “Forget everything else.” 


Potential May Be Great—This re- 
strained commentary covers what 
could be a breathtaking potential. The 
Great Basin is about as large as the 
U. S. portion of the Williston Basin, 
scene of a major discovery in 1951 
(also by Shell) that uncovered another 
important oil source. Even the exact 
potential of Williston is not known, 
but it is generally regarded as a valu- 
able petroleum source. 

The Great Basin is almost exclu- 
sively Nevada’s domain, for it lies west 
of Salt Lake City, Utah, and is 
bounded by Las Vegas on the south, 
Carson City (state capitol) on the west 
and the Idaho lava flows to the north. 

In size, Nevada ranks sixth (after 
Texas, California, Montana, New 
Mexico and Arizona) with 110,540 


| square miles, but it is last in popula- 
| tion, with only about 120,000 inhab- 


itants. 

Land-Lease Boom—tThe discovery 
has touched off one of the wildest 
land-lease booms in the state’s history. 
In fact, many Nevadans are optimis- 
tically hailing the oil strike as more 
important than the discovery in 1859 
of famous Comstock Lode, which 
became the richest silver mining center 
in the world. A billion dollars worth 


| of gold and silver have been extracted 
| from it. 


This is what’s happened so far: On 
Jan. 12, Shell began drilling its only 
well in Nevada, called Eagle Springs 
Unit No. 1, about 60 miles southwest 
of Ely. Proceeding at an unusually 


| fast rate, Shell penetrated 5,500 feet 
| within 10 days. Early in the week of 


Feb. 14, at an interval of 6,453 to 
6,533 feet, a four-hour drillstem test 


| produced 25.9 gravity oil flowing at a 


rate of 180 b/d. 
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GREAT BASIN, within the circle, is 
scene of Nevada's first promising oil well 


This was not found in ordinary oil 
sands. The oil is the pyroclastic ag- 
glomerate (lava-like rocks of volcanic 
origin). Almost as important as the 
oil is the challenge posed to geologists 
because the zone has not been identi- 
fied. 

The whole area is a “monotonous 
section of conglomerates” said Mr. 
Bowlby, adding, “The geology is tre- 
mendously complicated.” 

Instead of developing the oil found 
at first, Shell decided to keep drilling 
in the hopes of unraveling the mystery 
of that zone. The rig is capable of 
drilling 10,000 feet, but Shell hasn't 
decided whether it will go that deep. 

Good Quality Crude—The crude 
oil appears to be of good quality. In 
gravity, it is between the thick, gooey 
stuff that requires a lot of processing, 
and the light-gravity crude literally 
brimming with gasoline. Mr. Bowlby 
said it is similar to the oil found in 
the Uintah Basin, in eastern Utah. It is 
black, relatively sweet (with only 
1.5% of sulfur), has a high pour point 
and high boiling point (about 80 
degrees). 

The area west of the Continental 
Divide is almost untouched, said 
Shell’s Mr. Bowlby, who views the 
Intermountain region as one of the last 
frontiers and where a lot of explora- 
tory work remains to be done. Shell 
has stepped up its endeavors in that 
area. 

Other Companies Drilling — Both 
Gulf and Standard of California have 
been drilling in Nevada. Shell’s Eagle 
Springs wildcat well was the 10th 
drilled recently. 

The Federal Land Survey office in 
Reno was swamped with oil and gas 
lease applications right after Shell an- 
nounced its find on Feb. 17. A. L. 
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POWER FOR AMERICA’S MODERN CARS comes from the gasoline provided at 
every gasoline station by the petroleum marketing industry. To keep pace with the increasing 
demands for fuel, bulk plants everywhere are installing modern Marlow Vertical Self-Priming 


Centrifugal Pumps on loading rack service to speed up gravity flow from above-ground 
storage tanks. 


MaAarlOws othe job faster! 


Where performance counts, majors and independent marketers alike are using more 
Marlow Vertical Self-Priming Centrifugal Pumps than any other self-priming pump to 


speed deliveries. Marlow’s broad line of verticals has now been increased by the introduc- 


tion of many new models. They’re “tailor-made” for bulk plant operation. You can depend 


on Marlows for any bulk plant pumping job . . . modernize with Marlow. See your 
Marlow dealer or write for Bulletin PM-50. 














1200-galion capacity with five compartments . . . 350, 300, 250, 200, 100 


You can get them right away . . . no delay. These three standard 
Columbian better-built truck tanks are ready to get on the job for you 
quickly when you need an additional or a replacement truck. Each 
offers you the service-proved advantages of famous Columbian quality 
construction. And you save money by taking advantage of the lower 
prices made possible by Columbian volume production. 


Check ond compare these features 
@ Exciusive Columbion 3-point sup 
port and integral mounting @ Double 
bulkheads for mixed loads @ Four 
large cabinets for barrels, case goods 
and TBA items. @ Oversize rear cabi- 
net to house meter, hose, reel, etc. 
@ Streamlined dome flashing con- 
cealing 8-in. fill plugs @ Full-flow 1000-galion copacity with five compartments 
discharge lines and valves @ Stream- 506. 2 0, 200, 150, 100 af 
lined trim skirting modified for off- 


, . nan ( - i i i - 
highway operating conditions. —— “ootien 5550 250, 2502 


FREE CATALOG available. Write to- 
day for complete details. 


Reg. U.S. Pat. Off. 


COLUMBIAN STEEL TANK CO. 


P. O. Box 4048-1, Kansas City, Missouri 








Compounders! Jobbers! Tank Car Buyers! 


Top quality high V. 1. solvent brights 
solvent neutrals and compounded oils 


Available for prompt shipment from Pacific, Gulf and 
Atlantic Coast points. 


We are also prepared to assist with your compounding 
problems. Address your inquiry to: 


UNION OIL COMPANY oF catirornia 


Union Oil Bldg., Los Angeles 17, Calif. ¢ 45 Rockefeller Plaza, New York, N.Y. 
1612 Bankers Bldg., Chicago, III. « 644 National Bank of Commerce Bidg., New Orleans, La 
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Simpson, manager of the office, said 
the volume of business is the greatest 
on record. Oil and gas leases on more 
than 800,000 acres of federal land sur- 
rounding the discovery location were 
applied for in the first two weeks. 

Nevada receives 3712 % of the fed- 
eral collections as its share of income 
from the oil and gas leases. So if 
Nevada becomes a big producing state, 
oil will take its place with gambling 
and divorce as a major source of that 
state’s income. 

Gov. Charles Russell, elated by 
Shell’s report, stated, “I have no doubt 
but that other commercial fields will 
be brought in and will greatly add to 
the growth and economy of the state.” 

Arizona Wildcat Hits— Meanwhile, 
some 400 miles to the southeast, an- 
other Shell wildcat well gave Arizona 
hopes of becoming an oil state. A 
Phoenix report said that Navajo No. | 
exploratory well showed measurable 
amounts of gas and traces of oil. This 
optimistic report was tempered by 
Shell’s Mr. Bowlby who said the out- 
look could not be determined. 

“Some of our people are encour- 
aged; some are not,” said Mr. Bowlby. 

That wildcat well is just barely in 
Arizona, in the Four Corners area 
(Arizona, Utah, Colorado and New 
Mexico) which has received much ac- 
tion from producers. 


Columbia Oil Marks 
50th Year in Business 


One of the country’s outstanding 
small independent oil companies, Co- 
lumbia Oil Co., Inc., of St. Louis, is 
celebrating its SOth anniversary this 
year. For half a century Columbia has 
survived the competition of the oil in- 
dustry and come out of it strong and 
prosperous. 

Founded with a capital investment 
of $1,500 in 1904 by Phillip Scherer 
and Frederick Keitel, the company 
has specialized in the manufacture of 
lubricating oil, greases, and liquid and 
solid soaps. 

The first partnership ended in 1910 
when Phillip Scherer died. In that 
same year Frederick Keitel brought 
his son, Elmer J. Keitel, into the busi- 
ness. 

The younger Keitel took over the 
reins in 1920, incorporated the com- 
pany in 1922, and was president and 
general manager of the company until 
1951. In 1951, his son, Elmer J. Kei- 
tel, Jr., was elected president, and El- 
mer J. Keitel, Sr., became chairman 
of the board. 

The company now owns 92 tanks 
with a combined capacity of 500,000 
gal. along with kettles and compound- 
ing tanks at its St. Louis plant. 
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An effective display must be high enough to be easily 


seen and handy to encourage buying and selling. 


Your Motor Oil display is at easy eye level with a Seloil Cabinet. The 
average height is 66 inches. Lower displays miss the customer's eye. 

A company-approved sign also helps make the sale. Every Seloil Cabi- 
net comes to you with approved signs. 

The best selling location for a Motor Oil display is on the pump 
island . . . near the customer and near the attendant. Seloil Cabinets 
are designed as permanent pump-island equipment. 

A single piece of equipment . . . the Seloil Cabinet . . . helps you 
sell more Motor Oil. It increases display power at point of sale. It auto- 
matically provides for displays at the right height. It puts a double- 
faced display right on the pump island. Better selling is easy because 
it puts Motor Oil near your customers, and near the attendant. 

To get this Silent Salesman for Motor Oil with special signs and fin- 
ished in your colors, see your oil company representative or write directly 
to factory. 


Model 56, $78.00, Model 72, $86.00. 
Cabinets have displays on both sides. 
INCREASE MOTOR OIL SALES - SPEED UP SERVICE - PROMOTE STATION CLEANLINESS 
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TRAINING 


GM Plan Points Up Training Need 


General Motors’ new nation- 
wide training program for me- 
chanics is a warning to the oil 
industry to establish effective 
dealer training plans. 

GM dealers are sure to capitalize 
on the program to bring more car 
owners back to dealer shops for 
service—including lubrication. 

P. E. McDonald, General Motors 


Corp., says GM’s establishment of 35 
training centers throughout the coun- 
try will supply its car dealers with 
well-trained mechanics. Public schools, 
he said, can no longer provide the 
trained mechanics needed because of 
the increasing complexity of service 
problems and their rapidly changing 
nature. 

He warned, “a peek behind the cur- 
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Pack Pumps 





























improved, lower cost service 
on single or split loads! 


Quick Features 


© Equipped with Register 
and Totalizer; Ticket 
Printer optional 


® Rotary pumping unit 
and meter of same type 
as used in famous Tok- 
heim Computer Pumps 


®@ No need for predeter- 
mined stop mechanism 
with gate valve (standard) 


® Rigid, welded steel 
frame; metal housing 


®@ Low initial, operating 
and maintenance costs 





Out-of-date pumping methods can rob you of 
important earnings, even over short periods. 
Insure against such loss with the modern, effi- 
cient Tokheim Power-Pack Pump, value-tested 
in thousands of truck, bulk plant, fuel depot, 
marine and general commercial installations. 


Rapid Delivery, Low Cost 

The Tokheim Power Pack delivers up to 20 
allons per minute, pumps 10,000 ga lons of 
uel on a gallon of gasoline. By-pass valve al- 
lows pay and motor to cage freely when 
nozzle valve is closed without building up 
pressure in the hose. Write factory today for 
complete descriptive literature and prices! 


General Products Division 
TOKHEIM CORPORATION 
Designers and Builders of Superior Equipment 
1650 Wabash Ave. Since 1901 Fort Wayne 1, Ind. 


Factory Branch :1309 Howard Street, San Francisco 3, California 
Canadian Distributor: H. Reeder, 205 Yonge Street, Toronto, Ont. 


tain shows our research people work- 
ing on projects that are enough to 
scare any service man to death.” 

Each GM training center will have 
shop classrooms for each car and 
truck division, plus Fisher Body and 
United Motors Service. Employes of 
GM car and truck dealers, the inde- 
pendent service trade (garages) and 
fleet service personnel are eligible. 

Classrooms are small, completely 
equipped shops, capable of doing any 
service job on an entire vehicle. Each 
classroom has a resident instructor 
and classes are limited to six or eight 
students to encourage participation. 

Training centers also will be used 
to distribute service information to 
public school automotive classes, 
“thereby assisting them to do a better 
job of both attracting more young 
men to the automotive service depart- 
ments and to do a better job in train- 
ing them.” 


Oil Industry Training—Subcommit- 
tee reports of the API Lubrication 
Committee, which met Feb. 15-17 in 
Detroit, shows definite oil industry 
progress toward recruiting and train- 
ing its own service personnel. 

Service station operation and lubri- 
cation courses are gradually taking 
hold in high schools, especially in the 
east. Progress is being made toward 
developing specific courses for nation- 
wide use in high schools, with the Uni- 
versity of Texas leading the way under 
the guidance of oil marketing execu- 
tives well versed in oil training needs 
and accepted procedures. 

In addition, individual oil compa- 
nies continue their own separate serv- 
ice training and sales schools. Some 
follow the pattern of GM in holding 
classes down to six or eight students, 
providing individual instruction, and 
fitting study courses to local needs. 

Many oil men at the Detroit session 
find in GM’s training setup many ad- 
vantages not now available in any oil 
industry training program. They point 
out that every time a car maker comes 
out with a new model, he creates one 
or more new service problems. Under 
the GM program, it is now possible to 
train mechanics to cope with the new 
problem before the new model reaches 
the market. 

The lag between the creation of a 
service problem and training field men 
to solve it is virtually eliminated as far 
as the car owner is concerned. By the 
time he gets the car needing a new 
service, the car dealer mechanics will, 
theoretically at least, be prepared to 
do the job. 

Some oil marketers say oil company 
training programs are not geared to 
act so quickly. 
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FUEL OIL 


Warm Weather Keeps 
Degree Days Down 


Mild weather continued through the 
week of Feb. 21-27 in the Southeast 
and in the Boston and New York 
areas. The rest of the East Coast, the 
Great Lakes area and the Midwest 
recorded a moderate increase. 

Week 
Feb.21- 
Feb.27, 
1953 Normal 1954 


Season Sept. 1-Feb. 27 


1954 
East Coast 
Boston 3571 3658 4091 152 
New York(a). .3117(b) 3219 36414 133 
Phila- 
delphia(a) 
Washington 


3042 
2888 


9972 


2776 


3367 130 
3071#% 124 
Great Lakes 

Buffalo 4190 
Chicago 3785 
Cleveland 3775 
Detroit 3982 
Toronto(a) 4363 


Midwest 
Denver 


4274 
4243 
3826 
4167 
4333 


4515# 208 
4614 192 
4273# 176 
4501#% 202 
5091# 209 


3499 4053 4367 151 
Minneapolis . .5091(b) 5698 5820 231 
Omaha 3920 4320 4694% 172 
St. Louis(a) 2911 3204 34532 139 


West Coast 
San Fran- 

cisco(a) 1463 1628 1668 28 
Seattle(a) 2776 2606 30172 130 
Southeast 
Birmingham 2076(b) 2184 2228#% 50 
Charleston (a) _.1278 1382 1455 37 
Nashville 2279 2748 2982#% 92 
Raleigh (a) 2267 2309 2559 90 


MONTH OF FEBRUARY 
1954 1953 Normal 

East Coast 
Boston 792 834 1002 
New York(a) 688 755 904 
Philadelphia(a) 625 693 837 
Washington 595 617 781 

Average : 675 725 881 


Great Lakes 


Buffalo 886 956 1118 
Chicago , 761 924 1053 
Cleveland 796 874 1011 
Detroit 874 913 1072 
Toronto(a) 910 967 1161 

Average 845 923 1083 


Midwest 


Denver 589 897 924 
Minneapolis 924 1313 1310 
Omaha 667 921 1058 
St. Louis(a) 560 652 792 
Average 685 946 1021 
West Coast 
San Francisco(a) 301 300 336 
Seattle(a) 548 576 602 
Average 425 438 469 


Southeast 


Birmingham 381 441 491 
Charleston (a) 256 290 363 
Nashville . 491 583 636 
Raleigh (a) 466 503 618 

Average 399 454 527 


Degree days are on 65 deg. F. basis. 

(a) Readings at city offices. Readings in 
other cities taken at airport offices. 

(b) Includes weather bureau correction. 

# New normal. 
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QUALITY 
UNIFORMITY 
DEPENDABILITY 


VERSATILITY 


LOOK AT OUR COMPLETE LINE OF 


HOMOG ERATED 


aw 


MULTI-PURPOSE LUBRICANTS 


CODE 


MULTI-LUBE No. O—1—2 


A Highly Controlled, 5400 
Commercially Proved 5405 
Product 5404 


BENTO-LUBE 0—1-—2-—3 
Relatively Immune to 5453 
Temperature Changes 5451 
at All Ranges 5452 
5450 


And iu Addition 


OUR NEW MODERNIZED 


CODE 


STABL-LITH—h. d. 


Fully Meeting ASTM Norma 
Hoffman Oxidation 
Stability Test 


MIL-LITH Amend. 2 and Amend. ! 


Fully Conforming with 
the Exacting Specification 
MIL-G-10924 


5410 


5401 
5430 


HomoGiF-RATED 


MULTI-PURPOSE BARIUM 0-1-2 


CODE — 5100 - 5200 - 5300 


WIRE, WRITE OR TELEPHONE FOR SAMPLES AND FURTHER INFORMATION 


MANUFACTURERS OF PETROLEUM 
LUBRICATING GREASES AND SPECIALTIES 


SOUTHWEST GREASE & OIL CO., INC. 


welt 
sou! utr Fat 


220 WEST WATERMAN e WICHITA 2, KANSAS 
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EARLIER ON-STREAM TIME 


PLAIN GOOD SENSE... 


ACCURATE COST ESTIMATES 






LOWER ENGINEERING COSTS 


PURCHASING KNOW-HOW 


PROVED CONSTRUCTION TECHNIQUES 


EXPERIENCED FIELD CONSTRUCTION STAFFS 
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Results at R.J.’s new Platformer 
show advantages of 


CONSTRUCTION BY PROCON 


Throughout the petroleum refining industry, Procon has established 
an enviable record for getting processing units on stream faster, 
more efficiently and more economically. 

A good example is the 600 B/SD UOP Platforming unit constructed at 
the Princeton, Ind. refinery of the R. J. Oil and Refining Company, Inc. 

One of the reasons why Procon built this unit with maximum speed 
and efficiency is that it implemented its “off-the-shelf” designs with 
construction service based on its wide experience gained from 
previous construction of UOP Platformers. 

Any other refiner, like R. J., can benefit by choosing from this 
unusual stockpile of knowledge and designs the exact type 
of unit best suited to his particular needs. 

Procon has available complete designs for UOP Platforming 
units ranging from 600 B/SD to 16,000 B/SD—" off-the-shelf” 
construction that means vital savings in time and costs. 

IT’S PLAIN GOOD SENSE for any refiner to choose Procon 
when he wants the ultimate in ANY type of process construction. 





PROCESS CONSTRUCTION 
1111 MT. PROSPECT ROAD, DES PLAINES, ILL., U. S. A. 


IN CANADA IN ENGLAND 
LIMITED LIMITED 
BOX 405, TORONTO, ONTARIO 112 STRAND, LONDON, W. C. 2 
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TIRES—BATTERIES—ACCESSORIES 


‘Wonder’ Battery Claims Can 


TBA men in the oil industry are kept busy these days answering 
questions about claims for batteries. 


Increasing numbers of dealers and oil company salesmen want 
to know what’s back of these extreme claims. More time is spent dis- 


cussing rival batteries than on 
the more vital problem of ways 
to sell more batteries to more 
gasoline customers. 

The industry seems to be go- 
ing through a cycle in battery 
competition in which an unusual 
amount of money is being spent 
by newcomers with strange, new 
sales talks. 

It seems as if the current cycle be- 
gan with a storm of publicity about 
something that was not a battery but 
a chemical treatment for batteries. 
This chemical compound like many of 
its predecessors, was claimed to have 
a rejuvenating effect on old batteries. 
Publicity about the maker’s dispute 
with the U. S. Bureau of Standards 
reached a climax early last year, but 
has since died away. 

Next, and more troublesome to 
TBA men, was a guarantee that prom- 
ised to replace a battery if it failed 
during the life of the car. Or that’s 
what the guarantee seemed to say. Ac- 
tually the guarantee was no good if 
the owner got rid of the car. 

Then, two or three other small bat- 
tery makers came out with similar 
guarantees. Unlike other small bat- 
tery companies, of which there are 
many in the business, these newcom- 





Engineored ° Enameled ° Erected 


ers used sensational language in their 
advertising. And to impress prospec- 
tive dealers and distributors they pre- 
sented the recuperative power of their 
batteries (an inherent feature of all 
batteries) as something unique and 
revolutionary. 

“New” Materials—While the size 
and extent of these promotion cam- 
paigns have caused a lot of attention 
recently generated around these al- 
leged “wonder batteries,” there have 
been other contributing factors. One 
of these is the unusual amount of copy 
appearing in news columns about 
nickel-cadmium batteries. These also 
have been mentioned as new discov- 
eries, although they too are as old as 
the traditional lead-acid automotive 
batteries. 

Another contribution to the sum 
total of superficial publicity about new 
“wonder” batteries was the recent con- 
jecture by a scientist that some day 
we might see atomic energy use1 in 
the form of a battery. This all builds 
up a hazy impression in the public 
mind that there may be some startling 
new type of battery just around the 
corner. 

What to do about all this, if it’s up 
to the oil marketer to think up some 


Be Answered 


answers? Dealers and their employes 
should know something about bat- 
teries. Salesmen and marketing men 
should know a lot more. So should 
the advertising specialists, the sales 
promotion experts, and the purchasing 
department. They are all asking ques- 
tions these days, so the answers must 
be found. 

Batteries Are Better—First, it might 
be well to emphasize that everything 
about the automobile storage battery 
of today is new and better than the 
batteries of even a few years ago. 
There are new alloys in the plates, 
several new kinds of separators, even 
new containers and sealing com- 
pounds. Unless some new loads are 
placed upon batteries, it seems likely 
that we are going to see a gradual 
lengthening in average battery life. 

What about all of these new long 
life guarantees? Are there really any 
basic, revolutionary changes incorpo- 
rated in these batteries? What about 
recuperative power after complete dis- 
charge? 

Process Is the Same—So far as is 
known all automotive batteries being 
sold today for starting, lighting and 
ignition service are conventional lead- 
acid type batteries. Some are better 
than others but they all produce an 
electric current by means of the chem- 
ical reaction of sulphuric acid on two 
kinds of lead plates. 

It has been claimed that the lead 
compounds in the plates of these won- 





e 











** 
© 





38 


BY 
ERIE ENAMEL 


Park and Lovell, Kalamazoo, Mich. 






Pear > 


oe 
he 


“a oe 





Phillips Service Station 


a THE ERIE ENAMELING COMPANY 


» 1403 W. 20TH ST. + ERIE, PENNSYLVANIA 


NATIONAL PETROLEUM NEWS * 


March 10, 1954 








der batteries are a new scientific dis- 
covery. These plates are supposed to 
give batteries their extremely long life. 

The lead compound in the plates 
may differ from those used by others; 
they may possibly be better for all we 
know. But whether the batteries will 
last in the average car owner’s auto- 
mobile as long as the battery makers 
claim is yet to be proved by time. 

A Common Fact—What about re- 
cuperative powers? Demonstrations of 
a battery’s ability to recuperate slight- 
ly after complete discharge are mean- 
ingless. It’s a natural phenomenon, 
common to all batteries no matter how 
they are made, or of what they are 
made. 

One of the best answers to “stunt” 
demonstrations designed to show ex- 
ceptional recuperation is given by an 
oil man. He says that all the car owner 
wants to know about a battery is 
whether it will start his car on a cold 
morning. In such a situation the best 
battery is one that will not reach the 
point of complete discharge, where 
recuperative ability (always slight at 
best) is all the battery has left. 

The Guarantee—If these “miracle” 
batteries are no different than other 


batteries, how can the makers safely 
offer such extravagant guarantees? Just 
what do they promise? 

Some offer a 6-year guarantee, some 
a 10-year, some a “lifetime” and some 
are guaranteed “for the life of the 
car.” 

In the small type of these guaran- 
tees are some important qualifications. 
Replacement may be limited to cases 
where failure is due to “defects” in 
the battery, rather than to failure for 
cause, as is customary. 

Or replacement will only be made 
as long as the owner keeps his car. If 
he sells it or trades it in, the guar- 
antee lapses. 

Or the guarantee may be limited 
both ways, as in the case of recent 
newspaper ads run by a big New York 
department store. 

Who Makes Good—Does the man- 
ufacturer authorize his dealers to make 
good on his guarantee, or does the old 
battery have to be shipped back to 
the factory? 

If replacement will be made only at 
the factory, what does the customer 
do while it is being sent back? 

If dealers can make good on the 
guarantee, how many stations are 


there where the dead battery will be 
replaced on the spot? 

Naturally these questions lead to 
one of the most important of all: Who 
is the manufacturer? It’s easy to go 
into the battery business. Anybody can 
do it. It doesn’t take much equipment, 
or much capital. 

What are the prospects of these con- 
cerns being in existence when it comes 
time to make good on their guaran- 
tees? One of them has recently liqui- 
dated, and transferred its trade name 
and other assets to a newly organized 
firm in another city. A once-active dis- 
tributor in New York City is no longer 
at his former address. 

Then there is the question of price. 
Many of these batteries are sold at a 
premium price, often as much as 20% 
or more above the list prices of com- 
peting batteries of the same rated ca- 
pacity. Is this price tag an indirect 
means of implying superior quality? 
Or is it a lure to get dealers and dis- 
tributors to invest their money in a 
stock of batteries with the hope of 
realizing a longer profit? 

The competition will have a tough 
time meeting these questions. Yet they 
are all legitimate challenges. 
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‘ambi lubricants give 
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Where 


Here is a new and better gasoline mer- 
chandising unit for those vital spots in 
your stations where sales are made. New 
in appearance for more attractive gasoline 
“packaging™...new in rugged construc- 
tion for longer life with less service... 
new in greater accessibility for quicker 
maintenance, that’s the Gilbarco 906 
Calco-Meter. It’s built to do a merchandis- 
ing job better—longer—and at lower cost— 


the 


sale 


* EASY-TO-READ DIAL FACE — nearly 20% 
larger ... 200% brighter illumination. 





* LONGER HOSE-—Inside Easy Reach hose is 
13'8"' from pump to nozzle tip, pulls out with 
ease, always retracts positively. 


RUGGED CONSTRUCTION —the most 
rigidly built of all gasoline pumps for posi- 
tively maintained alignment. 
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i EASY SERVICING —Cam-locked doors and 

’ new slip-on side panels for instant access to 

} interior and quick hose replacement. New 
combination pumping unit and air separator 
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} Also available with outside Easy Reach hose in 
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the Model 904, with new and improved cable, 
weight and pulley system. 


is 





Gilbert & Barker 
Manufacturing Company 
West Springfield, Mass. 
Toronto, Canada 


made 
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“| SELL THE OIL THAT REDUCES 


RING WEAR 2 TO 1 BETTER!” 


New Findings In Atomic Tests Show How Triple HD 
Koolmotor Has Built Big Oil Sales For Popular Cities 
Service Dealers. In these highly scientific tests (see story left) 





READ HOW RADIOACTIVE WEAR TESTS 
PROVED TRIPLE HD KOOLMOTOR 2 TO 1 
BETTER THAN 10 TOP PREMIUM OILS! 





ORDINARY PISTON RING 
was made radioactive at Oak 
Ridge. With this radioactive 
ring it was possible to esti- 
mate the amount of ring wear 
by checking the radioactive 
count of oil used in test run. 


RADIOACTIVE PISTON 
RING was installed into a 
standard-make engine. Then, 
each of eleven top premium 
oils was tested in this engine. 
Oil was drained and radio- 
active count taken. 


NO MORE ACCURATE TEST of engine wear than 
these highly scientific radioactive wear tests. The independent 
research organization who conducted these tests is one of the 
few equipped for radioactive research work. The results of 


these tests are indisputable. 





ten top premium motor oils were tested against Koolmotor . . . and 
the new Koolmotor stopped ring wear 2 to 1 better than the best of 
the lot, 5 to 1 better than the average and an amazing 12 to 1 
better than the worst oil in the test! 


There’s indisputable proof of the tremendously high quality 
standards maintained in all Cities Service Products. It’s one of the 
reasons why Cities Service dealers are enjoying the greatest year 
in their history. Backing up the great Cities Service motor oils, 
gasolenes and greases is a well-rounded and hard-selling adver- 
tising campaign . . . a continuing campaign that makes intelligent 
use of virtually every possible selling device. 


Product quality, sound advertising and enthusiastic company 
cooperation will continue to mean higher profits for all Cities 
Service dealers in 1954. 


CITIES ) SERVICE 


QUALITY PETROLEUM PRODUCTS 
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Are Large Battery Stocks Necessary? 


Oil marketers should stop - 
ing their dealers to stock a full 
assortment of batteries in all sizes 
and grades. This policy requires 
a stock of 30 to 40 batteries and 
the average station just won’t 
earry that many. 

A better plan would be to: 
Offer several sizes in a limited 
price range; or offer a choice of 
prices in a limited size range. 

So said Walter E. Anderson, vice 
president of Globe-Union, Inc., in a 
talk before the West Coast Oil Indus- 
try TBA meeting last week in Seattle. 

Where there were five battery group 
sizes in 1951, there are 10 such groups 
in 1954, Mr. An- 
derson said, and 
every battery 
manufacturer of- 
fers at least the 
popular sizes in 
three price 
ranges. This 
makes for a big 
inventory prob- 
lem at the service 
station. 

Apparently 
even the better, well-located stations, 
don’t carry a full line with a battery 
for every car, in a choice of several 
price classes, Mr. Anderson said. 

A survey of 400 stations showed 
that the number of batteries in inven- 
tory ranged from a low of 1 to a 
high of 34, with an average of only 
6.9 batteries per station. If the aver- 
age stock is only 6.9 batteries, and 
there are 10 group sizes in use on to- 
day’s cars, it is apparent that the aver- 
age dealer doesn’t have a battery to 
fit every customer’s car, let alone to 
fit his idea of price, he said. 

Competitive Forces—What is this 
doing to battery merchandising pro- 
grams of oil marketers? The object of 
furnishing battery service at stations 
is to sell batteries. An essential part 
of that service is to have the right bat- 
tery on hand when the customer needs 
it. All too often, Mr. Anderson point- 
ed out, a battery purchase is an emer- 
gency purchase. If the customer can’t 
get what he needs at one station, he 
will go to another, thus defeating the 
purpose of the whole battery merchan- 
dising effort. 

Would it be wise for the oil mar- 
keter to narrow his battery line? Mr. 
Anderson concedes that it is tradi- 
tional with oil marketers to offer what- 
ever the customer needs. 


Ah 


W. E. Anderson 
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Nevertheless, he said, by neglecting 
some sizes for which there is little 
call, but offering several price grades 
in a few popular sizes, some big bat- 
tery marketers have done well. These 
are usually chain stores with relatively 
few outlets and high sales per outlet. 

In another instance, an unidentified 
oil marketer cited by Mr. Anderson, 
has been in the battery business for 
14 years. During most of this time the 
oil company followed the traditional 
long-line policy. 

Then they switched to a short line, 


Fig. 189-F 


with no more than two price grades (a 
super and a standard battery) in any 
group size. It is the kind of operation 
often criticized by long-line advocates, 
said Mr. Anderson. “Yet I know of 
no oil company that has scored larger 
sales increases than this one,” he said. 

Price Doesn’t Count—On the other 
side of the question there are reasons 
why dealers don’t have to stock bat- 
teries in three or four price lines. Car 
owners do not pick a station because 
of discounts or bargain merchandise, 
Mr. Anderson points out. He cites the 


Fig. 189-G 





delivery and sure tight closing action. 


ness after the nozzles are closed. 


problem. 





the Morrison fuel oil hose nozzles. 


Morrison fuel oil hose nozzles are noted for their speed of 


Light, convenient, and easy to manipulate, these Morrison 
selt-closing nozzles are populor with fuel oil delivery men. 
The drivers like the smooth action and the clean cut tight- 


A variety of these nozzles is made to meet every delivery 


Fuel oil deliveries are made simpler, safer, and faster with 
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Du Pont survey which lists the reasons 
for station selection by motorists as, 
first, they like the service; second, they 
like the location; third, the dealer is a 
friend of theirs. 

These are competitive advantages 
which make price of secondary im- 
portance. They do more than that, Mr. 
Anderson points out. They open the 
way for the dealer to replace a bat- 
tery before failure, and thus render 
the most important battery service. 

One reason dealers don’t detect 
more worn-out batteries, Mr. Ander- 
son thinks, is because they believe bat- 
tery service is something to give the 
customer as a courtesy, like washing 
windshields, and otherwise providing 


customer comforts. That isn’t so, at 
all, as Mr. Anderson points out. Mar- 
keters need to put across to dealers 
that about once every two years each 
of his customers will drive in with a 
$5 or $10 bill clipped to his battery. 
With that thought in mind they will 
regard battery service as a chance to 
find those bills. 

Another advantage held by many 
station operators is the population 
drift to suburbs, said Mr. Anderson. 
The need for a car battery is so often 
urgent and local, he said, that decen- 
tralization of population makes con- 
venience and personal contact more 
important than price. 

“Of what interest is a large battery 





low-priced 
hose reel 


operates 
Over 


1,500,000 


revolutions 
atthout 


losing a drop 


Features inc 


Jand-wound reel for rear 
box installation 





seal is easily, 4 


Electric driven reet for side box installation 


Self-tightening seal enables it to stand 
up under toughest, heaviest work loads 


The finest hose reel ever built for fuel oil, gasoline, com- 
ressed gases and chemicals. Will never wear out. Ex- 
Lanse tested. 

No leaking, no sweating after a million revolutions at 
pressure from zero to 100 lb. per sq. in. 

A new, self-tightening seal in swing joint is the secret. This 
uickly replaced without breaking lines. 
ude light weight (85 lb.); holds 100 ft. of 14” 
hose; swing joint with clear, uninterrupted passages; every 
part steel, malleable iron or bronze : 
welded throughout; six ball bearings on every reel; all work- 
ing parts accessible; reel can be quickly unbolted. 

This hose reel is made in all sizes from 1” to 3”, for bucket 
or underslung box installation. Available with standard or 
explosion-proof electric motors, any voltage; air or hydraulic 
drives. We can equip them with automatic stop, level winder, 
friction, jaw, or electric clutches if desired. 


Delivery usually within one week. Write for prices and details. 


PHILADELPHIA VALVE COMPANY 


3413 ARAMINGO AVENUE « 


no cast iron; rigid base, 


PHILADELPHIA 34, PA. 
Pacific Coast Distributors: 


Oil Marketing Equipment Co., 325 Fremont Street, San Francisco 5, Calif. 
Howard Supply Co., 5125 Santa Fe Avenue, Los Angeles 11, Calif. 





selection to your customer,” Mr. An- 
derson asks, “when he needs a battery 
the evening, a Sunday, or a holiday? 
to get started early in the morning, 
For that matter what is his interest in 
a selection if he doesn’t have much 
time to go on a shopping tour in 
search of a bargain?” 

The Economy Factor—There is still 
another argument for a narrower bat- 
tery line, Mr. Anderson suggests. 
While the number of battery group 
sizes has been going up in the United 
States, the number of economic groups 
has been coming down. He quoted 
from Fortune magazine that the 
United States is becoming a one-class 
market of prosperous middle-income 
people. 

Illustrating this point Mr. Anderson 
said, “This development has been 
dramatized for me by the woman who 
comes to our house every Saturday to 
perform house cleaning chores. She 
used to arrive in a jalopy. Now she 
drives a car that was bought new a 
year and a half ago. Her income plus 
her husband’s income has definitely 
placed the family in the prosperous 
middle income class. 

“One day recently her car refused 
to start and she used our telephone to 
put in a call for help. Her instructions 
were clear and concise: ‘My car won't 
start. I think I need a new battery. Be 
sure to bring one along.’ 


“No searching for bargains. No 
question about price. Just a statement 
of fact with an implied threat. The 
lady thought she might need a bat- 
tery. If so, she wanted it at once. And 
if the dealer she was calling couldn't 
oblige, she would lose no time calling 
someone else.” 

The rise in the fortunes of the aver- 
age American has reduced the number 
of car owners who are either inclined 
or required to hunt for bargains in 
batteries, said Mr. Anderson. 


In the meantime, he said, due to 
the heavy oil industry promotion of 
TBA sales, the bargain hunter on his 
way to a bargain is exposed to twice 
as many good, modern service stations 
where batteries are sold, as in prewar 
days. 

Mr. Anderson said it is estimated 
that service stations sell close to half 
of all replacement batteries. Why not 
pattern the battery line in keeping with 
the inventory limitations of oil indus- 
try outlets? 

Dealers can’t or won’t stock a bat- 
tery for every car in a complete range 
of prices. Merchandising effort might 
well be concentrated on a battery line 
which stands some chance of dealer 
support. 
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BUTLER's a he aif 


transport gives you 


PAYLOAD 


to earn an extra trip’s 
revenue in every twenty 











The all-new Butler AASHO transport lets you haul up to 300 gallons 
more payload than most standard-design transports operating within 
the same load limit. This extra gallonage adds up to one extra load in 
every twenty you haul. Because there is practically no increase in your 
expense, the revenue from this added load is almost pure profit! 

Butler engineers gained this extra payload with a new, streamlined 
design. All non-essential parts and useless dead weight have been elimi- 
nated. All vital equipment is retained. There is no sacrifice of Butler 
Million-Miler strength and stamina. 

Write for full information, today! Address the office nearest you. 


BUTLER MANUFACTURING COMPANY 


$. S 7454 East 13th Street, Kansas City 26, Missouri 
954 Sixth Avenue, S. E., Minneapolis 14, Minnesota 
TEE, prow 913 Avenue W. Ensley, Birmingham 8, Alab 
Dept. 54, Richmond, California 





Manufacturers of Oil Equipment * Steel Buildings * Farm Equipment * Cleaners Equipment * Special Products 
Factories located at Kansas City, Mo. * Galesburg, Ill. * Richmond, Calif. + Birmingham, Ala. + Minneapolis, Minn. 
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“Qur 472 Mack trucks measure UP 
ible to the strict 


“We are well pleased with the perfor™ 
ance and economy of our sixty new 
Mack cab-over-engine diesel tractors. 
I can’t speak too highly of the Mack 
diesel engine which powers these trac- 
tors. In all our experience no diese 
engine has ever approached such fuel 
economy.” 


E. Brooke Matlack, Jr.» President 
E. Brooke Matlack, Inc. 


Cc. G. Beam, President 
Carolina Freight Carriers Corp- 


“Today our over-the-road fle 
tractors is 979% Mack. Gas mi 
always been excellent. Ease of mainte- 
nance @ implici construction of 
both chassis 4 i and the re- 
spect of all mechanics. Drivers report the 
late models to be tops in driving ease @ 
comfort.” 
E. G. Comer, President 
Wilson Truck Company, Inc- 





“Qur thirty Mack cab-over-engine 
diesel tractors are averaging 72 to 
3, miles per gallon of fuel. In my 
opinion, the Mack Thermod i 
engine makes these units the mo 
nomical in fuel that we have ever 
operated.” 


s. H. Mitchell, President 
Hennis Freight Lines, Inc. 


—— 
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Mt 00 owt 
a Mack 7 


It’s true that some Mack models have a 
higher initial price over some other 
trucks. But that’s only a part of the 
story in the over-all cost of operating a 
truck . .. and a minor one at that. 


When you buy a Mack you save money, 
many times over, by eliminating the 
terrific expense of road failures, costly 
repairs, and loss of earning power during 
down-time. 

If you roll up high mileage in over-the- 
road operation, you can’t afford to be 
without the big fuel savings of Mack’s 
Thermodyne® Diesel engine. Or, if your 


operation calls for gasoline power you 
can’t beat the performance benefits of 





the famous Mack Thermodyne gasoline 


engine. 


To meet the problem of greater payload 
capacity, you should have the advan- 
tages of the weight savings you get with 
*B” Series Macks. To achieve shorter 
over-all length with light weight, Mack 
offers you true cab-over-engine models. 
And you know that where service is espe- 
cially severe you need the ruggedness of 
Mack six-wheelers with the famous Bal- 
anced Bogie and exclusive Power-Divider. 


Yes—no matter what type of hauling 
you're engaged in—the fact of the 
matter is “You Can’t Afford Not To 
Own A Mack ” 





Mack Trucks, Empire State Bidg., N. Y. 1, N. Y. Factory 
branches and distributors in all principal cities for service 
and parts. In Canada: Mack Trucks of Canada, Ltd. 
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EXPANSION 


Elk Refining Co. Buys 
New Orleans Lube Firm 


Elk Refining Co. of Charleston, 
W.Va., has purchased Atlas Lubricant 
Corp. of New Orleans. 

Atlas packages and markets pe- 
troleum products under its own brand 
names and performs packing services 
for other oil companies and marketers 
throughout the United States and in 
foreign countries. 


Complete plant and facilities of 


Atlas Corp. were involved in the trans- 
action, including more than 250,000 
sq. ft. of warehouse space, bulk stor- 
age for all types and grades of lubri- 
cating oils and greases, TBA, modern 
high speed canning and drumming 
equipment and loading facilities cap- 
able of handling 34 rail cars and 22 
trucks at one time. 

Francis J. Henry, who will continue 
as president of Atlas, said no change 
will be made in operating policy and 
that Walter W. May will continue as 





PULSATING, 
SPASMODIC 
DELIVERY 
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MANY 
CONVENTIONAL 
PUMPS 





Use VIKING rotary pumps 
and you won’t have pul- 
sating, spasmodic delivery 
with aerated and foamy 
discharge. 


With VIKINGS, you have 
fast, smooth priming and 
constant, even discharge of 
the liquids from beginning 
to end. 


You can also handle not only 
thin, gaseous liquids, but 
heavy, viscous liquids as 
well. And all can be handled 
with excellent results. 


Ask for further details to- 
day. Bulletins 1507R, B400R 
and SP223CR promptly on 
request. 


See the 








complete Viking 
line at Booth 176 National L. P. G. A. 
Convention, Conrad Hilton Hotel, Chicago, 
May 9, 10, 11, and 12, 1954. 


SMOOTH, 
EVEN 
DISCHARGE 














FIG. 161 
TWIN BULK 
PLANT UNIT 


FIG. 124 
TRUCK 
MOUNTING 
PUMP 


FIG. 162 
SINGLE BULK PLANT UNIT 


LP-Gas pump 


PUMP COMPANY . 


CEDAR FALLS, IOWA 


NATIONAL PETROLEUM 
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IF YOU WANT SMOOTH PUMPING 
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vice president. Elk President F. G. 
Bannerot, Jr., who handled negotia- 
tions for his company, said immediate 
improvements will be made in the 
Atlas plant. He added that the acquisi- 
tion will result in improved services 
for customers. 


Marketer Signs Contract 
With Williston Refinery 


Oskey Petroleum Corp., St. Paul, 
Minn., has signed a contract that will 
make it the exclusive distributor for a 
new 1,500-b/d independent refinery 
now under construction at Williston, 
N. Dak. 

The new refinery, owned by the 
Williston Basin Refining Corp., is 
scheduled to go into operation on 
April 15. 

Martin R. Oskey, president of 
Oskey Petroleum, says his company 
will market in an area within a 100- 
mile radius of Williston, extending 
into eastern Montana and Canada. 
Products will be shipped by rail and 
truck and sold both through jobbers 
and service stations under a North 
Star brand name. Oskey Petroleum 
now distributes North Star products 
to 56 stations. Its total annual volume 
is now about 50 million gal. much of 
which is supplied to truckers. Oskey 
will distribute 91 octane premium 
gasoline, regular-grade gasoline, trac- 
tor fuel, Diesel fuel, distillates and 
residual fuel. 


... in brief 


Hancock Refinery Expansion — Han- 
cock Oil Co. of California is planning 
a $5 million expansion program at its 
12,000-b/d Long Beach refinery. In- 
cluded will be a Socony-Vacuum li- 
censed Thermofor catalytic cracking 
unit with 6,000-b/d capacity and a 
UOP catalytic polymerization plant of 
500-b/d capacity. 


Avgas Unit Producing—Eastern States 
Petroleum Co., Houston, Tex., has put 
a new 3,000-b/d aviation gasoline unit 
into production. Gasoline will be sold 
to the armed services on a long-term 
contract, while propanes, butanes and 
other products will be sold through 
normal marketing channels. 


Expansion at Corpus Christi—Capac- 
ity of the Corpus Christi Refinery 
Co.’s plant, Corpus Christi, Tex., will 
be increased to approximately 8,000 
b/d by March 1, when the installa- 
tion of a combination topping and 
vacuum unit is completed. The refin- 
ery is now running about 1,500 b/d. 
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A MESSAGE TO AMERICAN 


A 20-YEAR RECORD eee 


INDUSTRY ® ONE OF A SERIES 


The Electric Power Companies’ 
Case for Public Confidence 


An economic study of the record of the investor- 
owned electric power companies of the United 
States over the past twenty years underwrites 
their claim to public confidence today. A key 
factor of this record is set forth by the chart in 
the middle of this page. This shows that while 
the cost of living as a whole has almost doubled, 
the average price of electric energy for residen- 
tial use in the United States has been cut in half. 


performance of these companies during World 
War Il, J. A. Krug, Director of the Office of War 
Utilities, said, “Power has never been two little 
or too late.” The same can be said fur the entire 
period of the past twenty years. 

To be ready with enough power —on time - 
the electric power companies have expanded 
their production fourfold since 1933. This has 
required an investment of over $17 billion in new 
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The average prices of industrial and commercial 
power also are much lower than they were 
twenty years ago. 

Such a study confirms the record on other key 
accomplishments of the electric power companies 
during the past two decades. 

They have not failed, either in peace or war, 
to meet the nation’s rapidly expanding electric 
power requirements. In paying tribute to the 


March 10, 1954 + NATIONAL PETROLEUM NEWS 


facilities. To raise the funds for this investment 
they have enlisted the participation of about 3 
million direct stockholders. Through life insur- 
ance companies, banks and similar institutions, 
about 90 million Americans - more than half 
of the nation’s total population —- have become 
investors in electric power companies. By thus 
relying on private investment for their expan- 
sion, the power companies have provided their 





plant and operating equipment without burden 
on the taxpayer. 

In addition, the investor-owned companies 
have paid about $12 billion in taxes to various 
governments — national, state and local — over 
the past twenty years. Unlike government-owned 
and -operated systems, they have received no 
public subsidies. When taxes and subsidies are 
taken into account, the rates for electricity 
charged by the investor-owned companies have 
been as low as, or lower than, those charged by 
government-owned and -operated systems. 

Many Americans do not appreciate the job 
that the power companies have done over the 
past two decades. That is due, in part, to the 
public memory of financial abuses by some utility 
holding companies during the 1920’s. This mem- 
ory obscures a clear and unprejudiced view of 
the progress since those days. And some of the 
all-out advocates of reliance on government 
rather than on regulated private enterprise for 
the development of our power resources do their 
best to keep this memory of the past alive in 
the present. 


An Impressive Case 


Some special cases of electric power develop- 
ment may involve problems for which the in- 
vestor-owned companies are unable to provide 
full solutions. This may be true, for example, of 
some large multiple-purpose projects that com- 
bine electric power generation with related de- 
velopments such as the improvement of naviga- 
tion, flood control and the irrigation of arid lands. 
Some of the economic and administrative prob- 
lems imposed by such projects are not well 
adapted to effective handling by private enter- 
prise. Flood control and the improvement of 
navigation, for example, usually involve the pro- 
vision of much costly service over and above the 
cost of producing power. 

It is true, however, that in some cases devel- 
opment of the electric power side of multiple- 
purpose projects by private enterprise may well 
be more feasible than would appear from state- 
ments by some government power advocates. 
And the record indicates that even in those proj- 
ects on which both the power generation and the 
other services are handled by public authority, 
it may well be desirable to have the investor- 
owned companies assume the transmission and 
distribution functions. 

Our study of the record of the investor-owned 
and -operated companies over the past twenty 


years has led us, of course, behind the statistics 
that bear on the wisdom of giving them a pri- 
ority in the development of our power resources. 
It reveals that these enterprises are manned by 
people who, through lifetime experience, are 
peculiarly conversant with the needs of the com- 
munities they serve. They have given the con- 
sumer notably good service while conforming to 
standards set and enforced by public regulatory 
commissions, They have won the confidence of 
the investing public. By their nature and their 
experience they are competent to handle any 
power program that can be demonstrated to be 
economically sound. 


The Paramount Public Interest 


By their economic performance during the 
last twenty years, the electric power compa- 
nies have earned the confidence of the public. 
By relying on these companies to meet its electric 
power requirements the public will fully protect 
its economic interest in ample and efficient serv- 
ice at fair prices. 

That is where our study comes out. Our find- 
ings do not touch the political consideration that 
private operation of electric utilities under pub- 
lic regulation is a safeguard against further con- 
centration of both political and economic power 
in a federal government that already commands 
too great a concentration. But if these findings 
make an economic case for preferring power de- 
velopment by tax-paying business as against 
power development by governmental agencies, 
they clear the way for an appeal to the paramount 
public interest in safeguarding our personal and 
political freedoms against the further encroach- 
ment of government. 





This message is one of a series prepared by 
the McGraw-Hill Department of Economics to 
help increase public knowledge and under- 
standing of important nationwide develop- 
ments that are of particular concern to the 
business and professional community served 
by our industrial and technical publications. 

Permission is freely extended to newspa- 
pers, groups or individuals to quote or reprint 
all or parts of the text. 


Reuata Umeha 


PRESIDENT 


McGRAW-HILL PUBLISHING COMPANY, INC. 
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EQUIPMENT 


Plug Service Unit 


Available in both floor and bench 
models, a new Champion cleaning and 
testing service unit replaces the “600 
Series” unit. New style features in- 
clude a redesigned cabinet with a cut- 
back in the front panel to provide a 
handy work shelf, and sturdier chan- 
nel-type tapered legs in floor models 
for better appearance and stability. A 
recessed spark viewer and easy-to-read 
“Comparator” gauge, and rubber and 
steel adaptor holders for cleaning and 
testing also are included. Champion 
Spark Plug Co. 


Circle No. 1 on Reply Coupon 


Shortened Tractor 


A new conventional type Autocar 
Diesel tractor combines high power 
with shorter length. The new tractor is 
106 in. from front bumper to the back 
of the cab, compared with 123 inches 
on the conventional Diesel. The reg- 
ular 142-in. wheelbase has been re- 
duced to 131 in. The model comes 
equipped with Diesel engines up to 
200 hp, enabling it to pull longer 
trailers while staying within the gen- 
erally used 45-ft. maximum length. 
Autocar Division, White Motor Co. 


Circle No. 2 on Reply Coupon 


Rubber Spring 


A rubber spring that looks like a 
large steel pipe is practical for use on 
tank trucks, though none are in serv- 
ice. The springs now are being used 
exclusively on passenger buses. The 
device consists of a metal shell and 
central shaft, with the space between 
the shell and shaft filled with rubber 
bonded to the metals. Either the shaft 
or shell is held stationary while the 
other is partly rotated by a torque 
arm. All springing is accomplished by 
the twisting movement of the rubber. 
Less than 100 Ib. of rubber are needed 
to suspend a 20,000-Ib. bus chassis. 
B. F. Goodrich Co. 


Circle No. 3 on Reply Coupon 


Steel Manifolds 


Compact, lightweight fabricated 
steel manifolds for use on petroleum 
transport equipment provide flexibility 
in piping arrangements for carrying 


split loads and for decreasing unload- 
ing time. The new design reduces the 
number of connections to a minimum. 
Developed at the request of L. A. 
Carlson, general superintendent of 
distribution for Gulf Oil Corp., the 
manifolds have been proved in service 
by several major U. S. and Canadian 
oil companies. Betts Machine Co. 
Circle No. 4 on Reply Coupon 


Tandem Truck Axle 


Volume production has begun on a 
new tandem truck axle with a load 
capacity of 32,000 Ib. on the rear tires 
at the ground. Bridging the gap be- 
tween the company’s present models 
of 28,000 and 36,000-Ib. capacity, the 
axle meets the legal maximum in 37 
states, comprising approximately 90% 
of the total truck market, according 
to a statement from the manufacturer. 
A feature of the model, the statement 
says, is an interaxle differential that, 
“assures equalized power transmission 
to the driving wheels even though 
wheel speeds may be variable due to 
road irregularities or differences in 
tire diameter.” Eaton Manufacturing 
Co. 

Circle No. 5 on Reply Coupon 





Clip the coupon. 


manufacturer. 
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FOR FURTHER INFORMATION 


On Any Equipment or Literature Described in This Issue 


HERE'S WHAT YOU DO: 


Circle the number on the coupon on next’ page which 
corresponds to the one that appears at the end of the 
item in which you are interested. 

Fill in your name, address, etc. 


Mail it to the Readers’ Information Service, NATION 
AL PETROLEUM NEWS, 330 W.42nd St., New York 36, 
N. Y. This department will forward your inquiry to the 





EQUIPMENT 








Revolving Parts Bin 


Spin-A-Bin, a new revolving parts 
container, is made in two sizes of 
heavy welded steel construction. 
Available are a four-tier size with 20 
divided sections, and a three-tier size 
with 15 divided sections. The manu- 
facturer claims the device saves floor 
space, labor and time in storage and 
handling of stock, tools or small parts. 
Walker Bag Co. 


Circle No. 6 on Reply Coupon 


Spring Suspension 

A rear-axle spring suspension uti- 
lizes bus type rear springs without the 
necessity of auxiliary or helper springs. 
The company says the new suspension 
gives an easier ride, reduces mainte- 


nance and saves weight. It is designed 
primarily for short wheelbase trucks. 
Basic elements of the suspension are 
long, flexible springs and a strong 
stabilizer bar tied to the rear axle, 
giving stability on turns and reducing 
sway to a minimum. Kentworth Mo- 
tor Truck Corp. 


Circle No. 7 on Reply Coupon 


Tube Buffing Stand 


A tube buffing stand is available as 
an accessory for the Iron Tireman tire 
service unit. Attaching to the original 
unit, the stand holds tubes firmly in 
place for buffing and patching. A lock 
handle prevents the tube from slip- 
ping during the repair operation. The 
attachment fits over the center post on 
the main unit to provide a rigid, con- 
venient work area. Coats Co., Inc. 


Circle No. 8 on Reply Coupon 


Tube Repair Kit 


A special bonus offer is being made 
with the new Dillectric Speed Patch 
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tube repair kit. Included is a pressure 
clamp with supplies for more than 
$170 worth of tube repairs. A set of 
three stainless steel tongs for food 
handling and service and other bonus 
items are offered with the kit. Dill 
Manufacturing Co. 


Circle No. 9 on Reply Coupon 


Gas Leak Detector 


A newly marketed liquid, Leak-Tec, 
detects leaks in liquefied petroleum 
gas lines. The substance is squirted 
from a plastic bottle, around the pip- 
ing. It penetrates rust scales and 
cracks and spreads over the surface 
of the pipe, creating bubbles over the 
leak. No brushing is required. It is 
non-inflammable and non-explosive. 
American Gas & Chemicals, Inc. 


Circle No. 10 on Reply Coupon 


Lubrication Coupler 


A positive shut-off device stops all 
extrusion of lubricant from a new, 
large, button-head coupler, for high 
pressure lubricant hand guns and 
bucket pumps, when these are re- 
moved from the fitting. The new de- 
vice has a %-in. pipe thread pull-on 
and top connections. Rockwell Manu- 
facturing Co. 

Circle No. 11 on Reply Coupon 
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Ze@Nke - - - interpreting the oil news 


Midwest 


By Leonard Castle 


Jobbers Start PR Program 


The Iowa Independent Oil Jobbers 
Assn. is launching, on a modest scale, 
a public relations program aimed at 
informing the consuming public about 
the oil jobber’s function and his im- 
portance in the oil industry’s system 
of distribution. 

Leaders of the lowa association 
have felt for the past year, ever since 
L. T. White’s explosive Wichita report, 
that jobbers should do something con- 
crete toward selling themselves, and 
the necessity of their function, to their 
customers. 

Mr. White, manager of business re- 
search and education for Cities Service 
Petroleum Co., determined in a con- 
sumer survey that a large percentage 
of Wichita’s users of petroleum prod- 
ucts did not know a Wichita jobber 
by name, didn’t know what services 
jobbers perform, and doubted whether 
they were necessary. (See NPN, Feb. 
4, 1953, p. 43; Feb. 11, 1953, p. 23 
and 25; Feb. 18, 1953, p. 43 and 45.) 

Television Panel—lowa’s program 
started on the eve of the association’s 
annual convention last month with a 
televised jobber panel discussion over 
Station KGTV, Des Moines. 

Appearing on the 20-minute pro- 
gram were Lyle Munson of Des 
Moines, association secretary; R. B. 
Ritter of Ritter & Rundle Oil Co., 
Waterloo, president; and L. H. Sidwell 
of the Hawkeye Oil Co., Cedar Rapids, 
and S. T. Carlson of the Carlson Oil 
Co., Des Moines, directors. 

Mr. Munson opened the program 
with a general presentation of how the 
jobber operates, the jobber’s function, 
the number of jobbers serving the 
Iowa public, their approximate gal- 
lonage. He explained that Iowa job- 
bers were meeting the next day to 
discuss methods of improving their 
services to lowa consumers. 

The three jobber members followed 
with specific explanations of how they 
perform a necessary distribution func- 
tion and how they constantly seek to 
improve the efficiency of their opera- 
tions. 

The Iowa association plans other 
television shows throughout the year, 


some of them possibly tied in with 
DuPont’s “Magic Barrel.” 

Displaying Name—Another phase 
of the public relations program will 
involve development of jobber iden- 
tification signs which may be displayed 
at all jobber-supplied service stations, 
offices, bulk plants, transports and 
tank trucks. 

Association leaders firmly believe it 
is vitally necessary for the jobber to 
display his own name prominently 
with that of his supplier on all mar- 
keting facilities if the public is to 
realize that jobbers are Independent 
businessmen and perform an essential 
function. 


J. A. Dennis Honored 


Iowa oil people, including jobbers, 
suppliers and equipment men, paid 
tribute at the convention to J. A. 
Dennis, who retired as association sec- 
retary last July 1 after holding the post 
since Nov. 11, 1947. 

At one of the convention sessions, 
Mr. Dennis was presented with a 
jewel-studded wrist watch and a 
leather bound album containing scores 
of letters expressing appreciation for 
the deeds of his administration. 

Mr. Dennis now resides in his home 
town of Knoxville, Iowa, where he 
operates a tourist camp on Highways 
60 and 92, and grows prize winning 
flowers in his private greenhouse. 


Jobber Receives Award 


One of Iowa’s leading Independent 
jobbers, Henry W. Wilson, vice presi- 
dent of the Cushman-Wilson Oil Co. 
of Des Moines, recently was named 
as winner of the Des Moines Tribune’s 
1953 Community Service Award. Mr. 
Wilson is the brother of Walter W. 
Wilson of the same company who has 
been prominent for many years in 
activities of the National Oil Jobbers 
Council. 

The award is presented annually to 
the Des Moines citizen who has made 
the most outstanding contributions to 
his community. 

In choosing Henry Wilson for the 
award, the jury cited his long record 
of service to Broadlawns General Hos- 
pital, the Boy Scouts and many health 
and welfare organizations. 

He has served with the Polk County 
Tuberculosis and Heart Assn., of 
which he was president for one term 
and a board member for six years. He 
was active as a member of the Muni- 
cipal Research Bureau and serves as 
a member of the agriculture committee 
of the Chamber of Commerce and as 
director of the Des Moines Civic 
Music Assn. 
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Pacific Coast 


By Frank Breese 


TBA Group Meeting 


Last week’s third annual West Coast 
Oil Industry TBA Group meeting in 
Seattle was considered successful by 
the organizers even though atten- 
dance fell considerably under last 
year’s session in San Francisco. 

Registration topped 200, compared 
with an official figure of 269 for the 
1953 meeting in San Francisco. The 
ratio of three suppliers’ representatives 
to one oil company representative was 
about the same as 1953. The reason 
for the attendance drop seemed to be 
location of the site. There are more 
oil company and supplier representa- 
tives permanently located in California 
than in the Pacific Northwest; hence, 
the normal attendance is greater. 

This year’s format was new, too. 
Instead of panel sessions, with ex- 
temporaneous questions and answers, 
a prearranged program was staged. 
All speeches were prepared in ad- 
vance. Keynote was current TBA 
problems, with answers and comments 
given by a series of speakers. 


Station Expansion 


Bert Devere, one of Los Angeles 
Basin’s veteran and able marketers, 
is engaged in a service-station expan- 
sion program. In the past four months, 
he has acquired seven new multiple- 
pump units, including five from Major 
Stations, Inc. 

Reason for Mr. Devere’s expansion 
is to increase volume. As he explained, 
“There is no open business to pick up. 
It’s all controlled. The target is to 
increase volume by the capital ex- 
penditure route.” 

The Pathfinder Petroleum Co., 
which Mr. Devere heads, has a three- 
point program: 

1.—Development of branded con- 
ventional outlets. 

2.—Expansion of Community Sta- 
tions, a subsidiary which features self- 
serve units. 

3.—Development of the Pathfinder 
Distributing Co., the lessee unit of 
the organization. Though this unit, the 
company leases stations and sub-leases 
them to operators. 

Of the seven new units, two have 
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been added to the Community Sta- 
tions, which form a chain of salaried 
stations. The other five will be lessee 
units. 

It is noteworthy that Mr. Devere 
acquired the stations because of their 
locations not because of the physical 
facilities, which he termed mediocre, 
or their actual business volume. 

Since last summer, Mr. Devere has 
warned that competition was going to 
get a lot tougher. For the first time 
since early in World War II, mar- 
keters are going to have to go after 
business, he declared last year. 

Now it is tougher, he notes. How- 
ever, he believes the important thing 
is that marketers be realistic about the 
situation. If business is off, they 
should determine the reason for it and 
not guess. If there is a general de- 
cline, affecting everyone, marketers 
can get into trouble if they attribute 
the decline to competition and slash 
prices to restore the lost volume. They 
not only probably won’t get back 
their volume; they may lose some 
revenue as well. 


Union Tries Again 


AFL Teamsters have served notice 
on the Serve Yourself and Multiple 
Pump Assn. that they are going to 
renegotiate a contract worked out last 
year in behalf of association members. 
Present contract with Petroleum and 
Drivers Helpers Local 248 (AFL 
Teamsters) was to run until May 1, 
1955. 

The union notified the association 
it wants to revise the minimum com- 
pensations. At present they are $1.35 
an hour for male service station em- 
ployes and $1 an hour for women, 
after six months service. 

An association bulletin commented, 
“The AFL has been extremely active 
in its under-the-surface preparations 
of late. You have seen . . . how the 
unions have been extremely active 
throughout the U.S. in their agitational 
and picketing work. 

“They are no doubt more bent upon 
extending their membership in south- 
ern California than they seemed to 
have been in the past.” 


Business and the Public 


T. S. Petersen, president of Stand- 
ard of Californa, made these points 
about business in a talk before a stu- 
dent assembly at the University of 
Oregon campus: 

1. Ownership of American business 
is shared by 15 million people, and 
the ownership base is being broadened 
every year. 

2. Bigness is not necessarily bad- 
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ness. Under free competition, he said, 
a business finds the size which allows 
it to serve the public most efficiently. 

3. Competition today has moved 
into the laboratory, where better 
products are developed to sell at the 
same prices as before. 

4. The success of big business 
creates all kinds of opportunities for 
small businesses to flourish. This is 
doubly important because all sizes of 
business are essential to the economy. 

5. The public welfare is safe- 
guarded by a system of checks and 
balances in business which is not un- 
like that set up for government by the 
Constitution, said Mr. Petersen. 

Elaborating on that point, he said 
that operations of a business are in- 
fluenced not only by management but 
also by stockholders, government, or- 
ganized labor, suppliers, customers 
and the general public. 


Atlantic Coast 


By 
Raymond E. Bjorkback 


Oil-Civic Co-operation 


Providence, R.I., oil marketers are 
convinced that, given conscientious 
civic officials, it pays to extend them 
sincere co-operation on common prob- 
lems—even if it takes years. 

Their case in point is a new build- 
ing code for their city which has been 
13 years in the making—since 1941. 

The first formal draft didn’t appear 
until 1951, what with time out during 
the war and plans for an extensive, 
comprehensive code. It ran to 500 
mimeographed pages. What’s more, it 
contained some “sweeping” provisions, 
certain of which were downright dis- 
turbing to the industry. 

Objections to fully 78 provisions 
were registered by an industry com- 
mittee formed to work with the 
council. 

But three years and at least 50 
meetings later with the council’s code 
committee, there’s a code regarded 
by Providence marketers generally as 
a pretty workable, sensible instru- 
ment. 

It took give and take. Not all 
industry objections were found to be 
valid. On the other hand, for ex- 
ample, a limitation of 500 gals. for 
inside, underground heating oil stor- 


age within 10 ft. of a foundation or 
load-bearing wall was changed to 
5,000 gals. 

Says a spokesman for the industry 
men: 

“We got exceptionally courteous 
treatment from everybody we worked 
with—they didn’t just tolerate us. We 
tried to help them draft a good code.” 


Membership Reorganization 


Another jobber group, the Empire 
State Petroleum Assn., is going in for 
organization of its members into 
county and regional units. 

First county units are expected to 
be set up late this month or in April 
in Dutchess and Columbia counties. 

ESPA’s board of directors believes 
the move will bring about a closer 
relationship between other members 
and the board, and thus facilitate as- 
sociation action and effectiveness. 

Also, one thought is that individual 
units might establish their own credit 
bureaus. 

County chapters would’ meet 
monthly. Regional groups would 
meet every quarter in conjunction 
with board meetings. 


Connecticut Meeting 


The Connecticut Petroleum Assn. is 
having as guests at its fourth annual 
banquet Connecticut’s Gov. John 
Davis Lodge, Atty. Gen. William L. 
Beers and Highway Commissioner G. 
Albert Hill, among other state officials. 

Otis H. Ellis, general counsel of the 
National Oil Jobbers Council, will 
speak on “Margins and Supply in *54.” 
The dinner’s at Hartford on March 18. 


Toll Road Policy Hit 


The Automobile Club of New York 
wonders editorially in its monthly 
newspaper where the business of build- 
ing toll roads will end. 

Referring to New York Gov. 
Dewey’s. plan to have four new ex- 
pressways financed by toll payments— 
besides the building New York Thru- 
way—the club’s editorial remarks: 

“The state’s spreading toll policy is 
beginning to reach its tentacles in all 
directions. By requiring motorists to 
pay tolls to ride on highways they have 
already paid for in gasoline and motor 
fuel taxes, the state is engaging in 
outrageous practice. 

“It is a dangerous policy, which 
should be quickly reversed so that 
motorists will no longer be the victims 
of a dangerous system of double taxa- 
tion.” 
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EDITORIALLY SPEAKING 


The welfare of the Independent oil jobber has 
long been a consuming interest of NATIONAL 
PETROLEUM News and its editors, for what we 
believe are good and valid reasons. 


In our opinion, the continued existence of a 
thriving, progressive segment of Independent 
petroleum marketers is greatly to the advantage 
of the entire industry. Because, in countless cities 
and towns across the county, the jobber proclaims 
the truth that, far from being a monopoly, oil is 
a vigorously competing industry composed of 
many thousands of separate units, each a living 
denial of the contrary charges so often made by 
the politicians and the socio-economic planners. 


That is why we are glad, for example, that the 
Oil Industry Information Committee, in its na- 
tional advertising, at last is beginning this year to 
devote somewhat more attenton to the jobber, in 
terms of how the consumer benefits by his exist- 
ence. We think that the OIIC will find the public 
considerably more responsive to copy that talks 
about human beings instead of about holes in the 
ground 14,000 feet deep, about which, somehow, 
there is nothing either friendly, or neighborly or 
convincing. 

So, as we were saying, we have a real interest 
in the welfare of the Independent jobber as an 
industry asset, and the more so with respect to 
his future than anything else. 


Almost everyone with whom we have talked, 
including jobbers and those who supply them, 
tells us that he knows of no greater current prob- 
lem where the jobber is concerned than that of 
jobber continuity. We are coming to the end of 
a generation of jobbers. Another generaton ended 
about 1925, bringing with it a terrific change-over 
in ownership of the jobbing business and causing 
the breaking of many long-time ties with supply- 
ing companies. It is that crop of young, vigorous 
jobbers that came in then, and now, in its own 
inevitable turn, is in the process of bowing out of 
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Jobber Continuity Is Vital to the Industry 


the picture—posing the threat of a repetition of 
the vexsome happenings of some 30 years ago. 

Jobbers, as a group, are aggressive marketers. 
But too many among them approach the day of 
death or retirement with their businesses im- 
properly organized and their estates so ill-planned 
that liquidation or sale of the distributorship be- 
comes the only alternative. And with resultant 
possibly untold difficulties all around: for the 
jobber’s family, for his loyal employes, for his 
supplier (who might lose the distributorship in 
event of a sale) and for the industry (which would 
be deprived of another piece of substantial evi- 
dence of Independent competition if, in self- 
defense, the supplier himself elected to purchase 
and merge the jobber’s business with his own). 

So it is that, thinking to make some contribu- 
tion to the avoidance and thus to the solution of 
what is a considerable problem, NATIONAL PETRO- 
LEUM News arranged with the Provident Trust 
Company of Philadelphia, for a series of articles 
aimed right at the heart of this matter of jobber 
continuity. That series, beginning this week on 
page 18, is just as authoritative as can be. It is 
full of meat, jam-packed with down-to-earth 
information and advise, written in easy-to-under- 
stand style by acknowledged experts in the field 
of estate planning and based in large part on 
actual jobber case histories right out of the files 
of Provident Trust. 

We feel deeply indebted to Provident Trust for 
the fine co-operation which enables us to present 
this authoritative series, and especially to John 
J. Buckley, its vice president, under whose im- 
mediate supervision the articles were prepared. 

Later on, we plan to reproduce the series in 
handy booklet form. In the meantime, we recom- 
mend that you not only read this week’s first 
article, but also each subsequent article in the 
series, because there’s no better time than right 
now to begin thinking—and then doing some- 
thing—about this problem of jobber continuity. 
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Fuel Prices Dip Despite Cold Weather 


By Frank Holman, NPN Staff Writer 
Highlights of oil markets the first week in March 


were: 

—A sharp dip in liquefied petroleum gas prices; 

—Declining prices for light fuels despite a cold 
wave in Midwest which took a deep bite out of 
District 2 distillate inventories; 

—Gasoline inventories broke all-time records 
for seventh consecutive week. 

A surplus of product with end of the season in sight 
precipitated a general decline in LP-gas prices—1¢ gal. in 
Group 3 and at the Gulf, and 0.75¢ along the East Coast 
(see P. 59). 

Despite steady additions to gasoline storage, a num- 
ber of Midwest and Mid-Continent refiners said start of 
spring demand would alter this trend and relieve the 
downward pressure on prices. These same refiners also 
were in general agreement that today’s “highly tailored” 
premium and regular-grade gasolines have too high manu- 
facturing costs to be “given away,” precluding any gen- 
eral roll back of prices. 

One refiner, in fact, said both regular and premium 
gasolines were “badly in need” of a price increase be- 
cause wholesale prices have not kept up with the rise in 
octane ratings and general product improvement. 

A cold wave swinging down from Canada through the 
Midwest states once again cut deeply into lake, river, and 
pipe line terminal inventories. This was particularly wel- 
come at Chicago where barges of light fuels were arriving 
in clusters following opening of the Dresden Island locks in 
Illinois river on March 1. 

Fuel Prices Dip—Despite this surge in demand, Chicago 
prices for light fuels dipped 0.25¢ for No. 2 fuel and 0.375¢ 
for range oil. Suppliers reporting reduced prices were of 
the opinion that the cold spell afforded them their last 
opportunity to move distillates in any appreciable quanti- 
ties and were protecting their gallonage against under-the- 
table “discounting.” In a similar move, most suppliers 
lowered their Chicago yard prices to tank wagon haulers 
by 0.3¢, which, they said, merely brought into the open 
the “shading” that had been going on for some time. 

A somewhat similar situation on the East Coast prompted 
Esso Standard to increase its “voluntary allowances” on 
heating oils in the New York area and some other points, 
effective March 6. Esso said increased allowances were to 
meet “existing competition” in New York harbor area, 
New Haven, Hartford and Springfield. 

At New York harbor, Esso’s “allowance” was 0.3¢ on 
tank car sales of kerosine and No. 2 fuel. Its harbor barge 
“allowance” of 0.25¢ since Feb. 20, was increased to 0.5¢. 

In Brooklyn, company’s tank wagon prices for Kero- 
sine and No. 2 fuel were reduced 0.5¢ to 14.7¢ and 13.5¢, 
respectively, for the two products. 

At New Haven, Hartford and Springfield Esso began 
granting 0.25¢ allowance on tank car sales of heating oils, 
and its barge heating oil allowance was increased 0.4¢. 

Gulf Coast Supplies Ease—Light fuels also were easier 
at the Gulf where suppliers were pushing to reduce stocks. 
While they were being helped along by partial opening of 
upper Mississippi river to oil traffic and by Chicago com- 
mitments, there were about six cargoes of No. 2 fuel avail- 
able for late March. 
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Heavy fuels were described as relatively steady at the 
Gulf, but in the Mid-Continent open market No. 6 fuel 
again slumped badly. Tank car marketers’ offerings gen- 
erally ranged 10¢ to 20¢ lower, at $1.20 to $1.30, Group 
3. Trade sources said, however, that where buyer would 
take sizable quantity and prompt shipment, he could find 
ready sellers at $1.10. 

‘Gas’ Price Wars Continue—Retail gasoline price wars 
again were pretty much in the news, particularly in the 
East. The three-week old grab for gallonage in Minne- 
apolis and St. Paul ended abruptly when Twin Cities 
dealers decided they had “had enough.” 

In the following, prices do not include state and federal 
taxes, which are shown in parentheses: 

St. Paul, Minn. (7¢)—Twin Cities price war ended when 
retail dealers “had enough of it,” according to Harry K. 
Franklin, executive secretary, Ramsey County Petroleum 
Dealers Assn. Private brand operators began covering their 
price war signs and raising regular-grade gasoline prices 
to “normal” of 19.9¢. Major-brand dealers soon followed 
to 21.5¢. 

Although the price war started as an “out and out” 
grab for gallonage, Franklin said there was little actual 
shifting of gallonage between stations. One major brand 
dealer doing 30,000 gals. monthly claimed to have lost 
only 196 gals. in three weeks, Franklin said. Other major 
brand dealers, he added, also said they had no loss, or loss 
was insignificant. 

During height of price war, private brands of regular 
gasoline sold for 14.9¢ and 15.9¢, major brands from 
15.9¢ with major dealers operating on 4¢ protected margin. 

Salt Lake City, Utah (7¢)—“On again-off again” gaso- 
line price war flared anew on citywide basis, with virtually 
all stations in city and nearby suburban areas dropping 
prices 5¢ gal. Some stations were selling regular-grade 
gasoline at 14¢ gal., but most major brand outlets were 
posting 14.9¢. Dealers and company spokesmen ascribed 
price drop to “oversupply.” 

Last summer, following general boost in crude oil and 
product prices, prices for major brands of regular-grade 
gasoline in Salt Lake, according to NPN sources, were 
“fairly stable” at 22.9¢ gal. Intermittent price cutting sub- 
sequently carried prices down to 19.9¢, and with current 
5¢ drop prices for major brands are now 8¢ below last 
summer’s “normal.” 

Hartford, Conn (6¢)—Retail price war that orginally 
affected six communities now covers 16, and pump prices 
generally have slipped 1 to 4¢. In East Hartford and nearby 
towns, retail prices for major brands are down from 
17.9¢ to 16.9¢ for regular-grade. In Hartford proper and 
nine other communities mostly in westerly direction, prices 
for regular-grade have fallen to 16.9¢ also, amounting 
generally to reductions of 3 to 4¢. 

Feature of Hartford war is that some station operators 
say they are now enjoying higher margin than previously 
on regular and premium combined. Regular-grade pump 
prices have fallen to within 3¢ of tank wagon (13.9¢), 
while margins on premium (now 7.3¢) in some cases actual- 
ly have increased. Hartford dealers say that if they can 
maintain 50-50 sales ratio between regular and premium, 
price war has “benefited” them. “Normal” retail for regu- 
lar is 20.7¢. 

Providence, R.I. (6¢)—Both dealer tank wagon and re- 
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tail prices have hit new lows in battle for gallonage here. 
Two major suppliers reported 0.75¢ gal. reduction to 
11.4¢ in dealer tank wagon, while retail prices for regular 
range upward from 11.9¢. 

Los Angeles, Calif. (8¢)—Marked increase in number 
of major brand service stations selling regular-grade gaso- 
line at lower prices was reported in Los Angeles Basin. 
In many instances this reduced spread between major 
brand and private brand prices to 1¢ gal. Private brand 
prices range generally from 17.9¢ for regular, major 
brands from 18.9¢, compared with 23¢ which had been 
prevailing price. 

During recent weeks, rack prices also have been shaded. 
Unbranded gasoline has been available for 12¢ and 12.5¢ 
gal. compared to lowest displayed posting of 13.1¢. Oc- 
casional quotations under 12¢ also have been reported. 


Gulf Coast 


Trading In Between-Season Lull 


Trading in bulk lots at the Gulf the past week was in a 
between-season lull. The period of active heating oil sales 
was almost over, and as yet gasoline shipments had not 
increased noticeably. 

Prices were reported unchanged, and traders said they 
knew of no transactions in cargo lots other than run-of-mill 
sales to regular customers. There was talk, however, that a 
large processing deal was in the negotiation stages. 

Sales of No. 2 fuel oil were tapering off, according to 
most reports. Compared with a fairly tight spot position on 
this oil recently, at least six cargo lots reportedly can be 
bought for lifting in last half March. Product still was held 
for 8.5¢, but sources pointed out that New York harbor 
barge prices only 0.9¢ above those at the Gulf for cargoes 
were a “weakening” factor. 

Gasoline sales to date, most refiners say, have not in- 
creased sufficiently to drain off the surplus. Most grades of 
motor fuel were readily available, and some trade sources 
said “discounts” of 0.25¢ were available on spot liftings. 

A big processing deal might be in the making, according 
to reports. An East Coast refiner whose plant has been 
operating in the neighborhood of 80,000 b/d is considering 
permanent shut-down, with plans apparently being to make 
up the products deficit at the Gulf. This would be a boon 
to the surplus gasoline position at the Gulf, if the trade 
goes through, most refiners said. 

Cold weather in the upper Midwest the past week also 
may help, indirectly, to move some of the surplus gasoline 
at the Gulf, according to some reports. Some Midwestern 
terminal operators reportedly have been holding off making 
gasoline purchase commitments until they can cut down 
on No. 2 fuel inventories. 


Atlantic Coast 


Heating Oil Prices Weaken 


Effects of a warmer-than-normal month of February were 
felt in Eastern terminal markets the past week. Prices for 
kerosine and No. 2 fuel eased as existing “discounts” were 
increased at New York harbor, and new “allowances” were 
granted at New Haven, Hartford and Springfield. 

The month of February, according to some reports, was 
the warmest on record since 1890. This meant a pile-up of 
distillate stocks in the hands of terminal operators, and cut 
prices were prevalant in some Middle Atlantic districts 
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despite fairly cold days in early March. 

On March 6, Esso Standard, to meet existing competi- 
tion, reported it was granting 0.5¢ “voluntary allowance” 
(instead of 0.25¢ as previously) on kerosine and No. 2 fuel 
barge sales at New York harbor. The company also granted 
0.3¢ “discount” on tank car heating oil sales at New York, 
which netted its No. 2 fuel prices to 9.7¢ tank cars, 9.4¢ 
barges, subject to the customary trade discount for cash. 

Esso Standard also said that it was offering 0.25¢ “allow- 
ance” on tank car sales of heating oils at New Haven, 
Hartford, and Springfield. 

Increases in heating oil “discounts” were the principal 
price move along the seaboard. Gasoline prices admittedly 
were “weak,” but some suppliers declared they had made 
“enough” adjustments in the many price war spots to pre- 
clude a general decline at this time. 

Heavy fuel probably was the firmest of product, price- 
wise. However, even on this oil “discounts” occasionally 
were being granted. At Providence, some reports said that 
“haulage discounts” could be had on spot truck lots of 
No. 6 fuel, but lower prices were not confirmed. 


Chicago District 


Light, Heavy Fuel Prices Lower 


Prices ranged lower in Chicago District last week for 
light and heavy fuels despite sharp rise in demand from 
contract customers following a cold wave. Gasoline prices 
remained easy, but several refiners said they were not being 
“pushed” to sell through lack of storage space. Open market 
trading was quiet. 

Products affected by suppliers’ reductions were: range 
oil, 10.875 to 10.35¢, down 0.375¢ on low side; No. 2 
fuel, 10 to 10.375¢, down 0.25¢ on low. Reductions in 
heavy grades touched only range highs with No. 5 high- 
sulfur at 7.2 to 7.57¢; No. 6 low-sulfur, 6.4 to 6.5¢; and 
No. 6 high-sulfur, 6.2 to 6.7¢. 

Reductions came despite a surge in demand brought on 
by near-zero weather. Suppliers, in some instances, said 
cold spell might be the last chance this season to move any 
appreciable quantities of fuels. With barge tofs arriving 
daily, they said they “fully intend to meet competition” 
in order to keep customers from straying. 

Meanwhile, yard prices to tank wagon haulers slipped 
back 0.3¢, to 11¢ for No. 2 fuel and 12¢ for range oil. 
Suppliers said their reductions merely brought into open 
“undercounter discounting” which had been prevalent for 
some time. 


Midwestern (Chicago-E. St. Louis Area) 


Heavy Fuel Easy in Open Market 


While refiners’ quotations to the trade generally were 
unchanged in Midwest last week, heavy fuels took another 
drop in the open market and were described variously as 
“soft” or “sloppy.” 

A cold spell, meanwhile, sent demand up sharply for 
light fuels at pipe line and river terminals, but failed to 
stimulate any interest in tank car offerings. 

Gasoline continued available at pipe line terminals at 
“0.375¢ off’ (delivered cost), but refiners generally said 
they were looking forward to spring demand taking up 
most, if not all, current slack in this product. 

Tank car marketers’ offerings of No. 6 fuel ranged from 
$1.15 to $1.30, Group 3, for most part. There was some 
material, however, available from resellers at $1.10, but 
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Summary of Gasoline Prices (Mar. 2 through Mar. 8) 





Monday 
March 8 


18 .25-14.25 
13.5 
13 5-13.75 


Motor Gasoline 93 Oct. (Premium): 


N. Tex. (Texas & New Mex. shpt.) 
W. Tex. (Texas & New Mex. shpt.)........... 
Ws FUR, Fee WUE, picntctncctiscdnccees 
Motor Gasoline 9 Oct. (Premium): 
Okla., Group 3 (Okla. shpt.)................. an. 25-13 .375 
Okla., Group 2 (Northern shpt.).............. 75-13 
Midwestern (Group 3 basis iH ‘15-13 
N. Tex. (Texas & New Mex. shpt.)........... 12.75(2) 
W. Tex. (Texas & New Mex. shpt.)........... (2)18-18 .25 
E. Tex. (Truck Tnsp.) 13(2) 
Cent. W. Tex. (Truck RSE. 13 
Motor Gasoline 84 Oct. (Regular): 
Okla.. Group 3 (Okla. shpt.) 
Okla., Group 3 (Northern shpt.).. 
Midwestern (Group 3 basis) 
N. Tex. (Texas & New Mex. shpt.)........... 
W. Tex. (Texas & New Mex. shpt.)........... 
E. Tex. (Truck Tnsp.) 
Motor Gasoline 82 Oct. (Regular): 
N. Tex. (Texas & New Mex. shpt.)........... 11 .5-12.25 
& = YS 7 Ree ae Seer 11.5-12 
Cent. W. Tex. (Truck gore RL SOE RE 11.5 
Motor Gasoline 60 Oct. & below: 
Okla., Group 3 (Okla. Pat rat atubiewess 4 
Okla., Group 8 (Northern shpt.).............. 
Midwestern (Group 3 basis) 
N. Tex. (Texas & New Mex. shpt.)........... @n10 75-11. - 
W. Tex. (Texas & New Mex. shpt.).. palhh 1.25-11 
Wie WUE CRU ING a ccadosnnedetcccscstl @ylin -11. 168 


Motor Gasoline 92 Oct. (Premium): 


(5)11 .25-11 .875(3) 
‘ 10 .75-11 375 (2) 
10 75-11.375 
11.5-12 7 
11 6-12.25 
11.5-12.25 


10 25-10 .625 (8) 
0 6 


New York harbor, barges. . 
Philadelphia 
Baltimore 

Motor Gasoline 86 Oct. (Regular): 
Stow Tete hereon, bata 

ew York harbor, 

Philadelphia.......... 
Philadelphia, barges. 
Baltimore 
Baltimore, barges... . 

Motor Gasoline: 

Weatern Penna., Bradford-Warren: 

(Prem. 


as 15.4 
. (2)16.4-16.6 
15 .4-16.1 
. rt te 3 
- and anid. 6 

: 13 .8{2) 

12.7-14.1 
12.75-12.8 


92 _ y 15 5-16 .65 15 .15-16 .65 15.15-16 .65 


14.15(2) 


14.75-15 .25 
18 .75-14.15 
Westen Penna., Pittsburgh: 


92 a (Prem. y 15.5 15.5 
13.75 


13.75 


Friday 
March 5 


18 .25-14.25 
13.5 
18 5-13.75 


(4)12.25-13 .375 
11.75-13 


ori. 7s. ores 


375(2 
Teel, 875 
5-12.7 
5-12.25 
-5-12 .25 


Thursday 
March 4 


13 .25-14.25 

13.5 

13 5-13.75 
om. o-3. 875 


i. Tels 
12.75(2) 

(2)13-13 .25 
13(2)x 
13 


(5)11.25-11 .875(3) 
10 .75-11 .375(2) 
10.75-11 .375 
11.5-12.7 
11.5-12.25 

x11 .5-12.25 


Wednesday 
March 3 


13 25-14 .25 

13.5 

13 .5-13 .75 
(4)12 .25-13 .375 

11 .75-13 

11.75-18 

12.75(2) 
(2)13-13 .25 


13-13 .25 
13 


(5)11 .25-11 .875(3) 
10.75-11 375(2) 
10 .75-11 .375 
11.5 12.7 
11.5-12 25 
11.75-12.25 


Tuesday 
March 2 


13 25-14 .25 

13.5 

13 .5-13.75 
(4)12 25-13 .375 

11 75-13 

1175-13 

12.75(2) 
(2)13-13 25 


13-13 .25 
13 


(5)11 .25-11 .375(3) 
10 .75-11 375(2) 
10.75-11. as 
11.5-12 7 
11.5-12 25 
11.75-12 .25 


(2)11-11.125 (2)11-11 125 (2)11-11 125 
New York harbor 16.3 16.8 
15.4 15.4 15.4 
(2)16 .4-16.6 (2)16. ’ (2)16. 
15.4-16.1 15. C 15.4 
18.45-14.3 18. ‘ 13. 
2 14.2 2 


12.75-12.8 12. 


14,15(2) 14.15(2) -15(2) 


14,75-15 .25 14 75-15 .25 
13.75-14.15 18 .75-14.15 


11.5-12.25 11.5-12 25 11.5-12 .25 
x11 .5-12 11.75-12 11.75-12 
11.5 5 x11.5 


10 25-10 .625(8) 10 .25-10 .625(3) 

10 .25-10 .625 10 25-10 .625 

19 25-10 625 10 .25=10 .625 
(2)10 < (2)10.75-11.8 

11. 11 .25-11.5 


10 25-10 .625(8) 

10 .25-10.625 

10 .25-10 625 
(2)10 .75-11.8 

11 25-11.5 
(2)11-11 .125 


16. 16. 


5.4 
ae. 4-16 .6 
4-16.1 


13 .45-14.3 

12-- 

(3)13 
13.8 
12. 


12. 12. 
S12. 8 12. 15- 12.8 


-15-16 .65 15 .15-16 .65 


14.15(2) 


- 75-15 .25 
-75-14.15 


14 .75-15 .25 
13 .75-14.15 


15.5 15 5 15.5 
13.75 13.75 18.75 





only in large volume and for immediate shipment. Refiners’ 
prices for No. 6 to the trade ranged from $1.30 to $1.40, 
down 5¢ on the range high. 


Mid-Continent 


Distillates Respond To Cold Wave 


Distillate activity picked up considerably in the Mid- 
Continent during the first week of March as result of 
colder weather in northern consuming areas. Residual, 
however, continued weak, as did gasoline and lubricating 
oils. Refiners’ quotations for most part remained steady 
although two refiners in East Texas and Central West 
Texas reported reducing their regular-grade gasoline prices. 

At some northern pipe line terminals, distillates were 
said to be scarce at end of week because of heavy with- 
drawals. At the refinery level, however, burning oil stocks 
were ample and refiners said they expected no severe 
scarcity of material, even if March turns out to be a very 
cold month. 

Residual fuel was being offered to resellers as low as 
$1.10, Group 3 basis, and one refiner said the “going” 
price to general trade was probably “$1.15 or $1.20.” 
Majority added, however, that few buyers were interested 
in either low or high sulfur No. 6 “at any price.” Refiners’ 
quotations in Oklahoma ranged upward from $1.30, un- 
changed from previous week. 
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Gasoline was described as “sick,” “weak,” or “a drug 
on the market.” Local consumption was good but most 
trade sources said there was still “too much material” 
hanging over market. At northern pipe line terminals, 
reports indicated regular and premium were available at 
0.375¢ “under published prices,” plus transportation, while 
Oklahoma refiner said tank car gasoline probably could 
be bought at “1¢ under the market.” 

One refiner raised his quotations for South Texas lubri- 
cating oils, in amounts ranging from 0.25¢ to 1.25¢ gal., 
but lows of price ranges were unchanged. Another refiner 
said Mid-Continent lubricating oils were “fair” as far as 
domestic demand was concerned. 


Central Michigan 
Fuel Oils Brisk in Cold Spell 


Shipments of light and heavy fuels were brisk in Central 
Michigan during the first week of March, partly because 
of colder weather and partly to make up for a period when 
Michigan’s “frost law” weight restrictions cut transport 
loads about in half. 

Refiners said light fuel inventories were in balance for 
early March. One refiner, who had been in market for 
quantity of distillate, said several days of relatively mild 
weather helped him to catch up on supply and he no longer 
was a buyer. 
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NPN Gasoline Index 


(cents per gal.) 
Dealer T.W. Tank Car 
‘ck 16.07 12.38 
Month Ago : seme. Ue 12.43 
Year Ago ‘ o> San 11.63 


Dealer index is an average of dealer tank wagon price 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 











Gasoline stocks were on the high side, but refiners said 
inventories were not “out of line” for late winter. While 
prices generally were described as “fairly steady,” refiners 
in several instances said they were “shading” prices in 
order to meet “low” offerings by competitors. 

No price changes for any product were reported and 
no open market trading disclosed. 


Western Penna. 


Lube Oil Prices Continue Weak 


Prices for base lubricating oils continued weak in West- 
ern Penna. the past week reflecting complete lack of 
interest from buyers in open market, according to refiners’ 
reports. Reductions in some grades were reported by one 
refiner but lows of price ranges were generally unchanged. 
Quotations for all other products also were unchanged. 
Slight pickup in distillate demand was reported while con- 
tract shipments of gasoline remained steady. 

Refiner who had been quoting 19¢ for 630 flash cylinder 
stock reduced to 16¢, and also quoted 1¢ lower for low 
pour test bright stocks. 

New foreign inquiry was in the market for 1500 drums 
of cylinder oil but additional details could not be learned. 
However, several refiners said recent lubricating oil in- 
quiries had failed to result in actual business. 

Colder weather gave a boost to heating oil movement, 
suppliers said, with some reporting No. 2 fuel on “short- 
side.” One refiner said his Diesel fuel shipments for Febru- 
ary had equaled January volume but were lower than for 
February year ago. 

Wax and petrojatums continued tight. One supplier re- 
ported truck load sale of crude scale at 6¢ Ib. in bbls., and 
95 drums of crude green petrolatum at 4.25¢ in new drums. 


Propane Prices in General Dip 


Tulsa—Propane prices skidded 1¢ gal. in Group 3 and 
Gulf Coast markets, and 0.75¢ gal. generally along the East 
Coast late the past week. 

Surplus product in end-of-season markets brought about 
the general reductions in prices, trade sources say. Under- 
ground inventories have been virtually eliminated, it was 
said, but there were ample aboveground stocks which were 
freely offered. A late-season cold wave was expected to 
take off some of the surplus, however. 

For Group 3 basis shipments, some producers now 
quote 3¢ gal. for propane, as against 4¢ previously. 

At Coastal Texas shipping points, propane at some plants 
was cut from 4¢ to 3¢, and prices at some lower Mississippi 
points were down from 4.375¢ and 4.125¢, to 3.125¢. 

At New York and Philadelphia, prices for propane were 
off to 8¢ and 7.75¢ at the two points, respectively, for tank 
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car lots, and some reports said that buyers who could pick 
up material in their own trucks could get additional 0.25¢ 
“allowance.” 

Since early this year, there has been fluctuation of 40% 
in Mid-Continent propane prices. In January, some pro- 
ducers advanced their Group 3 prices to 5¢, but later cut 
back to 4¢ (see Feb. 10 NPN, P. 59). Now, some sellers 
are down to 3¢. 

Butane prices “without doubt” will slide along with 
propane, some trade sources say. Butane situation in some 
areas is a matter of “name your own price,” according to 
some reports. Product has been in surplus throughout most 
of the winter. 


Natural Gas Liquids Down in Dec. 


Washington—Inventories of natural gasoline and allied 
products dropped 1,795,000 bbls., to 10,428,000 bbls., in 
December, according to Bureau of Mines report. This 
despite increase of 17,000 b/d, to 700,000 b/d, in Decem- 
ber production as compared with November. Increased 
output was almost entirely in propane and butane-propane 
mixture, Bureau states. 

December inventory decline was 1,400,000 bbls. at 
plants and terminals, and 395,000 bbls. at refineries. 

For year 1953, daily average production of natural gaso- 
line, cycle products, and liquefied petroleum gases was 
663,000 bbls., 9% above 1952. Standing at 8,573,000 bbls. 
at end of 1953, stocks at plants and terminals were 2,849,- 
000 bbls. higher than at end of 1952, with LP-gases ac- 
counting for 1,552,000 bbls. of this increase. 


Avgas Stocks Steady in December 


Washington—Increase of only 10,000 bbls. in total stocks 
of aviation gasoline held by refining companies at end of 
December is reported by Bureau of Mines. Lubricating oil 
inventories were higher, while stocks of petroleum waxes 
declined. 

Avgas—lInventories at 100 oct. & above dropped 358,- 
000 bbls.; other grades increased 368,000. Year-end 1953 
total inventory 889,000 bbls. above end of 1952. 

Lubricating Oils—lInventories rose 224,000 bbls. in De- 
cember; still were 951,000 bbls. under December 1952. 

Petroleum Waxes—Total stocks declined 5,600,000 Ibs. 
with fully refined grades down 7,280,000 Ibs. 

Comparison of inventories for December and Novem- 
ber 1953, and December 1952, follows (wax in thousands 
of lbs.; other figures, thousands of bbls.): 


Dec. Nov. Dec. 
1953 1953 1952 
Aviation Gasoline: 
100 Oct. & above ..... 5,498 5,856 4,851 
other grades oat 4,674 4,306 4,432 
total avgas 10,172 10,162 9,283 
Lubriating oil .. 10,070 9,846 11,021 
Pertoleum wax 
Microcrystaline 
fully refined 
other grades . 
total wax 


29,400 30,240 22,680 
48,160 55,440 56,000 
73,080 70,560 82,320 


150,640 156,240 161,000 





Crude Oil Prices 


No changes reported in crude oil prices in week 
ended March 6. For complete crude price sched- 
ules, see Feb. 24 NPN, P. 56-57. 














in effect March 8 at Refineries and Terminals 
Gasoline 


OKLA., Group 3 (Okla. shpt.) 


§ 12 .25-18 .875 
li. eG ee) 
10 .25-10 .625(8) 


(2)14.1-18.1 
(2)18 .1-15 .6(2) 


eRe 


S82esa Fr eer a Sars 
ii 


RERERE F 


N. TEX. (Texas & New§Mex. shpt.) 
9.2-10 
9.5 
. )9-9.75 
(2)$1 .40-1.75 


10 .25-11 .25 W. TEX. (Texas & New Mex. shpt.) 


15 . 156-16 .65 
14.15(2) 


14.75-15 .25 
18 .75-14.16 


KANSAS (For Kansas destinations only 


42-44 w.w. 
52 & below D.I. Diesel... . 


(3)14.5-14.75(8) 
(8)13 .6-13 .75(2) 
18.25 


from Pilatt’s ae C4 Oil 
associated with National Petroleum 
resentatives in all NPN-OILGRAM offices devote their tim time } ~ A 
indust: rices here. 


ne 


by refiners, by pipeline 
rators; for current sales and shipments; for the 
od stated; except Tank Wagon prices, p rices are for by AS 
tank car, truck Fy applying to 
cargoes or truck transport lots only, so ted; FOB re- 
terminals; in cents Per er gal. Dbl. where AF sign "s 
tums in pound, al all fees and taxes; 


,* ie its products me Fat 5 at Seiad 

crude and i wi > re- 
Nefional Pe — News but not 

mteed; for Aa private use only and not for resale or 


TEPrERE® 
He 


as received by OILGRAM and 


= | 


seh du ofice. Ne 


ARK. (For shipment to Ark. & La.) 


Sen ~ 
re Roewwoe 
pow eter at ‘ 


(FOB Central Michigan refineries.) 
12 .55-12 .8(2) 
@)12.8-18.1 


12.8-12.8 
(8)11 5-11 .8(8) 
175-11.8 


14.8-14.8 
$2.05-2.15 


13.7-14.8 


Natural Gasoline 


8 & Breckenridge prices are to blenders 
by ~ 44 basis shown below. Shipments may 
originate in any Mid-Continent wnaudastarins 
district.) 

FOB GROUP 3 

6 (Quotations) 
FOR BRECKENRIDGE 
Grade 26-70............+5 ---4.6 (Quotations)§ 
of short supply, some eellers 
the prices they otherwise 


and which they me to their 
in the price tables. 


sali withbold, dao  gectatins to mew customers or the 
eral 


of firm prices 
quote trade in 


oil Ty p everyw to the 
‘chown in tables ase cules sales prices juotations general off customers de ig general and r 
> canaieal vd and Gasoline a na, TM Research Method and are minimum 
cour Methek’ Per father Gutelio of orice conditions 
to any NPN-OILGRAM office 
Service invoice. 


is used to indicate that octane rating 
or see back of any 


Houston, pad 
Wo adnd St New York 36, N 


eS Ea 330 
rate in U AY ‘per year, "payable in i. 7 
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Lubricating Oils 


WESTERN PENNA, 


Prices are for sales 
ported, to jobbers compousdem ony. ay 


Neutrale—No. 3 col. Vis. at 10° F. 
Vis. (180 at 100°) 420-425 f1 - —_ 


B basis, for domestic shi 
t Stocks, vis, at 210° Neutrals, vin at 100%, 


+e tes 
)16 .25-16 .75(8) 
)16 . 75-17 .25(2) 


15.5 


GULF COAST—Solvent Refined Lubes. 

From Mid-Continent grade crude. Prices FOB ship 
at Gulf for export. 

Bright Stock—Vis. at 210° 


a | vis., 0-10 pour test 
” (2)19-22.5 


Neutral Oile—Vis. at 100°; 95 v.i.; 0-10 p.t. 
18 .75-14.6 
14.76-15 .5 
15 .25-17 
(2)17-18 .6 


(Vis. at 100° F. FOB S. Tex., refineries for do- 
mestic and/or export shipment.) 


(4)11-12. ser 





OHIO—Quotations of S.0. Ohio for delivery Ohio 
points: 
V.M.&P. 








New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 
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E. TEXAS (Truck Trnept. lots) 
12.26 


KANSAS (For Kans., Dest'n. only) 
Stoddard solvent......... 12.5 


ATLANTIC COAST 

V.M.aP. 

Naphthe 
18(4) 
17.6(4) 


18604) 











as you THINK! 


Improve your competitive oil 
sales position immediately, by 
supplying your customers with the 
unquestioned quality of 100% 
Pure Pennsylvania lubricants! 
They are pre-sold, have immediate 
public acceptance and net you 
greater profits! 


Prices of our neutrals, bright 
stocks, cylinder oils and finished 
motor oils meeting all API classi- 
fications compare most favorably 
with those of lesser quality. We 
protect you against sudden market 
fluctuations. We ship in bulk, in 
drums, in cans, or fill your con- 
tainers at several points in the 
country, saving you time, freight 
and double-handling costs! 


Before it is too late to imnrove 
your competitive position, write, 
wire or phone us your require- 
ments. We'll get the complete 
story, samples and prices into your 
hands at once! 

* MOTOR OILS * BRIGHT STOCKS 
® NEUTRALS ¢ CYLINDER OJLS 
°* WAXES 


ELK 


REFINING COMPANY 


Charleston 24, W. Va. 
Refiners of Highest Quality Pennsylvania Grade 
Petroleum P.G.C.0.A. Permit No. 25 


FOUNDED 1913 





PRICES in effect Mar. 8 at Refineries and Terminals—Cont. 


LPG Prices 


(Of refiners, FOR refineries. In cents per gal. 
tank cars or transport trucks) 
Commercial lelustrial 
M-triet Propane Propane 
N.Y Harbor x8 x8 
Phitadelnhia x7 75-8.5(2) x7.75-8.5(2) 
3-4x oy 


Wax 
WESTERN PENNA. (T.C., in Bulk 


White Crude Seale: 
122 124 A.m.p. 
124-126 A.m.p........-20000. 


SFAROARD 

Melting points are AMP. %* hirher than EMP. 
Prices are for eanrload lota. Domestic prices are 
FOR refinery: «eale in bags or bbls: folly re 
fined. alaba lone. Export prices are FAS: acale 
in bags or bbis., fully refined in bags or cartons. 


Crude Seale: 
124-126 white... 


N. Y¥. Domestic VY. Fenort 
(26.6 (2)6 .5-6 .6(2) 


Atlantic & Gulf Coasts 
Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators 


FOB their terminals. Ships’ bunkers prices are exclusive of lig 


District 


N. Ls Harbor. . 


92 Oct. 
Prem. 
Gasoline 


16 3 


15 4 
16 7-17.1(8) 
15 .4-16.1 





18 45-143 
12-14.2 

14 6/6) 

12 7-141 
12.75-12.8 


Kerosine 
No. 1 Fuel (*) 
x(2)10.7-11(17) 
x(2)10 .4-10 .9(16) 
11 3/9) 


11/10) 
10 9/5) 


No. 2 Fuel (*) 


x(2)9 .7-10(16) 


= be 9. — 





Baton Rouge... 
do barges. ... 


Corpus Christi.. 


16 .8-17/2) 
18 6-15 .25(2) 
.5(2) 


13 .5-14 5(6) 
12 6-13 25 
11 5-12 5 





Houston 
do barges 
Jacksonville. . 


(212 25-12.3 
(2)12-12 3 
13 4(7) 


13 4 
13.1(3) 


10 .125-10 .25 
9 625-9 .75 
11 get) 


11 
11.1(4) 


9 125-9 25 
8 625-8 .75 
10 .65(8) 


10 .2(2) 





14 33) 
12 4 


12 3 
12 6-18.2 
18 .2(2) 


11 1(9) 
(8)10 3-10.4 

10 3 

11 05(7) 

11.1(2) 


10.1(11) 
9 4(3) 


87 
10 05(6) 
10.2 





Philadelphia... 
do barges 


Pt. Evergiades.. 


Portland 


-4-16.6 
yi4 9-15 
16 7-17(8) 


(8)13 9-14.6 
x13 .8(2) 
13 4(4) 
14.6(4) 
14.5(5) 


11110) 


11 2(9) 





(2)14.6-15.7 
14.2-15.6 


13 .4-15 .85(2) 


(2)13 1-13 4(4) 
12.9-13 .3(5) 


12.4-18 .85 


11 .8(7) 
11.7(8) 


11(7) 


10 .55(5) 
10.2(7) 


Fully Refined: 


Chicago District Prices 


Prices to jobbers & distributors in tank car 


and/or truck 


tranapoert lots FOR refineries, 


pine line terminals and inland waterway barge 


terminals 


Motor Casoline 


Light Fuel Oil. 
No 2 fuel 


Heass Fuel Vile 


No &. low eulfur 
No. § high eu!fur 
No 6 low en'fur 


18 28-14 85 
12 25-13 35 


x(3)10 875-11 35x 
x10-10 .375 


(27 2-7 .75x 
(216 .4-6 .5(2) 
(3)6 .2-6 .7x 


Mexican Bunker Prices 


". Ss 


Guaymas. 
Manzanillo 


Salina Cruz...... 


Pacific Coast 


Te Stipes’ 
Runkers. oF 


Deep Tank tote) 
San Pedro. Calif. . 
San Franciseo. ... 
Portland, Ore..... 
Seattle, Wash..... 


62 


. DOTTARS PER RRL. 


OF 15° LITERS 


Bunker C Dienel 
(Ships Bunkers) 
Mevican Gulf 


$1.95 $3.75 

1.95 eeee 

1.95 8.75 
Pacific Coast 

$2 60 $5 65 

2.80 4.75 

2.60 4.75 


Diesel 
Fuel 
(P.S. 200) 
$4 2015) 
4 41(4) 
4 62(4) 
4.62(4) 


$1 8015) 
1,85(4) 
2 10(4) 
2.10(4) 


Gas House 
Gar Oils 
(*) No. 4 Fuel 
10.1 as 22-3 78 
(1 at 


Diesel O11 (*) Light Diesel 
Shore Plants Ships’ Bunkers Heavy Diesel 
(50 cet., 55 d.i.) (45 cet.. 45 d.i.) Ships’ Bunkers 


4.29(4) $3 .96(4) 








10 .65(6) 
10 .65(2) 


4.473(5) 
4.473(3) 
4.116 





10.5(4) 


10 .45(4) 
10 2 





10 4(8) 





4.4735) 
4.429-4 .431(4) 


4.30(8 


10 .65(5) 
10 .55(6) 


10 .3(2) 


No. 6 Fuel 

No Sulfur 

Guarantee 
Barges 


$2 .25(15) 


2.25(4) 
1 95 
2 2915) 


No. 6 Fuel Bunker C 
Max.1,% 


Fuel 
Sulfur Ships’ 
Bunkers 


$2.25(10) 
2.25(4) 


No. 6 Fuel 
No Sulfur 
Guarantee 


- (6)$2.25-2.28(8) 
2 60 
2 25(6) 


No. 6 Fuel 
Max. 1,% 
Sulfur 


(2)$2.35-2.48 
2.43 


Barges 
(2)$2 .35-2.40 
2.40 





2.44 

sais 2.20(3) 

(8)1.95-2 10 
1.95(11) 


2.18(6) 
2.15(3) 
00 








2.27 
1.95(4) 

2 23(5) 

2 .30-2.35 


New Haven.... 
New Orleans. . . 





228-2308) 225-2270) 


244-254 2.41 





2.15(4) 


(*) At Atlantic Coast refineries we een south of ¢ Maryland, -_ at Tampa, prices of some 
sellers to bulk cial s are 0.l5¢ higher than prices shown above. 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 


other refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 
indicates the ber of that price 





Aviation Gasoline (MIL-F-5572) 
Grade 114/145 

Grade 100/130 

Grade 91/96 


Kerosine & Light Fuels 


41-43 w.w. Kerosine.... 9.5(2)-9.625(8)-9 75/2) 
No. 8 Fusl............ 8 .5(2)-8 .625(2)-8 .75(5) 


Diese! & Gas Oils 

43-47 Diesel Index 8.5(4)-8.75(2) 
48-52 Diesel Index 8 .625(4)-8 75-8 875(2) 
63-67 Diesel Index... ............. 8 .75(4)-9(2) 


Motor oe 
95 Oct. Premium 

x12 .5-12 75(2)-18(2)--13 25(3)-18 8375-13 .75 
93 Oct. Premium 12(2)-12.4/2\-12 75(2)-13 
90 Oct. Premium 11 .5(2)-12.25-12 375 
87 Oct. Regular 

Sw 5(3)-11(2)-11 .75(4)-11 .875-12 

83 Oct. Regu 


oe Bai-10 375-10 5-10 75-11 25-11 .375 
10(2)-10 375-10 75-11 .125 
9 .75(2)-10-10 5-10.75 


Heavy Fuele—Cargoes 


No. 5 Fuel, 0-10 p.t.. ...........4-- $2 .60-$2.70 
Bunker “C” Fuel $1 .85(7)-$1 .90-$2 .00(2) 


Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2¢ per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 


Persian Gulf 
Gravity Price Loading Port 
36-36.9 $ Ras Tanura, Saud! Arabia 
34-34.9 Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Fao, Iraq 
Fao, Iraq 
Fao, wee 
Foa, Ira 
Mina-al- “Ahmadl, Kuwait 
Mina-al-Ahmadi, Kuwait 
Umm Said, Qatar 
Umm Said, Qatar 
Umm Said, Qatar 
Umm Said, Qatar 
nean 
Sidon, Lebanon 
Sidon, Lebanon 
Sidon, Lebanon 
Tripoli, Lebanon /Bantas, Syria 
Tripoli, Lebanon /Ranias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 


Crude Company 

Arabian Esso Export 

Arabian M. E. Crude Sales 
Soc.-Vac. Overseas Supply 
Esso Export 
Anglo-Iranian 
Shell Petroleum 
Soc.-Vac. Overseas Supply 
Anglo-Iranian 
Gulf Exploration 
Anglo-lIranian 

Export 

Shell Petroleum 
Soc.-Vac. Overseas Supply 


Effective Date 


J 
Es) 


Bs% 
3 


Seeee 
2 
geese 


feet 


SSRSLEKKKSES 
DD DD OD ND et et et ee 


2233332333234 


i 
SSRsse 


§ s22eee82888 
Sees 


y 


gsesers i 
a 


| 3 
eevocevocee 2 ecovcoorovove 


Esso Export 

M. E. Crude Sales 
Soc.-Vac. Overseas Supply 
ag 

Umso Export 
Shell Petroleum 
Soc.-Vac. Overseas Supply 


2 
TTA 


gaeae 
geese 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 
water terminals at ports named, and are subject to crude availability and company's requirements; 
2e per bbl. differential per dezree of gravity applies for gravities below and above those shown, 
except for Lacunillas Heavy for which price shown applies recardiess of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For rchases made in fields, 

rices shown are basis for such purchases with deductions being made for terminaling and pipe 
Fine services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less le per bbl. 

Price Effective 
$/Barrel FOB Date 


Las Piedras or Amuay June 23, 1953 


Crude Gravity Api 
Bachaquero 

Tia Juana Heavy 

Lagunillas Heavy 

Tia Juana Medium 

Tia Juana 102 L.P.......... 
ba Lae Light 


June 23, 1953 
June 23, 1953 
June 23, 1953 
June 23, 1953 
Caripito June 28, 1953 
Capure (Pedernales) Jan. 1, 1954 


woeecoovoovovove 
PO Po nono coconormernmn~ 


Aviation Gasoline Prices 
(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specifications 
MIL-F-5572, unless otherwise noted.) 


District Grade100 /130 Grade 91/96 


-1(2) 
18.2 


Grade 80 


11.95(3) 

i1.45(4) 

8 .85(2) 
(a) Delivered Cleveland. 
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ti Othees: Offices: i oll 


Texas city, Texas 


Pittsburgh, Pa. . 








EXCLUSIVE CUSTOM PACKAGERS 
LUBE Oll — ANTI-FREEZE — CHEMICALS 
COMPOUNDING BLENDING 


PENN-CENTRAL OIL COMPANY 
20TH & KANSAS AVENUE 
KANSAS CITY 5, KANSAS 





TANK CAR BUYERS 


e 
Uniform High Quality 
DEEP ? ROCK OlL CORPORATION 


PHONE 2-4351 
TULSA, OKLA 





PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20. WY 





PATENT CHEMIi¢ 


Paterson 4, New Jer 














This Is Your 
Market Place! 


Write today for Advertising 
Space Rates. 


NATIONAL PETROLEUM NEWS 
330 West 42nd Street 
New York 36, N. Y. 














PRICES in effect March 8—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
‘ees as shown in next column, Gasoline taxes, shown in separate 
and state taxes; also city and county taxes 
as indicated in footnotes. Kerosine ~ pes yy also cad not include 


Discounts, 
‘ote y Ae ect ‘March 8, 1954, 
as posted by principal marketing companies at their headquarters’ offices, 
ction. 


inspection fee. 
column, include 2c federal 


taxes; kerosine taxes 
if any, are shown in oo These 


but subject to later corre 
Atlantic 
= _ (Regular Grade) 
n 
ng Cons. Dir. 
T.W. T.W. Taxes 


a 





co oc & & Soeooooce 


o } +» Shrew aroanrreern 22 & weovranwws 
> 
eo 2 & AMeCNOeweeaDern BO ww ~H BHD 


— 
a 


co So So & SeeeeeoooSoo 


15.7 
"14.9 


Mineral S; ts 'v. M.&P. 
al Spirt T.W. 


Co © © © A*QASQQOanqerta 2 8A 2 AQAA 


Philadelphia, Pa...... 


Notes: 


Kerosine—Thru Pa. & Del., = 1 ¢ per gal. 
for t.w. deliveries of less than 1 00 gals. rat one 
time. Camden—Add lc as — of 100-299 
gals., 2c for less than 1 
om Spirits prices v4 we to Stoddard 

vent. 

Effective Dates: @Feb. 23; AFeb. 25; +Mar. 

: tMar. 2; xAlso correct for Mar. 1. 


Cont’! (N. B. Prices are Continental's tank- 
wagon prices. Current selling prices 

Oil may vary from those shown because 
of local conditions.) 


yo.. 
Billings, ‘Mont: 
Great ‘Falls... 
Helena...... 
Salt Lake, U. 
Twin Falls, Ida... 
Albuquer., N. M. 
Roswell. . , 


Santa Fe.. 
Muskogee, Okla. 
Oklahoma City 
Tulsa 


20 00 G0 %© G0 G0 G0 ~3 G0 G0 G0 GO GE GO Ge Ge G0 
NarnNonNooooosooooo 

a 
TH ON NMON SD DDOWNORE. 


CeowroDe PRON SOADDIDH 


Taxes: 

Gasoline tax column includes these city tax- 
es: Albuquerque & Roswell, 0.5¢c; Santa Fe, Ic; 
Cheyenne, 1c; Casper, lc. 

Discounts : 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals.; 200-399 gals., deduct 0.5c; 400 gals. 
and over, deduct Ic. 


Notes: 
T. W. prices are to consumers and dealers. 


Premium-grade gasoline t.w. prices 2.3¢ 
above regular. 
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Ala. 1/40c 
Kans. ancest La. 
1/20c; C. 1/4c; N 
Tenn. aie; and 


Standard of ,CHEVRON © 


liforn i, o Tole line 
California 400 Gale. &over Taxes 
st 





22. 
22. 
20. 
20. 
22. 


Honolulu, T. H.. 
eee Alaska 
Juneau . 


PP DAIDWODOOwDIIwOwOw 
coucogamouoooso 


1 
x 
3 
1 
1 
1 
8 
1 
8 
9 
7 
5 
8 


Standard 
Stove 


oi 

T.t. 
taxes) 
14.2 





cy 
enn sao atte: 
oro bo 9 =3 69 CO OF 


FA ny ae gas tax applies to motor fuel only ; 
taxes are 2c federal, 2.5c state. 

"Balt Lake—7c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c state. 

Honolulu—8. 5e gas tax app lies to —— feel 
only; avgas taxes are 2c federal, 3 

torial. Standard Diesel/furnace oil 
le territorial liquid fuels tax. All 

are ex Hawaiia: ian gross income tax of 1% 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other’ deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0¢ for 40-199 gals. ; 
0.5¢ for 200-899 gals., except for deliveries to 
Marine trade in Alaska (excluding Tree 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 5.0¢ gal.; except at Honolulu add 5.0c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for evron Supreme (Premium) are 
2.2c gal. higher, except at Boise, and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0c gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal. for less than 40 gals. (Marine) and 
less than 100 gals. Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
2.0¢ for 91/98, 5.0¢ for 100/130 and 8.0¢ for 
115/145. 

Kerosine—T.T. prices, except at Salt Lake 

City, apply to deliveries of 400 gals. & 
For other deliveries: less than 40 gals., add 
8c; 200-399 gals., add 1c; 40-199 gals., add 4c; 
tank car/truck trailer; deduct 1.5c. Salt Lake 
City posted tank truck price is for minimum 
40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5¢; less 
than 40 gals., add 5c. 

*Standard No. 2 Burner Oil. 


Humble 
Humble Gasoline Gaso- Kerosine 
Oil Regular line Tank Re- 

T.W. Retail Taxes Wagon tail 
Dallas, Tex... 14.8 20.1 6.0 

- 14.8 20.1 6.0 

14.7 20.0 6.0 
San Antonio.. 15.0 20.8 6.0 


Notes: 

T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 


Inspection fees per 
unless a eee An are as fol 
on, gase e; 
1/32¢: —— 5/2 00¢ ; Mo. 1/25¢; Neb. 2/1 Oe; Nev. 


isc, B/1b0e" 
Kerosine inspection fees only: 


-» included in be both gasoline and kerosine prices, 
Ark. 1/20c; Fla. 1/8c; Ill. 3/100c; Ind. Rel dy 

; Okla. 2/25c; S. C. 1/8; S. D. 
Ala. 1/2c; Iowa 1/50c; Mich. 1/Sc. 
Esso Esso Gasoline 
(Regular Grade) 

Standard Gasoline 


9 City, N. J.. 


“| 

He 

a5 

- 

: 
eet) 


: hee comma awonm & ae 








PMrADwrawowwrne AanCowRNoraArAh Oh OONAMre dod 
yaw raceme ra nanooweNonraaAPSOROONAaHwD 
DOOOOGOOOOOOOOOOOOO-~IIIVIWH OHH AIH MH 
mocoocooooooocoooooooooooSCOSCSOSCOSCOSSCSO 


a 
an 
n 


Naphthas T.W.1& Steel Bbis. 
in. Spirits V.M.&P. 
18.0 19.5 
24.0 25.5 


16.7 
25.5 


17.2 
wun, one_t.2- 
0. 
Atlantic City, N. J. 14.4 4 
Newark 14.4 18.4 


ww 
now 


é ton em om mw 


Columbia 
Spartanburg....... ; 
Taxes: Louisiana heresine prices do not include 
le state tax. 

Notes: Kerosine No. 1—Atlantic City prices are 
for deliveries of 300 gals. or more; add lc for 
100-299 gals. 2c for less than 100 gals. 

No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.83 per bbl. 

Premium-grade gasoline t.w 
above regular. 


prices 2.5¢ 


Imperial (Prices are per imoetel ge a 
arrive at price per gal., 
Oil subtract 1/6th.) 


egul 
Dealer Gasoline sine 
.W. Taxes T.W 
St. John’s «9 2 14.0 25.2 
Halifax, N. 8. 24.2 
St. Johns, N. : om 24.2 
Charlottetown, P. E. I. 
Montreal, Que. 
Toronto, nd 25h 
Hamilton, Ont. 
Winnipeg, Man 
Brandon, Man 
na, eee naan es &s 
toon, Sask....... 
Calgary, Alta 
Edmonton, Alta. 
Vancouver, B. C 


ComH NAOH HDD 
© 
coooooooooo 


COMeHDAMH HH 


Taxes: Gasoline taxes are provincial taxes. 

Notes: Premium-grade gasoline t.w. prices 2c 

above regular. 
*Price is for Premium-grade. 
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You a target? 


Let's face it...we're all targets! 


If your plant is not ready with a disaster plan, 
better act now. There’s not a single American 
plant that’s out of range of an intercontinental 
bomber—and fires, floods, tornadoes or explo- 
sions can kill you just as dead as an atom bomb. 


It costs next to nothing to take a few simple 
steps which may save hundreds of lives. Here 
they are. Check them off today. 

() Call your local Civil Defense Director. He’ll help 
you set up a plan for your offices and plant—a plan 


that’s safer, because it’s integrated with commu- 
nity Civil Defense action. 


() Check contents and locations of first-aid kits. 
Be sure they’re adequate and up to date. Here, 


again, your CD Director can help. He’ll advise you 
on supplies needed for injuries due to blast, radi- 
ation, etc. 


) Encourage personnel to attend Red Cross First- 
Aid Training Courses. They may save your life. 


CL) Encourage your staff and your community to 
have their homes prepared. Run ads in your plant 
paper, in local newspapers, over TV and radio, on 
bulletin boards. Your CD Director can show you 
ads that you can sponsor locally. Set the standard 
of preparedness in your plant city. There’s no 
better way of building prestige and good com- 
munity relations—and no greater way of helping 
America. 

Act now... check off these four simple points... 
lives are at stake... have you a right to delay? 
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in etfect March 8—Tan agon— 
Secony Vacuum 


if 


T.W. T.W. T.C. T.C. 


a 
‘ 


Sor MNO mew woree: Ona: 
a 





te et et et et et ee 
+ rt RDO CODD DODO ee. Ree 





1 MWRORe: Howe: ARawo: we: : 


15.2 
14.5 
15.6 
Buffalo 
19.5 . t 3 
Vv. M.& 21.5 22. 23.5 . 
Taxes: N.¥.C. poten are ex 3% city sales Syracuse prices ex 2% city sales tax, applicable to price of gasoline (ex tax). 
Discounts: Mobil Kerosine—New York City “ail boroughs) and Mt. Vernon, tank wagon less 0.5¢ for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, tank wagon less 0.5¢c for deliveries of 800 gals. or more 
Mobilheat—New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5c for deliveries of 300 gal. or more. 
Notes: Jamestown T.C. prices are delivered prices, all other T.C. prices are FOB bulk terminals. 
Effective dates: "Feb. 24,xFeb. 26. 


Sohio X-Tane Gasoline 
Ohio Standard Aviation Gas.-Cons.T.W. (Regular Grade) Naptha & Solvente—Cons. T.W. 
Schio Sohio Sohio Con R S.R. D.C. V.M.&P. Sohio 
Sol- Naph- Naph- Varno- Sol- Kerosine No.1 No.2 
ha ha lene vent W. Sehio- Sohio- 


_ 
? 
= 
- 


8 
° 


Youngstown 
Zanesville 


OBES ESERIES ISEB 
ccooooooooeoocfe 


18.9 
20.9 
20.9 
20.9 
18.9 
20.9 
20.9 
20.9 
20.9 
20.9 
20.9 
20.9 
20.9 


AAAMAAMAMAAMAM NE 
SERBESSEES EE 
coooocosoosoosco 
BERREBSSESESS 
eccoocoooosooco 
BERSNSERBRRS 

ecocooooooseco 


18.7 
Seanp: Sinene ques can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
- supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Notes: + oy Nos. 1 and 2 Fuels—Prices are for 100 gals. or more, 50 to 99 gals. add le per gal., 1-49 gals. add 2c per gal. 
oh © Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For other deliveries: 150-499 gals. add 2c; less than 150 


add 5e. 
ee gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 
tions. 


Indiana Standard 
Tank wagon aw oy listed below were obtained by NPN correspondents who visited Standard 
of Indiana bulk plants where the company’s prices are publicly posted. 
Red Crown St lex Furnace Oil Kentucky 
(Reg. Grade) Gaso- Kero- 100 100- 100- = 175- 350 850 rd 
Cons. Dir. line sine 1-99 gale. 175 349 849 gals. Gals. Standa 
T.W. Taxes T.W. gals. A& over gals. gals. gals. A& over &over 





=) 
So 


is:8 14.8 
14.4 
i3.5* 
13.4 
11.8 


14.9 


t, 
Mpls.-St. Paul 


14.0* 
Des Moin bans 


DAIIWDAMAIIHH 
cooooooomo 


CSCCHMMBMBBDSSOOOOOO 
cooocooocoocoeooooo 


48 1... 145 


Fuel Oils—T.W.—Chicago, Il. ye Gasoline 


lar Grade) Kerosine 
Standard Stanolex 
Heater Oil Susnnee 68 Dealer — Dealer 


15.3 


eter er er 
~ 


AMAMAAWMOROAAH rowers 


14.3 
13.8 
Gasoline tax column includes these city & 
county taxes: Mobile, 2c wt Birmingham, le 
county; Montgomery, ic city & lc county; 
Pensacola, 1c city. Other taxes not included in 
prices: Georgia, kerosine, 1c; Montgomery, 
kerosine, 1c; Mississippi, kerosine 0.5c. 


Stanolex Stanolex 
Fuel A Fuel C 
1-749 ° 9.0 
750 ga 9.4 8.25 
+ -y~ St, Louis Ben, praee an Soe includes 1c 
tax. oines, Ia., kerosine and furnace . 
oll prices do not include 4c state tax. State jess: Dealer tw. prices apply also ative = Notes: 
sales, occupation, consumer & use taxes to be of 50 gals. Premium-grade gasoline t.w. prices 2c above 
added where applicable. Premium-grade gasoline t.w. prices 2c above regular. 
*“Temporary” price. regular. Cons. t.w. prices same as net dealer prices. 


soonosanacal 


- 
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) 
OS a ebeeLeueeud 


a 
o 


66 NATIONAL PETROLEUM NEWS * March 10, 1954 








UNDISPLAYED RATE 
$1.50 a line. Minimum 3 lines. To figure ad- 
vonce payment ceunt 5 average words as a 
line. (See { on Box Numbers.) 
POSITION WANTED. Undisplayed rate is one 
holf of above rote, ible in ady 


’ ey 


PROPOSALS, $1.50 cents a line an insertion. 





Send NEW ADVERTISEMENTS to Classified Advertising Division, NATIONAL PETROLEUM NEWS, 330 W. 42nd St 


CLASSIFIED 





INFORMATION: 
BOX NUMBERS count one additional line in 
undisplayed ads. 
DISCOUNT OF 10% if full payment is mode 
in advance for four consecutive insertions of 
undisployed ads (not including proposals). 


DISPLAYED RATE 
The advertising rote is $14.50 per inch ter all 
advertising appearing on other thon o con- 
tract basis. Contract rates quoted on request 
AN ADVERTISING INCH is measured % inch 
vertically on one column, 3 columns—30 inches 
—to o poge. 


+ N. Y. 36, N. Y. 


SECTION CLOSES each Wednesday, one week preceding date of issue. 














WANT TO PURCHASE SMALL 
BULK pres Re one IN CALIFORNIA 


for right ag By small ci tending 

‘or 

See Saat ft oc 
age. to: 

A. M Pate, Jr. Executive Wice-Presideet Panther 


Otl & Grease Mfg. Co, Box 711, Fort Worth, 
Texas. 











MANAGEMENT SERVICES 





SEPH H. SALMON 


PERSONALIZED MANAGEMENT COUNSEL on: 
Petroleum Refining — siecbetios —Zrene- 
portation — Organization 

repent | of NEW PROJECTS — SURVEYS 

ONG RANGE PLANNING 
soneaaaees CONSULTANT 
7 East 57th St., New York 22 
Telephone — Plaza 9-1450 

















Want to 
SAVE TIME?— 


do ... for time is 

whenever you want to 

effective contact with 

men in active management in the Pe- 
troleum Industry use the “CLASSI- 
FIED” section in NATIONAL PETRO- 


The rate is low—$1.50 per line with 
a minimum of 3 lines. For further in- 
formation write “CLASSIFIED.” c/o 
NATIONAL PETROLEUM NEWS, 330 
W. 42nd St., New York 36, N.Y. 











INDUSTRIAL SALES REPRESENTATIVE 


lee tod 





oil company has excellent opportunity 
for quolified egplicent. Position requires experi- 
ence and knowledge of manufacture and sale of 
all industrial petroleum products including Naph- 
thes and Solvents: Constant travel in the fol- 
lowing states required: Illinois, Indiana, Southern 
Michigan, Western Ohio, and Northeast Mis- 
souri. All replies should contain work his- 
tory, salary required, and recent photograph, if 
available. 


P1907 National Petroleum News 
520 N. Michigan Ave., Chicago 11, Ill. 





STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000 Gal. Cap. 
Coiled Non-Coiled 


Cleaned — Painted — Tested 


8,000 and 10,000 Gal. Cap. 
Your Inquiries Solicited 


MARSHALL RAILWAY 
EQUIPMENT CORPORATION 


50 Church Street 
New York 7, N. Y. 
Phone: COrtiandt 7-8090 

















REPLIES (Box No.): Address to office nearest you 
NEW YORK: 330 W. 42nd St. (36) 
CHICAGO: 520 N. Michigan Ave. (11) 
SAN FRANCISCO: 68 Post St. (4) 


EMCO MENT 


== Selling Opportunity Offered 

Major oil company wants LPG salesmen for . Mid- 
West, Oklahoma, Texas. Prefer college grads. 
with some sales experience. Give complete data 
including — and photo if available. SW-1978, 
National Petroleum News. 











Daciti., 


Wanted EE 








Young college graduate presently “employed in 
responsible position seeks opportunity with small 
Southwestern jobber. Not looking for white collar 
job or high but eager to learn from ground 
up and eventually share in business. PW-2015, 
National Petroleum News. 


/ EQUIPMENT--used-surplus, 


For Sale 


New 20,000 gal. 106” x 31’ 5/16 inch thick 
tank. aoe Od’ at Springheld, Mo. Lestan Corp., 
Rosemont, Pa. 
































Wanted — 


Used 1000 to 1300 galion truck tank, must be 
in good condition. Stevens Oil Co., Traverse City, 
Mich. 











Wanted—AMachine to fill, also seal one and five 
quart cans. Moderate price. W-2028, National 
Petroleum News. 


| BUSINESS OPPORTUNITIES) 


Wanted — 























Gasoline babies business, must have good vol- 
Ti 


ume of sales. efer Southern States, other loca 
tions considered. BO-1813, 


National Petroleum 
News. 





Wanted: Independent service stations or chain 
of stations located in the South Eastern States. 
Would consider buying or leasing. BO-2013, Na- 
tional Petroleum News. 








——For Sale ——————— 


Prosperous Oil Co., distributing ma brand 
products, vicinity Pittsburgh, Penna. Large fuel 
oil and gasoline volume. Excellent future potential 
Robinson Oil Co., R. D. #1, 
Phone—CArmegie 1185. 





Coraopolis, Pa.; 
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BULK PLANT 
FOR SALE 
2—20,000 gal. Vertical 


1—15,000 gal. Vertical 
1—12,000 gal. Vertical 


Dual Pumping System 3” lines with loading 
rack. Also tank car unloading rack. 


Plant in good condition. Will sell part or 
all. Priced right. 


J. H. ROBINSON OIL CO. 
Albion, N. Y. 








This equipment is priced to sell 


—2,000 Gal. 2 Comp. (1100-900 gal.) 
Trailer 10:00 Tires, Good, with 2” Rotocycle 
Meter, with FORD F-7 Tractor 1000 tires, 
good, New Engine. An excellent unit, complete 
ready for the road. 


1—4,000 Gal. (4 comp.) Brown Trailer, 1949, 
——. Tires, 2 SMITE ticket Printer auto st 
24" Lines, manifolded both sides wit 
BROCKWA 260-1948 Tractor, 
First class mechanical condition. Ready for 
the road. 


2—1250 Gal. 4 Comp. Truck Tanks 2” Lines 
with Bucket box and hose reel. 


THE UNIVERSAL OIL & GAS COMPANY 
314 W. College St., Canonsburg, Penna. 











FOR SALE 


SINGLE AXLE TANK TRAILER, 12-2500 to 
4200 golion units. Freuhauf, Stondards, Butlers, 
Trailmobile, 1 to 5 compartments, Priced from 
$850.00 to $1750.00. 


TANDEM AXLE TANK TRAILER, 32-4500 to 
7500 gation A Freuhauf, Standards, Fraziers, 
Trailmobile, to 6  eeeeteneen Priced from 
$1750.00 to $5280.00 


TANDEM AXLE ASPHALT UNITS, 9-3600 to 
5500 golion units. Insulated, steam coils, or 
burners, Priced from $1750.00 to $5500.00. 


WE TRADE, FINANCE, DELIVER. PICTURES & 
DATA ON REQUEST. 


Buy from BRUCE E. HACKETT CO. 
621 West 58 St. Konsas City, Mo. 
Hiland 1385 











MERCHANDISING 


Stations Do 
Big Volume of 


Car Repairs 


For the first time the amount 
of light automobile repair work 
done in service stations has been 
totaled up in statistical form. 
And these figures show that an 
important volume of light repair 
work is done at service stations. 

This fact was brought out in the 
annual automotive survey conducted 
by Crowell-Collier Publishing Co. 
Interviewers surveyed in 4,268 house- 
holds in 189 counties throughout the 
nation. 

The results compiled in the Crowell 
survey are not far apart from results 
of a similar survey undertaken by a 
group of seven or eight oil companies 
about two years ago. 

At that time some members of the 
Oil Industry TBA Group made an 
informal check among dealers to learn 
the extent of those sideline activities 
loosely gathered under the label of 
light repair work. 

While the exact figures were never 
released for publication, the oil men 
who learned about them found the 
results surprising. The Colliers figures 
are equally surprising. 

On the one hand it may be discon- 
certing to oil people to find that only 
66% of the car owners questioned 
have their lubrication done at a serv- 
ice station, and only 63% of the oil 
changes. These are traditional service 
station operations. Motor oil par- 
ticularly receives a heavy share of 
oil company advertising dollars, and 
yet care dealers and repair shops be- 
tween them get 24% of this work. 

While service stations are missing 
a good chunk of this business, it de- 
velops that they are getting one out 
of five brake adjustment jobs, about 
one of seven wheel alignments and 
about the same number of motor 
tune-ups. 

Mufflers and Carburetors—It is not 
suprising to note from the survey that 
48% of the owners have oil filter 
cartridges replaced at service stations; 
21% go to stations for new spark 
plugs; and 37% buy new batteries 
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Where Did You Have Parts Replacements Made? 





New Car Did Own Independent: 


Dealer Work Repair Shop Accessory 
% % % _% Store 


































































































Where Did You Have Services and Repairs Made? 





Motor Overhaul 
Transmission 
Electrical System 
Cooling 
Fuel System 





“act, "wen Rep Sho Oy 
Ss 
17 7 


9 
4 








from stations. But 17% have mufflers 
put on at service stations and 16% 
get carburetors replaced at the service 
station. 

While mufflers are carried in some 
TBA lines, there .are many oil com- 
panies who do not supply them to their 
dealers. And no oil company handles 
carburetors. 

What these figures emphasize is 
that regardless of whether they are 
trained in the work by their gasoline 
suppliers, or encouraged to seek addi- 
tional revenue in those fields, light 
service work is entrenched in the 
service station. 

Why the Station?—The reasons for 


this may be debatable. For one thing 
station operators often turned to main- 
tenance work during the war period, 
when gasoline volume was forcibly 
restricted, and repair work was easy 
to get. For another reason the service 
station has long attracted men with a 
mechanical bent. 

Oil men often think of the service 
station as a place for fuel and lubrica- 
tion, and for such services as can be 
performed quickly with a minimum of 
equipment or skill. But regardless of 
what people think ought to be the 
proper sphere for service stations, the 
men who run them evidently are fol- 
lowing their own inclinations. 
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George L. Savory, president of 
Savory Oil Co., Inc., Binghamton, 
N.Y., has been elected to the board 
of directors of the Binghamton Cham- 
ber of Commerce. 

* 


E. H. Woehrle and H. N. Nelson 
are new assistant division managers of 
Phillips Petroleum Company’s Minne- 
apolis sales division. Mr. Woehrle had 
been division lubricating oil salesman, 
and Mr. Nelson was city manager in 
Minneapolis. 

* 

Melville Ehriich was elected vice 
president and a director of American 
Lubricants, Inc., Buffalo, N.Y., in the 
recent realignment of the firm. He 
has been with American Lubricants 
for 12 years, for the past several years 
as research director. He is a graduate 
of Massachusetts Institute of Tech- 
nology where he received two degrees 
in 1933 and 1934. 

cm 

Richard L. Kuss was elected presi- 
dent of the Mad River Valley Petrole- 
um Club of Springfield, Ohio, at its 
annual election meeting. Other new 
officers for 1954 are: Eldon Lightfoot, 
vice president; and Donald G. Deer, 
secretary-treasurer. 

Robert Clark, a representative of 
the Oil Industry Information Commit- 
tee, spoke to the group on the OIIC 
program for 1954. 

. 

Ross Miller, Miller Oil Co., has 
been elected president of the Maumee 
Valley Petroleum Club for 1954. Other 
new officers are: 

Arnold Lindsay, Standard Oil Co. 
(Ohio), Toledo; vice president. 

Frank Gilroy, Tomlin Corp., To- 
ledo; secretary-treasurer. 

Jack Silsbee, Pure Oil Products Co., 
Toledo; assistant secretary-treasurer. 

Elected to the board of directors 
were: 

George Alexander, Alemite Corp., 
Toledo. 

Larry Chapin, Ohio Oil Co., 
Findlay. 

Hal Dronberger, Pure Oil, Toledo. 

Ora McKarns, Shell distributor, 
Montpelier. 

Willard Rinebold, Lorraine Oil, 
Lorraine. 

ae 

William F. Kirk, on loan to Petro- 
leum Administration for Defense from 
General Petroleum’s economics de- 
partment, Los Angeles, has returned 
to his old spot at GP. 

o 

Edward Soper has accepted a posi- 
tion as manager of the fuel oil depart- 
ment of the Utica Oil Heating Corp., 


Louis 


Missouri Oil Jobbers Meet in St. 


1954 OFFICERS OF THE MISSOURI PETROLEUM ASSN. discuss business with 
retiring president Melvin Hall, Noel, Mo. (center), at the association’s St. Louis cun- 
vention. Shown left to right are: T. O. (Doc) Haggard of Kirksville, Mo., vice presi- 
dent; Robert W. Hadlick, re-elected executive secretary; Mr. Hall, B. A. Brown, 
Richland, Mo., president and John Rupp, Chillicothe, Mo., re-elected secretary 


FOUR DIRECTORS hold an informal conference at the St. Louis convention. Left to 
right are: W. P. Stevenson of Kahoka, Mo.; Harry Milton of St. Louis; William 5S. 
Jones, Jr. of Kennett, Mo.; and Wayne Young of Springfield, Mo. 


OTHER JOBBERS at the St. Louis convention (left to right): Price Combs of Inde- 
pendence, Mo.; Joe E. Huber of Perryville, Mo.; Jack Webster of Springfield, Mo.; 
and Charles Millikan of Columbia, Mo. 
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GO-DEVIL DINNER COMMITTEE for the Northern California Oil Information 
Committee were: (left to right) H. W. Stewart, Shell Oil Co., chairman; and vice 
chairmen, E. M. Mead, General Petroleum Corp.; John L. Sullivan, Standard Oil Co. 
of California; and John J. Grunewald, Union Oil Co. of California. The San Francisco 


dinner was attended by nearly 300 oil men 


Utica, N.Y. Mr. Soper was formerly 
with the Gulf Oil Corp. for 10 years. 

James Miller, former manager of 
the fuel oil department, has been pro- 
moted to credit manager. 


. 
William R. Seuren has been named 
assistant manager of industrial sales 
for Deep Rock Oil Corp. Operating 


out of Chicago, Mr. Seuren will 
supervise sales and contact industrial 
trade in Deep Rock’s midwestern sales 
territory. Prior to his promotion Mr. 
Seuren had been an industrial sales 
representative in Chicago. 

a 

Three new district sales representa- 
tives have been named by General 
Petroleum Corp., Los Angeles, in the 
southern California division: Dennison 
W. Mills, former supervisor of service 
station training, has been assigned to 
the Los Angeles district; L. E. Mec- 
Dannald and F. L. Kirkman, former 
real estate representatives, have been 
assigned to west Los Angeles and the 
south coast district, respectively. W. 
C. Goff, sales representative, became 
supervisor of service station training. 

. 

Dr. John Fry’s attendance at the 
American Petroleum Institute’s Lubri- 
cation Committee meeting in Detroit 
last month marked his last official ap- 
pearance before an API session of this 
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nature. He retired March 1 as director 
of the API Marketing Division. 
Adam J. Rumoshosky, formerly as- 
sociate director of marketing, took 
over as the new director on Mr. Fry’s 
retirement. His headquarters will be 
in New York City. 
° 


State chairmen have been named 
for the five states and the District of 
Columbia, comprising the Oil Industry 
Information Committee, Middle At- 
lantic District. 

G. H. Rice, Jr., Esso, Wilmington— 
Delaware chairman; 

W. M. Woolf, Cities Service, Wash- 
ington, D. C.—District of Columbia 
chairman; 

T. E. Carson, Sherwood Brothers, 
Baltimore—Maryland chairman; 

C. W. Healy, Gulf, Philadelphia— 
Pennsylvania chairman; 

E. J. Schul, Virginia Home Oil Co., 
Norfolk—Virginia chairman; 

Irvin VanMeter, Pure Oil—West 
Virginia chairman. 

a 


Five oil men have been appointed 
to the Los Angeles chapter of the 
American Association for the United 
Nations: George L. Randall, Richfield 
Oil Corp., committee chairman and 
AAUN vice president; Ray Carpenter, 
Coast Petroleum Co. of California; 
Jack McKay, Fluor Corp.; H. H. 


NATIONAL PETROLEUM NEWS * 


(Bob) Roberts, Standard Oil Co. of 
California; and Ed Stout, General Pe- 
troleum Corp. 

The 44-man committee was organ- 
ized to interpret the principles, aims 
and achievements of the United Na- 
tions. 

* 


John S. Kent has been named Un- 
ion Oil's resident manager in Hono- 
lulu. 

* 


Archie H. J. Chadwick has been 
promoted to assistant purchasing 
agent of Tide Water Associated’s 
western division, with headquarters in 
San Francisco. He succeeded Alfred 
Urry who retired after more than 40 
years with the company. 
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For every liquid transport job...make 
YOUR FIRST CHOICE 


@ Whatever part of the liquid transport business you're in, it’s Heil’s 
business to give you the best tank available for your job. Heil can 
recommend the exact tank to meet your specific requirements . . . 
because Heil makes them all . . . truck-mounted or trailerized tanks 
.  » from rubber-lined tanks for hauling acids to standard light- 
weight petroleum transports. Among the famous Heil firsts are: 
Trailerized design, a lightweight tank with a low center of gravity 

. . the first electrically-welded aluminum tank . . . the first com- 
mercial application of the sloping bottom, assuring perfect drainage 
, +. the first welded stainless steel tank for any product. Write for 
literature describing all Heil tank features . . . you'll see why Heil 
tanks are first choice everywhere. 





be. ing conduit and air lines at 
. To top of the tank can't be 


; tweight manhole covers 

= Gre non-breakable pressed 

- steel, equipped with all 
™ safety features. 

“4. Combination junction and 
fuse box conveniently lo- 
cated. 

. Smooth ovter shell and uni- 
form die-pressed heads as- 
sure a straight, true, 
leak-free tank. 

. Large, fast-flow manifold 
is the common-header type. 

.« Emergency valves in each 
compartment meet all 1.C.C. 
requirements. 





DEPARTMENT 3734 « 3037 W. MONTANA STREET © MILWAUKEE 1, WISCONSIN 
Factories: Milwaukee, Wis. © Hillside, N. J. 


Sales Offices: New York, Union, N. J., Washington, D. C., Atlanta, Cleveland, Milwaukee, 
Detroit, Chicago, Kansas City, Denver, Dallas, Los Angeles, Seattle. 
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A. J. Singleton 


H. C. Hose 


A. J. Singleton has been made ex- 
ecutive vice president of the California 
Texas Oil Co. Ltd. H. C. Hose was 
elected vice president, marketing, for 
Caltex at the same time. Their offices 
will be in New York City. 

Mr. Singleton began his oil industry 
career in 1924 with the Galena Signal 
Oil Co. (of Ireland) Ltd. In 1929 The 
Texas Company acquired the Irish 
Galena Co., and in 1931 Mr. Single- 
ton was appointed managing director 
of The Texas Company’s English sub- 
sidiary in London. In 1945 he became 
assistant general manager of The 
Texas Company’s Foreign Sales Divi- 
sion. Two years later, when The Texas 
Company’s European interests were 
acquired by California Texas Oil Co. 
Litd., he was made assistant vice presi- 
dent of Caltex. In 1948, he was elected 
vice president in charge of marketing 
West of Suez and later was made a 
vice president and director, the posi- 
tion he held at his promotion. 

Mr. Hose was assistant vice presi- 
dent and general manager in New 
York in charge of Caltex’s European 
Division before his latest promotion. 
In his new position as vice president, 
marketing, he will continue to direct 
the affairs of the European Division 
for Caltex. 

2 


John M. Whel- 
an, Sr., has been 
promoted to gen- 
eral traffic man- 
ager of Pan 
American Petro- 
leum & Transport 
Co. and its sub- 
sidiaries, includ- 
ing the American 
Oil Co. He was 
formerly assistant 
traffic manager, a 
position he had held since 1929. A 
veteran of 31 years with the company, 
he succeeds the late R. Harry Maupin. 
Mr. Whelan will have headquarters in 
New York. 





J. M. Whelan, Sr. 


E. J. Beisser has been named assist- 
ant division manager in charge of sales 
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in Utah and western Wyoming for the 
Phillips Petroleum Co., Wasatch divi- 
sion. A Salt Lake City resident, Mr. 
Beisser succeeds G. Nelson Moore, 
who was transferred to the Wichita 
division as an assistant in sales. 

S. R. Cook, former credit manager 
for the division was named Salt Lake 
City manager. J. H. Johnson, assistant 
credit manager will serve as division 
credit manager. H. F. Smith, Salt Lake 
City manager, was named marketing 
assistant for Idaho and Nevada. 


Robert B. Bossler, vice president 
and chief engineer for Brundred Oil 
Corp., has been named director of 
production research for the Pennsyl- 
vania Grade Crude Oil Assn. He will 
move his headquarters from Oil City, 
Pa., to Bradford, Pa., where the asso- 
ciation has a production research lab- 
oratory. Mr. Bradford is a nationally 
known authority on production of pe- 
troleum by secondary recovery. 


DEATHS 


Harry W. Kaley, 49, former vice 
president and director of the Ethyl 
Corp., died March 1, in the Auburn 
Hospital in Auburn, N.Y. He had 
been living in Genoa, N.Y. 

Mr. Kaley resigned from the Ethyl 
Corp. in 1951 and was inactive be- 
cause of failing health until last year 
when he served for six months as 
president of the Borne Scrymser Co. 
of Elizabeth, N.J., a specialty oil and 
grease compounder. 

Born in Johnsonburg, Pa., Mr. 
Kaley started with the Ethyl Corp. in 
1927, and helped to introduce Ethyl 
anti-knock compounds to oil compa- 
nies throughout the U.S. 

He subsequently served the com- 
pany as division manager in New York 
and Chicago, advertising manager, as- 
sistant sales manager and general sales 
manager. He was elected vice president 
in charge of sales in 1944 and a di- 
rector in 1946. 

Surviving are his wife, Mrs. Lucille 
Palmer Kaley; three sons, Richard P., 
John W. and Robert W. Kaley; his 
father, Jacob A. Kaley, and a brother, 
Charles J. Kaley. 

e 


A. Ludlow Clayden, 71, former 
head of Sun Oil Co.’s automotive 
laboratory at Marcus Hook, Pa., died 
Feb. 23 in Halifax Hospital at Day- 
tona Beach, Florida. A recognized 
authority on fuels and internal com- 
bustion engines, Mr. Clayden had re- 
tired last July after 31 years with Sun. 


COMING MEETINGS 


MARCH 


IHinois Petroleum Marketers Assn., 32nd An- 
nual Convention, Product and Equipment 
show, Sherman Hotel, Chicago, Illinois, 
March 16-17. 


Ohio Petroleum Marketers Assn., annual cen- 
vention and marketing ition, Deshler- 
Hilton Hotel, Columbus, Ohio, March 16-18. 


Connecticut Petroleum Assn., 4th annual ban- 
quet, Bond Hotel, Hartford, Conn., March 18. 


Oregon Heating Industries, 11th annual Pacific 
Coast Oil Heat Convention, Multnomah 
Hotel, Portland, Ore., March 19-21. 


North Texas Oil & Gas Assn., annual meeting, 
Kemp Hotel, Wichita Falls, Tex., March 27. 


Western Petroleum Refiners Assn., annua! 
meeting, Plaza Hotel, San Antonio, Tex., 
March 29-31. 


APRIL 


National Oil Jobbers Council, The Homestead, 
Hot Springs, Va., April 1-3. 


American Society of Lubrication Engineers, 
Netherlands-Plaza, Cincinnati, Ohio, April 


Assn. of Eastern Petroleum Credit Managers, 
annual meeting, Hotel Statler, Buffalo, 
N. Y., April 5-7. 


Oil Heat Institute of Washington, annua! 
meeting, Chinook Hotel, Yakima, Wash., 
April 9-10. 


National Petroleum Assn., 5ist semi-annua! 
meeting, Hotel Cleveland, Cleveland, Ohio, 
April 14-16. 


Georgia Independent Oilmen’s Asen., annua! 
convention, Hotel Dempsey, Macon, Ga., 
April 22-23. 


Fuel Oil Distributors Assn. of New Jersey, an- 
nual convention, Berkeley-Carteret Hotel, 
Asbury Park, N. J., Apr. 28-30. 


MAY 


Oil Industry TBA Group, midwest section, 
Sheraton Hotel, Chicago, Ill., May 3-4 


American Petroleum Institute, Lubrication 
Committee, Skytop Lodge, Skytop, Pa., May 
3-5. 


American Petroleum Institute, Safety & Fire 
Protection Committee, midyear meeting, 
Chase-Park Plaza, St. Louis, May 3-7. 


National Highway Users Conference, Fifth 
Highway Transportation Congress, Mayflower 
Hotel, Washington, D. C., May 4-6. 


National Tank Truck Carriers, 6th annual con- 
vention, Netherlands-Plaza, Cincinnati, Ohio, 
May 6-8. 


Empire State Petroleum Assn., Hotel Roose- 
velt, New York, May 9-11. 


Pennsylvania Petroleum Assn., spring conven- 
tion, Bedford Springs Hotel, Bedford, Penn., 
May 9-11. 


Liquefied Petroleum Gas Assn. Annual Conven- 
tion, Conrad Hilton Hotel, Chicago, Ill., May 


American Petroleum Institute, Division of Re- 
fining, midyear meeting, Rice Hotel, Hous- 
ton, May 10-13. 


Indiana Independent Petroleum Assn., French 
Lick Hotel, French Lick, Ind., May 12-13. 


Assn. of American Battery Manufacturers, 
White Sulphur Springs, W. Va., May 13-15. 


Interstate Oil Compact Commission, spring 
meeting, General Oglethorpe Hotel, Savan- 
nah, Ga., May 14-15. 


Oil Heat Institute of America, 32nd annual 
convention, 20th Oil Heat Show & National 
Indoor Comfort Exposition, Commercial Mu- 
seum, Benjamin Franklin Hotel, Philadel- 
phia, Penna., May 16-20. 


American Petroleum Institute, Division of 
Marketing, midyear meeting, Cosmopolitan 
Hotel, Denver, Colo., May 17-19. 


National Fire Protective Assn., 58th annual 
meeting, Statler Hotel, Washington, D. C., 
May 17-21. 


North Carolina Oil Jobbers Assn., spring con- 
vention cruise on board the Queen of Ber- 
muda, sailing from Norfolk for Bermuda, 
May 23-28. 


Packaging Institute, Petroleum Packaging 
Committee, Cleveland, Ohio, May 24-25. 
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IGNITION CONTROL ADDITIVE 





Now Available to Independent Jobbers 
in Ashland-Made Gasoline 


ICA* is a patented Ignition Control Additive used in Ashland’s catalytic 
Ethyl gasoline. ICA* does more for gasoline than any other discovery 
in the last 30 years. Thousands of hours in laboratory test engines and 
millions of miles of test-driving on the road have proved ICA* best for 
preventing spark plug fouling and pre-ignition. 


Ashland-made catalytic Ethyl with ICA* will step up profits for inde- 
pendent jobbers. Complete point-of-sale displays, as well as advertising 
and merchandising programs, have been developed to promote catalytic 
Ethyl with ICA*, when marketed under the “Ashland” brand or your 
private brand. Write for full information. 


*TRADE-MARK 


ASHLAND OIL & REFINING COMPANY 
Home Office: Ashland, Kentucky 


ALTON, ILL. — 2616 E. Broadway CLEVELAND, O. — Standard Bidg. LOUISVILLE, KY. — 3005 Dumesnil 
BUFFALO, N.Y. — 800 Ellicott Square EVANSVILLE, IND.— 2500 Broadway NASHVILLE, TENN.—5 E. Main 
CINCINNATI, O.— 1402 Fed. Reserve Bank FINDLAY, O.— P.O. Box 210 PADUCAH, KY.—R.R. No. 4 


PITTSBURGH, PA. —711 Park Bidg. 


The Independent Brand for Independents 














IF IT’S PETROLEUM-POWERED 





«.. and that’s important news to 
private label marketers who want 
batteries that can take it 


Perhaps you’ve never seen and heard a 
Koehring Dumptor or shovel roar into ac- 
tion at the beginning of the day. It’s truly 
an impressive experience. 

Impressive, too, is the unfailing depend- 
ability of the Globe-built batteries used in 
these rigs. Regardless of the temperature 
or the fact that the machines may have 
been standing idle over the week-end . . . 

their Globe batteries have 
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Because contractors measure fast, sure starts in dollars... 


KOEHRING uses GLOBE 


batteries for these Dumptors 


plenty of dependable reserve power to keep 
“spinning” the engine until it catches, 
Likewise, Globe “Spinning Power” and 
private label batteries are also exception- 
ally dependable. They are the result of 
Globe’s wide experience in building batter- 
ies for use where performance can be ac- 
tually measured in dollars and cents. 


Therefore, when you sell Globe- 
built batteries, you’re provid- 
ing customers with noth- 


ing but the best. 











